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General Information

The Community Reinvestment Act (CRA) requires each federal financial supervisory
agency to use its authority, when examining financial institutions subject to its supervision,
to assess the institutiorrs record of meeting the credit needs of its entire community,
including low- and moderate-income neighborhoods, consistent with safe and soun
operation of the institution. Upon conclusion of such examination, the ?jgency must prepare
awritten teval uation of the institutiorrs record of meeting the credit needs of its
community.

This document is an evaluation of the CRA performance of KeyBank National Association,
Cleveland, Ohio prepared by the Office of the Comptroller of the Currency, the institutiorrs
supervisory agency, as of March 1, 1999. The agency eval uates performance in assessment
area(s), asthey are delineated by the institution, rather than individual branches. This
assessment area evaluation may include visits to some, but not necessarily all of the
institution branches. The agency rates the CRA ferformance of an institution consistent
with the provisions set forth in Appendix A to 12 CFR Part 25.
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Definitions and Common Abbreviations

The following terms and definitions are used throughout this Performance Evaluation. The
definitions are intended to provide the reader with a general understanding of the terms, not
astrict legal definition.

Affiliate - Any company that controls, is controlled by, or is under common control by
another company. A company is under common control with another company if both
companies are directly or indirectly controlled by the same company. A bank subsidiary is
controlled by the bank and is, theréfore, an affiliate.

Assessment Area (AA) - Must consist generally of one or more MSAs (using the MSA
boundaries that were in effect as of January 1 of the calendar year in which the delineation
is made) or one or more contiguous political subdivisions, such as counties, cities, or
towns, in which the bank has its main office, branches, and deposit-taking ATMs.

Block Numbering Area (BNA) - Statistical subdivisions of countiesin which census tracts have
not been established. The United State Census Bureau established BNAs in conjunction
with state agencies.

Census TfaCtdC.T) - Small, locally defined statistical area within metropolitan statistical
areas. The United States Census Bureau determined these areas in an attempt to group
homogenous populations. A CT has defined boundaries per ten year census and an average
population of four thousand.

Community Development (CD) - Affordable housing for low- or moderate-income individuals;
community services targeted to low- or moderate-income individuals; activities that
promote economic development by financing businesses or farms that meet the size
eligibility standards of the Small Business Administratiorrs Development Company or
Small Businesses Investment Company programs (13 CFR 121.301) or have gross annual
revenues of $1 million or less; or, activitiesthat revitalize or stabilize low- or moderate-
income geographies.

Community Reinvestment Act (CRA) - The statute that requires the OCC to evaluate a bank-s
record of meeting the credit needs of itslocal community, consistent with the safe and
sound operation of the bank, and to take this record into account when evaluating certain
corporate applications filed by the bank.

Full-Scope (FS) Review - Performance under the Lending, Investment and Service Testsis
analyzed considering fully understood performance context, quantitative factors ge.g., o
geographic distribution, borrower distribution, total number and dollar amount of qualified
Investments, branch distribution) and qualitative factors (e.g., innovation, complexity).

Geography - A census tract or block numbering area delineated by the United States Census
Bureau in the most recent decennial census.

Home Mortgage Disclosure Act (HMDA) - the statute that requires certain mortgage lenders that
do business or have banking officesin a metropolitan statistical areato file annual summary
reports of their mortgage lending activity. The reports include such data as the race, gender,
and the income of applicants, the amount of loan requested, and the disposition of the
application (e.g., approved, denied, withdrawn).

Home Mortgage L oans - Such loans include home purchase and home improvement loans, as
defined in the HMDA regulation. The definition also includes multifamily (five or more
families) dwelling loans, loans for the purchase of manufactured homes and refinancings of
home purchase and home improvement loans.
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}\r/lw%opr\ne Levels - Theserelate to individuals, families, households, or the census tractsin an
Low - Anincome level that isless than 50 percent of the median income.

Moderate - Anincome level that is at least 50 percent and |ess than 80 percent of the
median income.

Middle - An income level that is at |east 80 percent and less than 120 percent of the
median income.

Upper - Anincome level that is 120 percent or more of the median income.

Limited-Scope (L S) Review - Performance under the Lending, Investment and Service Testsis
analyzed using only quantitative factors (e.g., geographic distribution, borrower distribution,
total number and dollar amount of qualified investments, branch distribution).

Low- and Moderate- Income (LM1) - geographies (e.g., census tracts and block numbering
areas) which have, and individuals who have, low- or moderate-incomes.

L ow-Income Housing Tax Credit (LIHTQ’ - A program aimed at providing affordable rental
housin ba( providing federal tax credits to developers and investors, Projects that qualify
for LI status have met certain standards regarding the number of housing units set aside
and the amount of rent that will be charged to income-eligible tenants.

Median Family Income (MFI) - The United States Census Bureau determines the median
income every ten ¥ears and uses it to determine the income level category of geographies.
The Department of Housing and Urban Development (HUD) determines an annual median
income that it uses to determine the income level category of families and individuals. For
example, in any %ven area the median is the point at which half of the families have income
above it and half have income below it.

Metropolitan Statistical Area (M SA) - The Director of the United States Office of Management
and Budget determines the area defined asa MSA. MSAs consist of one or more counties,
including large population centers and nearby communities that have a high degree of
interaction.

Small Loans to Businesses - Loans with original amounts of $1 million or less that are: (1)
secured by nonfarm, nonresidential properties; or (2) commercial and industrial loans to
United States addresses.

Small Loans to Farms - Loans with original amounts of $500 thousand or |ess that are: (1)
secured by farmland; or (2) to finance agricultural production and other loans to farmers.

Tier 1 Capital - The total of common shareholders equity, perpetual preferred shareholders
equity with noncumulative dividends, retained earnings and minority interestsin the equity
accounts of consolidated subsidiaries.
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Overall CRA Rating
Institution=s CRA Rating: Thisinstitution is rated AOutstanding.@

The following table shows the performance level of KeyBank National Association, Cleveland,
Ohio (Key) with respect to the Lending, Investment, and Service Tests:

KeyBank National Association

Performance L evels _ _
Lending Test * Investment Test Service Test

Outstanding X X

High Satisfactory X

Low Satisfactory

Needs to Improve

Substantial Noncompliance

*The Lending Test is weighted more heavily than the Investment and Service Test when arriving at an overall rating.
The major factors that support this rating include:

< K ey:s geographic distribution of HMDA loans and small loans to businessesis
excellent in most rated areas.

< K ey:s distribution of HMDA loans and small loans to businesses by the income level
of the borrower is excellent in every rating area, except Oregon where overall
borrower distribution is good.

< Key:s overall volume of community development loansis good; in five of the rating
areas Key-s high volume of community development lendi né; contributed
significantly to the overall excellent performance noted under the lending test.

< Key:svolume of qualified investmentsis excellent in every rated area, except
Colorado where the volume is good.

< Key:s branches and ATMs are accessible in geographies and for people of different
income levels.
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Description of the I nstitution

KeyBank National Association _(Keig is awhpllyéowned subsidiary of KeyCorp. Both are
headquartered in Cleveland, Ohio. gYCorp is the fourteenth largest bank holding company
with approximately $78 billion in total assets as of September 30, 1998. KeyCorp owns
one other national bank, KeyBank USA, which functions as a nationwide consumer finance
company. In addition to the two banks, KeyCorp has several other nonbank subsidiaries
that: make community development |oans and investments; underwrite, sell and clear
securities; provide investment advice and discount brokerage services; and make
commercial loans.

Key, inits present configuration, isthe result of a 1994 merger between Society
Corporation, Cleveland, Ohio and KeyCorp, Albany, New York. In 1997, KeyCorp
consolidated all of its banking charters, except KeyBank USA, into one charter resulting in
an interstate bank. Key-s management team has a strategic plan, which they call AFirst
Choice 2000.0 Its goal isto reallocate bank resources frrom slow growth areas to those
with higher potential. The effect of this restructuring is a more concerted focus on Key-s
presence in urbanized areas and the sale of some branches. Branch sales are referenced in
the AService Testl comments in this evaluation.

Key provides afull range of retail and commercial financial products and services in:
Alaska; Colorado; Idaho; Indiana; Maine; Michigan; New Hampshire; New Y ork; Ohio;
Oregon; Utah; Vermont; and Washi r{gﬁon. Key=s most significant presences are in New
Y ork, Ohio and Washington State. The bank olperates 1,011 branches and 1,948 automated
teller machines (ATMs), prlmarllty in metropolitan communities. As of September 30,
1998, Key reported total assets of $ 73.5 billion, total loans of $57.1 billion, and aloan-to-
deposit ratio of 137 percent. Key-sloan portfolio consists of 37 percent real estate |oans,
29 percent commercial loans, 19 percent consumer loans, 13 _rpercent other domestic loans,
gn”.one percent each in agricultural and other foreign loans. Tier 1 capital totals $5.1
illion.

To determine Key-s size and capacity for CRA evaluation purposes, we considered
operating subsidiaries of the bank. None of the bank:s operating subsidiaries contributes to
ey-s CRA Pe_rformance. At the bank:s request, we considered two bank and three holding

company affiliates that attribute loans, investments and services to Key-s effort to help
meet congmgntl.ty credit needs. Refer to Appendix A for identification of those entities and
eir contributions.

There are no significant financial, legal or other types of barriers l[imiting Key-s ability to
Xeet tg_e c'&edlt needs within its AAs. The communitiesin which Key operates are listed in
ppendix A.
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Scope of the Evaluation

Evaluation Period/Products Evaluated _ _

Key:slast CRA evaluation is dated August 26, 1996. This eval uation assesses the bank:-s
performance from January 1, 1997 through September 30, 1998. Under the Lending Test,
we considered HMDA loans and small loans to businesses for the period January 1, 1997
through September 30, 1998. We considered community development lending from the
date of the last evaluation through December 31, 1998. We did not evaluate small loans to
farms, since agricultural lending represents only one percent of the bank:s total loan .
portfolio. The few small loans to farms Key made are listed in the Lending Volume table in
Appendix E. Under the Investment Test, we considered qualified investments made since
the date of the last evaluation through December 31, 1998. Under the Service Test, we
considered branch distribution and accessibility, branch openings and closings, bankin
hours, and the provision of retail and community development services from January 1,
1997 through September 30, 1998.

Kea/ made 91.2 percent of its HMDA loans, 94.6 percent of its small loans to businesses,
and 83.7 percent of its small loansto farmswithin its AAs.

Selection of Areasfor Full-Scope Reviews o .

A full-scope review consists of analyzing performance data considering the following
information: a complete performance context (e._%:, market demographics, identified credit
needs, the level of opportunities for making qualitfied investments and community
development loans); quantitative factors (e.g., overall lending volume, the distribution of
HMDA loans and small loans to businesses considering the income level of the geography
in which the loan was made and the income level of the borrower to whom the loan was
made, the level of community development loans, the level of qualified investments, the
distribution of branches, whether any branch offices were opened or closed); and qualitative
factors (e.g., the flexibility, innovation or complexity of loans, investments, and retail and
community development Services, and the convenience of banking hours). The performance
data presented for each of the bank-s AAsisthe same for full- and limited-scope reviews.
However, in alimited-scope review we consider only the quantitative data. That means, we
compare the bank:s percentages of HMDA loans and small |oans to businesses to market
demographics; we consider the number and dollar amount of community development loans
and qualified investments; and we evaluate the distribution of branches.” We do not evaluate
gualitative factors or develop an expanded description of the community.

Since Key isalarge, interstate financial institution, we selected a sample of the bank:s AAs
for full-scope reviews. The AAswe selected are representative of the markets in which
Key operates. We have included AAswhere Key has a significant presence in the
_commun|t¥, based on deposits taken and loans made in the AA, and some where its presence
issmall. The communitiesin which Key operates are dominantly metropolitan, so most of
the AAs we selected for full-scope reviews are urbanized. However, we selected nonurban
areas in two states for full-scope consideration.

Refer to Appendix A for alist of all of Key=s AAs and the type of evaluation we conducted
in each AA. Also refer to Appendix C for atable that shows the percentage of bankwide
loans and deposits Key achieved in each rating area. The performance datatablesin
Appendix E provide |oan and deposit percentages for each full- and limited-scope AA.

Method of Analysis _ o o

In afull-scope evaluation, we consider performance context, quantitative and qualitative
factors. In alimited-scope evaluation, we consider only quantitative factors. Followingisa
discussion of how we analyze the quantitative factors. 1t isimportant to remember that the
performance context (knowledge of identified credit needs and the opportunities to address
those needs through loans, investments and services) and the qualitative factors (innovation,
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flexibility and complexity of aloan, investment or service) considered in afull-scope
review can have si I%;nlflcant influence. They receive appropriate consideration in
conjunction with the data comparisons we perform.

Under the Lending Test, we compared publicly available, bank-reported data to appropriate
demographic characteristics in order to measure the bank:s performance. To evaluate the
geographl c distribution of HMDA |oans the bank made, we compared the percentage of

ank loansin low-, moderate-, middle- and upper-income geographies to the percentage of
owner-occupied housing units in those geographies. To evaluate the distribution of HMDA
loans by the income level of the borrower, we compared the percentage of loans the bank
made to low-, moderate-, middle- and upper-income borrowers to the percentage of
families at those income levels. Generally, if the percentage of bank loans met or exceeded
the demographic percentage, we considered that excellent performance. If the percentage
of bank loans was near the demographic percentage, we considered that good performance.
If the percentage of |oans was somewhat near the demographic, we considered that adequate
performance. And, if the percentage of loans was |lower than the demogra,ohl C percentage,
we considered that poor performance. However, when evaluating HMDA [oans the bank
made to low-income borrowers, we lessened the threshold somewhat recognizing the
limited cash flow a borrower with an income of less than 50 percent of the median income
would have. We considered a substantial percentage of loans to low-income borrowers,
compared to the percentage of families at that income level, to be excellent performance
and a significant percentage to be good performance.

To evaluate the geogiraphic distribution of small loans to businesses, we compared the
percentage of small loans the bank made to all size businesses in low-, moderate-, middle-
and upper-income geographies to the percentage of all businesses located in those
geographies. To evaluate the distribution of small loans to businesses by the income level
of the business, we compared the percentage of small loans the bank made to businesses
with gross annual revenues of $1 million or less to the percentage of those businessesin
the AA which had gross annual revenues of $1 million or less. It the percentage of bank
loans was very near or exceeded the demographic percentage, we considered that excellent
performance; if the percentage was near the demographic, we considered that good
performance; and so on.

We considered the bank-s market sharesin HMDA loans and small loans to businesses. We
placed primary emphasis on the market shares attained in low- and moderate-income
geographies, among low- and moderate-income borrowers, and to small businesses. For
example, if the market share of home purchase loans in low- and moderate-income
geo%raphles, or to low- and moderate-income borrowers, exceeded the bank:s overall
market share in that product, we considered that excellent performance. If the market share
was near the overall, we considered that good performance, and so on.

We considered community development loans under the Lending Test. We evaluated the
number and dollar amount of community development |oans the bank made and what credit
needs those loans addressed. This evaluation was subjective because the opportunities for
community development vary among the bank-s AAs and comparative data on the number
and type of community development |oans made by other banks are not readily available.
We also compared the dollar volume of community development loansin each AA to the
dollar volume of Tier 1 capital to gauge the level of community development loans on an
AA and statewide basis.

Under the Investment Test, we evaluated the number and dollar amount of qualified
investments the bank made during the current evaluation period and qualified investments
outstanding from prior evaluation periods. We determined what credit or community
development needs the investments addressed. This evaluation was subjective because the
opportunities available to make a qualified investment vary among the bank-s AAs and
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comparative data on the number and type of qualified investments made by other banks are
not readily available. We also compared the dollar volume of qualified investmentsin each
AA to the dollar volume of Tier 1 capital to gauge the level of qualified investments on an
AA and statewide basis.

Under the Service Test, we evaluated the geographic distribution of the bank:s branches and
ATMs. We compared the percentage of bank branches and ATMs in low-, moderate-,
middle- and ugper-l ncome geographies to the percentage of the AA:s population living in
those geograP les. If the percentage of bank branches and ATMs met or exceeded the
percentage of the population living in low-, moderate-, middle- and upper-income

eographies, we considered that excellent [Jerforma_nce: If the percentage of branches and

TMs was near the percentage of the population living in low-, moderate-, middle- and
upper-income areas, we considered that good performance, and so on. We also considered
if and where the bank opened and closed any branches.

After completion of our analyses, we assi ggled ratings to the multistate metropolitan area
and the states in which Key operates. We based the ratln?s for the multistate metropolitan
area and the states primarily on the conclusions we drew from the performance levels
attained in the full-scope AAs. Wereviewed performance in the limited-scope AAs for
consistency with the performance found in the full-scope AAs. |If performance in the
limited-scope AAs had an effect on the overall rating for a specific test, we explained that.
The Lending Test accounts for 50 percent of the rating, with the Investment and Service
Tests each accounting for 25 percent of the rating. The bank:-s overall rating is ablend of
the multistate metropolitan area and state ratings.

Data I ntegrity
As part of this evaluation, we tested the accuracy of the publicly available, bank-reported
data we used to evaluate HMDA |oans, small loans to businesses and community
development loans. We found the HMDA loans and small loans to businesses to be
substantially accurate with very small error ratios. We did encounter dataintegrity
problems in the community development loan data. During the course of this evaluation
period, Key-s method of gathering and verifying the accuracy of its community
development |oan data was not effective. A number of |oans, which had community
development characteristics, were reported as community development loans when they
should have properly been reported as either HMDA |oans or a small loans to businesses.
In other instances, the bank failed to report some qualifying community development loans.
During our evaluation, bank management revised the community development [oan data.
We used the revised datain our analysis. It presents a conservative accounting of Key:s
community development loan activity during this rating period.

Community Contacts ' o .
We contacted a number of community organizations in Key:s full-scope AAs that work with
housing, small business and economic development issuesin order to learn more about
local credit needs. We held meetings with some representatives and others we talked with
over the telephone. We also reviewed write-ups of contacts with community-based
organizationsin Key-s AAs that were made by examiners from other regulatory agencies.
The most consistently voiced credit need is finding and funding affordable housing stock
for low- and moderate-income individuals. In many of Key-s urban markets, low- and
moderate-income people have been priced out of newer housing stock; can-t afford the cost
of purchasing and rehabilitating an existing dwelling with structural inadequacies; or need
downpayment assistance to obtain a mortgage loan. Community representatives f_requentI?/
stated aneed for small business |oan programs to provide funds for new and existing smal
businesses which foster job creation and retention. Many of the contacts stressed the need
for consumer credit counseling for individuals and financial education for current and
prospective small business owners.

10
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Innovative and Flexible L oan Programs and Financial Products

Key offers anumber of flexible and affordable loan programs. The bank devel oped some
programs internally and has also partnered in programs sponsored by community
organizations and governmental units at the local, state, and federal [evel to provide
individuals, families and businesses with increased access to credit and financial services.

Key offers the following bank-devel oped loan programsin all of its AAs.

The Community Home Improvement and Rehabilitation Program (ACHIRP() - a
home improvement loan program with discounted interest rates and other
competitive features for low- and moderate-income borrowers.

AHomeA ssi st - a home purchase mortgage loan program with afixed interest rate,
fixed closing costs, and low down payment requirements for families whose
household income does not exceed a specified percentage of the areas median
income as published by the Department of Housing and Urban Development. This
mortgage loan program has flexible underwriting criteria, including higher debt
ratios and use of alternative credit histories, to enable more low- and moderate-
income applicantsto qualify.

ALoanAssist@ - aspecial installment loan with afixed interest rate that is secured by

a savings account which is generated from the loan proceeds. This product is

ﬁf;?red to help individuals establish a credit history or repair atarnished credit
istory.

Key participates in the following federal loan programsin all of its AAs. TheseaFrqgrams
are designed to assist small businesses and |low- and moderate-income individual's find
increased access to credit regardless of the income level of the geography from which the
|oan application comes.

Small Business Administration (SBA?_ 7(a) Loan Guaranty Program - provides loans
to small businesses unable to secure financing on reasonable terms through .
conventional lending channels. This program operates through private lenders, like
banks, which provide loans guaranteed up to 75 percent by the SBA. Loans can be
made up to $1 million. Most business purpose debt is eligible.

SBA 504 Certified Devel oPmentl Company Program - provides growing businesses
with long-term, fixed-rate financing for major assets like land and buildings. A bank
providing such financing receives a 50 percent senior lien on the project cost, with a
Bmlor lien covering 40 percent of the project cost going to the Certified
evelopment Company, and a 10 percent equity injection isrequired of the owner.

Federal Housing Authority (FHA) mortgage loans - afederally sponsored program
which allows minimal down payments, the financing of closing costs, and use of
flexible underwriting criteria.

Federal National Mortgage Association (FNMA - AFannie Maef) ACommunity
Homebuyer:s Program - tederally sponsored mortgage loans with afive percent
downpayment requirement, a portion of which may be a gift or agrant, and flexible
underwriting criteria.

Veterans Affairs (VA) mortgage loans - afederally sponsored program for eligible
veterans which provides favorable lending terms, including no downpayment, loan
amounts ulQ to 100 percent of the appraised value not exceeding about $200
thousand, limits on buyer closing costs, and flexible underwriting criteria.

11
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Key participates in numerous state, local, and community development organization loan
rograms within its various communities. These alliances provide small businesses with
lexible terms for loans which help create and retain jobs in a community, provide initial

capitalization for new businesses, and provide expansion for existing small businesses

through fixed asset purchases and inventory financi ng. Key isalso actlyelé/ involved in
locally-sponsored programs that benefit low- and moderate-income individuals, such as
special home buyer and home repair programs, and welfare-to-work loans. Key loan staff
compares all available program options to ensure the business or retail borrower receives
the most cost-conservative and financially prudent product for the loan request.

Here are some examples of local programs in which Key participates.

Inits Denver AA, Key initiated a special loan program for low- and moderate-
income immigrants, mostly Russians, who are sent to the bank by alocal community
organization. Key makes small instalment |oans to the immigrants to help them get
settled in an apartment, buy household furnishings and appliances, and other items.
The community organization secures the instalment loans with its credit line and
Key uses relaxed underwriting guidelines and terms when making the loans. The
bank has also hired Russian-speaking employees to better serve these customers.

12
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In the Boise and Pocatello AAs, Key committed over $1.5 million to lender
consortiums benefitting local Neighborhood Housing Services. The bank funded
their home purchase loans and holds them in its portfolio because the borrowers
were able to obtain higher loan-to-value and debt ratios than are permitted in the
secondary market.

In Oregon, Key participates in two statewide energy |oan programs. The bank
administers a utility company-s dealer |oan program for gas customers who want to
lower their fuel consumption. The program offers long-term financing at a reduced
interest rate for furnace purchases, installation of storm windows and doors, and
home insulation. Key also participates in the State Home Oil Weatherization
program. These are [ong-term loans with reduced interest rates to finance
weatherization projects for people whose primary heat source iswood or oil.

Key offers several alternative delivery systems for its banking customers. However, the
bank does not have information on how [ow- and moderate-income areas or low- and
moderate-income individual s have benefitted from these products. Therefore, we placed
little weight on these systems in determining the bank:s Service Test performance.

AKey2Y oursll is a personal computer based banking system that can be used
anywhere you are with your computer.

A1-800-KEY 2Y OU( is a 24 hour toll-free telephone line to access bank services and
information.

AK ey Value Checking@ and AKey M one¥_ Access Checking(l are deposit accounts that
resggl re minimum opening balances of tifty dollars with fees varying on the services
used.

Key provides technical assistance to smaller competitive banks and non-profit
organizations filing Federal Home L oan Bank (FHLB) Affordable Housing Program and
Community Investment Program applications. Key works through the Seattle and
Cincinnati FHLBs and assisted in the submission in 26 affordable housi n? frOJ ect
applicationsin 1998 and 12 project applications in the first six months of 1999. These
P_rograms are complex and reciul re specific expertise. Key-s assistance resulted in funding
ive projects totaling $1.1 million.

In the investment service area, Key:s affiliate - KeyCorp - forms tax syndications and
offersthem for sale to investors. [n 1996 and 1997, KeyCorp created 13 low-income
housing and historic tax credits funds. Of the 119 ErOJ ects these funds financed, almost
half of the RIFO] ects were located in states in which Key operates (Alaska, Colorado, Indiana,
Michigan, New Hampshire, New Y ork, Ohio, Oregon, Utah, Vermont and Washington).

Key proneered some low-income housing tax credits instruments that serve as models for
other financial entities. In addition to the numbers reflected in the performance data tables
in Appendix E, Key hasinvested over $ 21.8 million in affordable housing projects and $
17.8 million in small business investment companies outside of its assessment areas.

13
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Fair Lending Review

For our fair lending analysis, we reviewed a statistically valid sample of 323 affordable
home purchase |oan gopllcatlons. Thisloan program uses a variety of flexible underwriting
criteriato originate affordable home mortgages. Key received the applicationsincluded in
the sample between January 1998 and September 1998. The sampleincluded African
American denials, African American approvals, Hispanic denials, H|Sﬁan|c approvals, white
denials and white approvals. We determined if the bank-s affordable home purchase
underwriting criteria were applied consistently among applicants of different races.

We did not identify any violations of the anti-discrimination laws and regulations within the
scope of thisreview. Key continues to implement an ongoing fair lending monitoring
system. The system consists of adequate policies and procedures, periodic training, a
second review system, and an internal fair lending monitoring system.

14
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MULTISTATE METROPOLITAN AREA RATING
CRA Rating for the Portsmouth, ME-NH Multistate M etr opolitan Area:* Outstanding

TheLending Test israted: Outstanding
Thelnvestment Test israted: utstanding
The Service Test israted: ow Satisfactory

Factors that support this rating include: .
< a good geographic distribution of HMDA loans and small |oans to businesses;

< an excellent distribution of HMDA loans and small loans to businesses among
borrowers of different income levels;

< an excellent volume of community development lending;

< an excellent level of qualified investments;

< reasonably accessible service delivery systems for geographies and individuals of

different income levels; and
< an adequate level of community devel opment services.

Description of theinstitutionss oper ationsin the Portsmouth, ME-NH Multistate
Metropolitan Area. .
Eg‘fer to Appendix D for the market demographics for the full-scope Portsmouth, ME-NH

Key entered the Portsmouth AA shortly before this evaluation period. The bank:s deposit

market shareis small at just over four percent and ranks tenth out of twenty institutions.

The nine leading ingtitutions have over 80 percent of the Portsmouth AA:s deposits.

(Cj:ustor?er depositsin the Portsmouth AA account for 0.2 percent of Key-s bankwide
eposits.

The Portsmouth AA has no low-income census tracts and only two moderate-income tracts.

One of the moderate-income tracts housed the Pease Air Force Base, which closed during
the early 1990's. Thistract now includes a backup airport for the Boston metropolitan area,
awildlite refuge, a highway expansion project, and an industrial center |eased tgdpubllqand
private tenants. Between the two tracts there are fewer than 900 owner-occupied housing
units and a declining residential population.

LENDING TEST _ _ _
The bank:s performance under the Lending Test in the Portsmouth AA israted
AQutstanding.(

Conclusionsfor Areas Receiving Full-Scope Reviews _ _
Baseloll on afull-scope review, Key-s overall lending performance in the Portsmouth AA is
excellent.

This rating reflects performance within the multistate metropolitan area. The statewide evaluations do not reflect performance in the
parts of those states contained within the multistate metropolitan area.
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L ending Activitill _ _
Retfe_rtto Table 1in Appendix E for the facts and data used to evaluate the bank:s lending
activity.

Lending activity in the full-scope Portsmouth AA isfair. The bank:s market sharesin home
purchase and refinance loans are very small and the lending levelsin these two loan types
are significantly lower than the bank-s deposit percentage. Key-s market sharesin home
improvement |oans and smal| loans to businesses are modest with lending activity
somewhat below the bank:s deposit percentage. During the evaluation period, Key made 30
EM_DA loans, over half of which were for home improvement, and 58 small loans to

usi nesses.

Distribution of Loans by Income L eve of the Geography . .
The overall geographic distribution of HMDA loans and small loans to businesses in the
Portsmouth AA 1s good.

Home Mortgage Loans )
Refer to Tables 2, 3, and 4 in Appendix E for the facts and data used to evaluate the
geographic distribution of the bank-s HMDA |oans.

The Igeographic distribution of home |gurchase, home improvement and refinance loansin
the Portsmouth AA isgood. No HMDA loanswere made in either of Portsmouthrs two
moderate-income CTs. All of the HMDA loans Key originated in this evaluation period
were made in middle-income tracts. We considered this good performance because: 82
percent of the LMI familiesin this AA livein middle-income tracts; and 95 percent of the
owner-occupied housing units are in the middle-income tracts. The bank:=s 1997 market
shares of home purchase, home improvement and refinance loans made in middle-income
tracts exceed their respective overall market shares.

Small Loansto Businesses _
Refer to Table 5 in Appendix E for the facts and data used to eval uate the geographic
distribution of the bank-s small loans to businesses.

The geographic distribution of small loans to businesses in the Portsmouth AA is good.
The portion of loans Key made in moderate-income tractsis sli Tghtly more than half the
percentage of businesses |ocated in those tracts. The portion of loans extended in middle-
Income tracts exceeds the percentage of businesses |ocated in those tracts. We considered
this good performance because only 7 percent of the businesses in the Portsmouth AA are
located in moderate-income tracts, while 93 percent are in middle-income tracts. Key-s
1997 market share of small loans to businesses in moderate-income tracts is somewhat
below its overall market share, while its market share in middle-income tracts exceeds the
overall market share.

Digtribution of L oans by Income L evel of the Borrower _
The overall distribution of HMDA loans and small loans to businesses among borrowers of
different income levelsin the Portsmouth AA is excellent.

Home Mortgage Loans _
Refer to Tables 7, 8, and 9 in Appendix E for the facts and data used to evaluate the
distribution of the bank-s HMDA loans by the income level of the borrower.

The distribution of HMDA |oans by borrower income level in the Portsmouth AA is
excellent. The bank did not extend any home purchase loans to low-income borrowers, but
its portion of home purchase |oans to moderate-income borrowers is almost triple the
percentage of families at that income level. The bank:s portion of home improvement loans
to low- and moderate-income borrowersis very near the percentage of families at each
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income level. The bank did not extend any refinance loansto LMI borrowers. We did not
consider this asignificant detraction from the bank:s performance. We placed the |east
emphasis on refinance loans, which are not indicative of increased access to credit. Key-s
1997 market share percentage of home purchase loans to moderate-income borrowersis
almost double its overall market share. The bank-s 1997 market share percentage of home
improvement loans to LMI borrowers exceeds the overall market share for home
improvement loans.

Small Loansto Businesses o
Refer to Table 10 in Appendix E for the facts and data used to evaluate the distribution of
the bank:=s small loans to businesses by the income level of the borrower.

The distribution of small |oans to businesses by borrower income level in the Portsmouth
AA isexcellent. The portion of small loans Key made to businesses with revenues of $1
million or lessis very near the percentage of small businesses in the Portsmouth AA. The
bank-s 1997 market share of small loans to small businesses is significantly higher than its
overall market share of small loansto all size businesses. Key:sportion of loans of $100
thousand or less is very near the percentage of small businesses.

Community Development L ending
Refer to Table 1 in Appendix E for the facts and data used to evaluate the bank:s level of
community development lending.

The volume of community development lending in the Portsmouth AA is excellent,
particularly considering Key:s presence and time in the market. Key made three
community development loansin Maine and New Hampshire that benefit each entire state.
The Portsmouth AA in turn benefits from a portion of these credits. The statewide |oans
Kely_ made include an $8 million credit to a housing agency for LIHTC gfap financing, a $13
million credit in support of arevolving loan fund that Prowdes affordable housing, and a
%35t0 tho%ﬁazc'ja\ loan for asmall businessloan fund. All of these have benefitted the
ortsmou :

INVESTMENT TEST . _

The bank:s performance under the Investment Test in the Portsmouth AA israted
AQutstandi ng1.@ ) _

Refer to Table 12 in Appendix E for the facts and data used to evaluate the bank:s level of
gualified investments.

Conclusonsfor Areas Receiving Full-Scope Reviews _

Based on a full-scope review, the level of Key-s qualified investments in the Portsmouth
AA isexcellent. During the evaluation period, Key made five qualified investments totaling
$727 thousand in this market. The investments funded affordable housing projects. Ke
has a prior period investment of $1.5 million outstanding which also funded an affordable
housing project in the Portsmouth AA.

SERVICE TEST _ _ _

The bank:s performance under the Service Test in the Portsmouth AA israted AL ow
Satisfactory.f Refer to Table 13 in Appendix E for the facts and data used to evaluate the
distribution of the bank:=s branches and ATM delivery system.

Conclusionsfor Areas Receiving Full-Scope Reviews o
Key-s provision of retail banking and community development services is adequate.

Retail Banking Services

Key=s overall service delivery systems are reasonably accessible to geographies and
individuals of different income [evelsin the Portsmouth AA. The bank:s distribution of
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branches and ATMs s adequate. Key does not have any branches in the Portsmouth AA:=s
two moderate-income tracts, where [ess than 12 percent of the AA:s population lives. All
of the bank:s branches are in middle-income geographies, which are home to 82.4 percent
of the AA:=slow- and moderate-income families. The services offered at each branch are
enerally consistent and do not vary in away that would inconvenience certain portions of
the AA. "The bank:s branch hours are very convenient. Regular business hours are
supplemented by extended hours on Saturday at two of Key-s three branches; one branch
ofters Sunday hours. Branch hours are tailored to the needs of the area by monitoring the
i[g;]tl ngalan((j‘jt volume of branch transactions. No branches were closed or opened since the
evaluation.

Community Development Services o _

K(—‘a/:s overall level of community development services in the Portsmouth AA is adequate
and fairly responsive to the community-s most pressing needs. Bank employees are actively
involved in four community development organizations, one organization is represented by
Key employees who serve as board or committee members. These organizations provide
educational, health and financial services to low- and moderate-income individuals, address
affordable housing needs, and assist with economic development of low- and moderate-
income areas. The bank:sinvolvement in community development activities is adequate
considering the moderate number of organizations and opportunities available within the
AA. Noinnovative CD services were extended.
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STATE RATING

CRA Rating for the State of Alaska: Outstanding
ThelLending Test israted: Outstanding
Thelnvestment Test israted: utstan mP
The Service Test israted: g istactory
Factors that support this rating include: _
< an excellent geographic distribution of HMDA loans and small |oans to businesses;
< an excellent distribution of HMDA loans and small loans to businesses among
borrowers of different income levels;
< an adequate volume of community development lending;
< an excellent level of qualified investments;
< accessible service delivery systems for geographies and individuals of different

income levels; and

< an excellent level of community development services that are responsive to the
needs of the bank-s AAs.

Description of the ingtitution=s operationsin the State of Alaska.
Refer to Appendix D for the market demographics for the full-scope Anchorage AA.

K e{:s deposit market share in the Anchorage AA isvery small at under three percent and
ranks eighth out of eleven institutions. The seven leading institutions hold over 95 percent
of the Anchorage AA:s deTpOS| ts. The Anchorage AA accounts for 46 percent of Key-s
depositsin Alaska. All of Key=s customer depositsin Alaska make up 1.3 percent of
bankwide deposits.

LENDING TEST _ _ _ _
The bank:s performance under the Lending Test in Alaska is rated AOutstanding.(

Conclusionsfor Areas Receiving Full-Scope Reviews _ .
Baselcf on afull-scope review, Key:=s overall lending performance in the Anchorage AA is
excellent.

L ending Activitill _ _
Retfe_rtto Table 1in Appendix E for the facts and data used to evaluate the bank:s lending
activity.

Lending activity in the full-scope Anchorage AA isgood. Key-s market sharesin home
purchase and refinance loans are very small and the lending levelsin these two |oan types
are lower than the bank:s deposit percentage. Key-s market share in home improvement
loans is good with lending activity near the bank:s deposit percentage. The bank:s market
share in small loans to businesses is excellent with lending activity over five timesthe
bank:s deposit percentage.

Durinlg'the evaluation period Key made 158 HMDA |oans, fairly evenly divided among the
three HMDA loan types, and 750 small |oans to businesses.

Distribution of L oans by Income L evel of the Geogr aphy _ _
The overall geographic distribution of HMDA loans and small loans to businessesin the
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Anchorage AA is excellent.

Home Mortgage Loans _
Refer to Tables 2, 3, and 4 in Appendix E for the facts and data used to evaluate the
eographic distribution of the bank:s HMDA loans. _
he geographic distribution of home purchase loansin the Anchorage AA is excellent. The
portion of home purchase |oans Key made in low-income geographies is good, nearing the
ercentage of owner-occupied housing unitsin those tracts. The portion of home purchase
oans Key made in moderate-income tractsis excellent at nearly double the percentage of
owner-occupied housing unitsin those tracts. The bank=s 1997 market share of home
urchase loansin LM geographies exceeds its overall market share for home purchase
oans.

The geographic distribution of home improvement loans in the Anchorage AA is excellent.
Key did not make any home improvement loans in low-income geographies, where there are
fewer than 900 owner-occupied housing units. However, the portion of home improvement
loans Key made in moderate-income geographies is excellent, exceeding the percentage of
owner-occupied housing unitsin those tracts. (M oderate-income geographies have over 5
2 times the number of owner-occupied housing units than low-income tracts.) The bank:-s
1997 market share of home improvement |oans in moderate-income geographiesis
substantially above its overall market share for home improvement loans.

The geographic distribution of refinance loans in the A_nchoraﬁe AA isgood. The portion of
refinance loans Key made in low-income geographies is excellent, exceeding the
ercentage of owner-occupied housing units in those tracts. The portion of refinance loans
ey made in moderate-income geographies is good, nearing the percentage of owner-
occupied housing in those tracts. The bank-s 1997 market share of refinance loansin LMI
geographiesis somewhat below its overall market share for refinance loans.

Small Loansto Businesses _
Refer to Table 5 in Appendix E for the facts and data used to eval uate the geographic
distribution of the bank-s small loans to businesses.

The geographic distribution of small loans to businessesin the Anchorage AA is excellent.
The portion of small loans Key made to businesses in both low- and moderate-income
geographiesis excellent, almost equaling the percentages of businesses |ocated in those
tracts. The bank=s 1997 market share of small loans to businessesin LMI geographies
exceeds its overall market share for small loans to businesses.

Digtribution of L oans by Income Level of the Borrower

The distribution of HMDA loans and small |oans to businesses among borrowers of
different income levelsin the Anchorage AA is excellent, particularly for home purchase
and small loans to businesses.

Home Mortgage Loans )
Refer to Tables 7, 8, and 9 in Appendix E for the facts and data used to evaluate the
distribution of the bank-s HMDA loans by the income level of the borrower.

The distribution of home purchase loansto LMI borrowersin the Anchorage AA is
excellent. The portions of home purchase loans Key made to LMI borrowers significantly
exceeds the percentages of families at each incomelevel. The bank=s 1997 market share of
home purchase loansto LMI borrowers substantially exceeds its overall market share for
home purchase loans.

The distribution of home improvement loansto LMI borrowersin the Anchorage AA is
adequate. The portion of home improvement loans Key made to low-income borrowersis
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somewhat near the percentage of families at that income level. The portion Key made to
moderate-income borrowersis|lower than the percentage of families at that income level.
The bank-s 1997 market share of home improvement |loans to LMI borrowers is somewhat
near its overall market share for home improvement loans.

The distribution of refinance loansto LMI borrowersin the Anchorage AA is adequate. The
portions of refinance loans Key made to LMI borrowersis significantly |lower than the
percentages of families at either income level. However, the bank=s 1997 market share of
refinance loans to LMI borrowers significantly exceeds its overall market share of
refinanceloans.

Small Loansto Businesses o

Refer to Table 10 in Appendix E for the facts and data used to evaluate the distribution of
the bank:s small loans to businesses by the income level of the borrower.

The distribution of small |oans to businesses by borrower income level in the Anchorage
AA isexcellent. The portion of small loans Key made to businesses with revenues of $1
million or |ess almost equals the percentage of small businesses in the Anchorage AA. The
bank-s 1997 market share of small loans to small businesses exceeds its overall market
share for small loans to all size businesses. Key:s portion of loans of $100 thousand or
lessisvery near the percentage of small businesses.

Conclusionsfor Areas Receiving Limited-Scope Reviews _ _

Based on alimited-scope review, Key-s overall lending performance in the combined

nonurban AAsin Alaskais consistent with the bank-s overall excellent lending performance

in the full-scope Anchorage AA. Key=s performance in the nonurban AA is good in home

Burt_:hase and refinance loans and excellent in home improvement loans and small loans to
usi nesses.

Community Development L ending
Refer to Table 1 in Appendix E for the facts and data used to evaluate the bank:s level of
community development lending.

The volume of community development lending in Alaskais adequate. Key did not make
any community development loans during this evaluation period in the full-scope
Anchora%e AA. However, the bank extended $3.9 million in the combined nonurban AA for
two LIHTC apartment construction [oans. These funds will provide affordable housing for
low- and moderate-income senior citizens.

INVESTMENT TEST _ _ _

The bank:s performance under the Investment Test in Alaskais rated AOutstanding.f; Refer
to Te?stble 1% in Appendix E for the facts and data used to evaluate the bank:s level of qualified
investments.

Conclusionsfor Areas Receiving Full-Scope Reviews .

Based on afull-scope review, gP/'s volume of qualified investments in the Anchorage AA
isexcellent. Key made ei %ht udlified investments in the Anchorage AA totaling $5.5
million between October 1, 1996 and December 31, 1998. These proceeds were used to
fund affordable housing projects. The bank also has three prior period investments
outstanding for $16 thousand.

Conclusonsfor Areas Receiving Limited-Scope Reviews _

Based on alimited-scope review, the bank:s volume of qualified investmentsin the
nonurban AA is consistent with the excellent performance noted in the Anchorage AA.
During this evaluation period, Key made three qualified investments in the nonurban AA
totaling $1.4 million. The funds were invested in affordable housing projects.
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SERVICE TEST

Key:s performance under the Service Test in Alaskais rated AHigh Satisfactory.i Refer to
Table 13 in Appendix E for the facts and data used to eval uate the distribution of the bank:s
branches and ATM delivery system.

Conclusionsfor Areas Receiving Full-Scope Reviews _ _
Based on afull-scope review, Key-s provision of retail banking and community
development services in the Anchorage AA is good.

Retail Banking Services _ _ o

Key-s overall service delivery systems are accessible to %eo%;raphl esand individualsof
different income levelsin the Anchorage AA. The bank has four branches and ten ATMsin
the Anchorage AA; none are located in the AA:s three low-income tracts. However, only
7.5 percent of the AA:=s population live in low-income areas. The proportion of branches
and ATMs in moderate-income tracts exceeds the percentage of the population living in
those areas. The services offered at each branch are generall g consistent and do not vary in
away that would inconvenience certain portions of the AA. Branch hours are very
convenient. Regular business hours are supplemented by extended hours on Saturday at
three of the four branches, including the branch in the moderate-income tract. Branch
hours are tailored to the needs of the area by monitoring the timing and volume of branch
transactions. No branches were closed or opened since the last evaluation.

Community Development Services o _

Kea/:s overall level of community development servicesin the Anchorage AA is excellent
and responsive to the community:-s needs. Bank employees are actively involved in nineteen
community development organizations; fifteen of the organizations are represented by Key
employees who serve as board or committee members. These organizations provide
educational, health and financial servicesto low- and moderate-income individuals, address
affordable housing needs, and assist with economic development and neighborhood
revitalization of low- and moderate-income areas. Key:sinvolvement in community
development activitiesis excellent, considering the moderate number of organizations and
opportunities available within the AA. No innovative CD services were extended.

Conclusionsfor Areas Receiving Limited-Scope Reviews

Based on alimited-scope review of branch distributions, the bank-s performance under the
Service Test in the nonurban AA is not consistent with the bank-s overall good distribution
in the Anchorage AA. Key:s branch distribution is excellent in the nonurban AA due to
more accessible branches’in low- and moderate-income areas. The difference in branch
distributions supported the overall good Service Test rating for the State of Alaska.
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STATE RATING
CRA Rating for the State of Colorado: Outstanding

ThelLending Test israted: Outstandi n?
Thelnvestment Test israted: Is] istactory
The Service Test israted: High Satisfactory
Factors that support this rating include: _
< an excellent geographic distribution of HMDA loans and small |oans to businesses;
< an excellent distribution of HMDA loans and small loans to businesses among
borrowers of different income levels;
< an adequate volume of community development lending;
< agood level of qualified investments;
< accessible service delivery systems for geographies and individuals of different

income levels; and
< an adequate level of community devel opment services.

Description of theinstitutionrs operationsin the State of Colorado.
Refer to Appendix D for the market demographics for the full-scope Denver AA.

K%/:s deposit market share in the full-scope Denver AA issmall at |ess than two percent

and ranks tenth out of 174 institutions. The nine leading institutions hold over 59 percent

of the Denver AA:s deposits. The Denver AA accounts for 59 percent of Key:s depositsin

((j:ol oratdo. All of Key:s customer depositsin Colorado make up 1.7 percent of bankwide
eposits.

LENDING TEST . _ _ '
The bank:s performance under the Lending Test in Colorado is rated AOutstanding.(

Conclusionsfor Areas Receiving Full-Scope Reviews . .
Baseloll on afull-scope review, Key:s overall lending performance in the Denver AA is
excellent.

L ending Activiti/. _ _
Reifertto Table 1in Appendix E for the facts and data used to evaluate the bank:s lending
activity.

Lending activity in the full-scope Denver AA is good. Key-s market sharesin home
purchase and refinance loans are very small and the lending levels for these two loan types
are lower than the bank:s deposit percentage. Key:=s market share in home improvement
loans is modest and lending activity is near the bank:s deposit percentage. Key-s market
share in small loans to businesses is excellent with lending activity over three times the
bank:s deposit percentage.

DurinE'the evaluation period Key made 867 HMDA loans, divided fairly evenly among the
three HMDA loan types, and 1,051 small loans to businesses.

Distribution of L oans by Income L eve of the Geograph

Dy Income y . .
The overall geographic distribution of HMDA loans and small loans to businesses in the
full-scope Denver AA is excellent.
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Home Mortgage Loans _ )
Refer to Tables 2, 3, and 4 in Appendix E for the facts and data used to evaluate the
geographic distribution of the bank-s HMDA |oans.

The geographic distribution of home purchase loans in the Denver AA isexcellent. The
portion of home purchase loans Key made in low-income geographiesis excellent,
exceeding the percentage of owner-occupied housing units by more than three times. The
portion of home purchase loans Keﬁ made in moderate-income geographiesisalso.
excellent, substantially exceeding the percentage of owner-occupied housing unitsin those
tracts. The bank-s 1997 market share of home purchase loansin LMI geographiesis higher
than its overall market share for home purchase | oans.

The geographic distribution of home improvement loans in the Denver AA isexcellent. The
portions of home improvement loans Key made in LMI geographies is excellent with each
significantl exceedmg the respective percentage of owner-occupied housing unitsin those
tracts. The bank=s 1997 market share of home improvement loansin LMI geographies
exceeds its overall market share for home improvement loans.

The geographic distribution of refinance loans in the Denver AA is excellent. The portion
of refinance |loans Key made in LMI geographies is excellent, exceeding the percentage of
owner-occupied housing units in low-1ncome tracts and matchi ng the percentage of owner-
occupied housing units in moderate-income tracts. The bank-s 1997 market share of
refinance loansin LMI geographies exceeds its overall market share for refinance loans.

Small Loansto Businesses _
Refer to Table 5 in Appendix E for the facts and data used to eval uate the geographic
distribution of the bank-s small |oans to businesses.

The geographic distribution of small loans to businesses in the Denver AA isexcellent. The
portion of small loans to businesses Key made in Denver-s LMI geographiesis excellent,
significantly exceeding the percentage of businesses |ocated in low-income tracts and
almost matching the ﬁercentage of businesses |ocated in moderate-income tracts. The
bank-s 1997 market share of small loans to businessesin LMI geographies exceedsits
overall market share for small loans to businesses.

Distribution of L oans by Income Level of the Borrower
The distribution of HMDA loans and small loans to businesses among borrowers of
different income levelsin the full-scope Denver AA is excellent.

Home Mortgage Loans )
Refer to Tables 7, 8, and 9 in Appendix E for the facts and data used to evaluate the
distribution of the bank-s HMDA loans by the income level of the borrower.

The distribution of home purchase loansto LMI borrowersin the Denver AA is excellent.
The portion of home purchase loans Key made to |ow-income borrowers nearly matches
the percentage of families at that income level and the portion made to moderate-income
borrowersis almost twice the percentage of families at that income level. The bank-s 1997
market share of home purchase loansto LMI borrowers exceeds its overall market share
for home purchase loans.

The distribution of home improvement loans to LMI borrowersin the Denver AA is .
excellent. The portion of home improvement |oans Key made to low-income borrowersis
near the percentage of families at that income level and the portion made to moderate-
income borrowers exceeds the percentage of families at that income level. The bank:-s
1997 market share of home improvement loans to LMI borrowers exceeds its overall
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market share for home improvement |oans.

The distribution of refinance loansto LMI borrowersin the Denver AA isexcellent. The
portion of refinance loans Key made to low-income borrowers represents a substantial
Bercentage of families at that income level and the portion made to moderate-income

orrowers nearly matches the percentage of families at that income level. The bank:s 1997
m?_rket sh?re of refinance loans to LMI borrowers exceeds its overall market share for
refinance loans.

Small Loansto Businesses o
Refer to Table 10 in Appendix E for the facts and data used to evaluate the distribution of
the bank:s small loans to businesses by the income level of the borrower.

The distribution of small |oans to businesses by borrower income level in the Denver AA is
excellent. The portion of small loans Key made to businesses with revenues of $1 million
or less almost equals the percentage of small businessesin the Denver AA. The bank-s
1997 market share of small loansto small businesses is nearly double its overall market
share of small loansto all size businesses. Key:s portion of loans of $100 thousand or less
almost equal s the percentage of small businesses.

Conclusionsfor Areas Receiving Limited-Scope Reviews o

Based on limited-scope reviews, Key-s overall HMDA lending %erformance initsfour
other Colorado AAs has some inconsistencies compared to the bank:s overall excellent
HMDA lending performance in the full-scope Denver AA. Theinconsistencies did not
change the overall Lending Test rating for the State of Colorado. The bank has excellent
performance in each of the three HMDA productsin Denver.

Ke?/ has consistent Rerformancein home purchase lending in the limited-scope AA of
Colorado Springs. Although the combined nonurban AA does not have any LMI _
geographies, borrower distribution is excellent. The bank:s performance is not consistent
in Fort Collins which had good performance based on excellent geographic distribution and
adequate borrower distribution. Analysis was not meaningful in Greeley because the bank
made only three home purchase loans.

Ke?/ has consistent performance in home improvement |ending in the limited-scope AA of
Colorado Springs. The bank:s performance is also consistent in the combined nonurban AA
and Greeley, neither of which have any LMI geographies, but both had excellent borrower
distribution. The bank-s performance is not consistent in Fort Collins, which had adequate
performance based on poor geographic distribution and excellent borrower distribution.

Key has consistent performance in refinance lendi nl\% in the limited-scope AAs of Colorado
Springs and Greeley. (Greeley does not have any LMI geographies.) The bank-s
performance is not consistent’in Fort Collins, which has both poor gquraphlc and borrower
distribution, or in the nonurban AA, which has adequate borrower distribution. (The
nonurban AA does not have any LMI geographies.)

Based on limited-scope reviews, Key-s overall lending performance with respect to small
loans to businesses in the limited-scope AAs is consistent with the bank-s excellent
performance in the full-scope Denver AA.

Community Development L ending

Refer to Table 1 in Appendix E for the facts and data used to evaluate the bank:s level of
community development lending.

The volume of community development lending in Colorado is adequate. Key:=slevel of
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community development loans in the full-scope Denver AA isgood. The bank isa$1
million participant in aloan pool that provides first-time home-buyer financing to low- and
moderate-income residents in targeted neighborhoods. Key made one loan in its limited-
scope Colorado Springs AA for %go financing of aLIHTC town home. No community
development loans were identified in the other limited-scope AAS.

INVESTMENT TEST _ _ _ _

The bank:s a|%erforr_nance under the Investment Test in Colorado is rated AHigh Satlsfactore/.@
Refer to Table 12 in Appendix E for the facts and data used to evaluate the bank:-s level o
gualified investments.

Conclusionsfor Areas Receiving Full-Scope Reviews . .
Based on afull-scope review, Key:s volume of qualified investmentsin the Denver AA is
excellent. Key made 15 qualified investmentsin the Denver AA totaling $752 thousand
during this evaluation period. The bank also has seven outstanding qualified investments
from the prior period totaling almost $1.9 million. All of these investments funded
affordable housing projects.

Conclusonsfor Areas Receiving Limited-Scope Reviews _

Based on limited-scope reviews, the bank:s volume of qualified investments in the four
other Colorado AAs Is not consistent with the excellent performance noted in the Denver
AA. Key hasone prior period qualified investment outstanding for $171 thousand in Fort
Collins, but no other investments were identified in the limited-scope AAs. The low level
of ?ual ified investments in the limited-scope AAs combined with the bank:s excellent
pfercorlmandce in the Denver AA result in an overall good Investment Test rating for the State
of Colorado.

SERVICE TEST

Ke_¥:s Performance under the Service Test in Colorado is rated AHigh Satisfactory.i Refer
to Table 13 in Appendix E for the facts and data used to eval uate the distribution of the
bank-s branches and ATM delivery system.

Conclusionsfor Areas Receiving Full-Scope Reviews . .
Based on a full-scope review, ews'groylsmn of retail banking and community
development servicesin the Denver AA is good.

Retail Banking Services . _ S _

Key=s overall del |vert\; systems are accessible to geographies and individuals of different
income levelsin the Denver AA. The proportion of branches and ATMs in the low-income
geographies of the Denver AA exceeds the percentage of the population living in those
areas. The proportion of branches and ATMs in the moderate-income geographiesis
somewhat |ess than the percentage of the population living in those areas. The services
offered at each branch are generally consistent and do not vary in away that would
inconvenience certain portions of the AA. Branch hours are very convenient. Regular
business hours are supplemented by extended hours on Saturdays at 17 of the bank=s 21
branches. The five branches|ocated in Denver=s |ow- and modérate-income areas are
among those with extended hours on Saturday and these branches also have extended hours
on Sunday. Branch hours are tailored to the needs of the area by monitoring the timing and
volume of branch transactions.

Branch openings, closings and consolidations did not adve_'rsely{1 affect the accessibility of
banking services in low- and moderate-income areas. During the evaluation period, five
new in-store branches were opened which improved the accessibility of banking services to
low- and moderate-income individuals. One of the five branches opened isin amoderate-
income tract; two others are in census tracts partially surrounded by low- and moderate-
income tracts. No branches were closed.
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Community Development Services o _
Key:soverall level of community development servicesin the Denver AA is adequate,
considering the high number of opportunities available. The bank-s community
development services are responsive to the community=s needs. Bank employees are
actively involved in seventeen community development organizations; seven of the
organizations are represented by Key employees who serve as board or committee
members. These organizations provide educational, health and financial services to |ow-
and moderate-income individuals, address affordable housing needs, and assist with
economic development and neighborhood revitalization of |ow- and moderate-income
areas. These services are responsive to the areas most pressing needs, but are not
considered innovative.

Conclusionsfor Areas Receiving Limited-Scope Reviews

Based on limited-scope reviews of branch distributions, the bank:s performance under the
Service Test in its limited-scope Colorado AAs is not consistent with the good distribution
of branches in the full-scope Denver AA. Key-s branch distributions are excellent in
Colorado Springs, Fort Collins, Greeley, and the nonurban AA due to more accessible
branches in low- and moderate-income areas, when compared to the proportion of the
population living in those areas. The strength of the branch distributions in the limited-
scope AAs lends support to the overall good Service Test rating for the State of Colorado.
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STATE RATING
CRA Rating for the State of 1daho: Outstanding

TheLending Test israted: Outstanding
Thelnvestment Test israted: utstan mP
The Service Test israted: Is] Isfactory

Factors that support this rating include: .

< a good geographic distribution of HMDA loans and small loans to businesses;

< an excellent distribution of HMDA loans and small loans to businesses among
borrowers of different income levels;

< an excellent volume of community development lending;

< an excellent level of qualified investments;

< readily accessible service delivery systems for geographies and individual s of
different income levels; and,

< ah gcza(\)g level of community development services that are responsive to the needs of
the AAs.

Description of theinstitutionrs operationsin the State of | daho. _
Refer to Appendix D for the market demographics for the full-scope Boise AA.

Key:s deposit market share in the Boise AA is modest at almost five percent and ranks fifth
out of 43 institutions. The four leading institutions have 69 percent of the Boise AA:s
deposits. The Boise AA accounts for 33 percent of Key-s depositsin Idaho. All of Key-s
customer deposits in Idaho make up 1.8 percent of bankwide deposits.

LENDING TEST _ _ _ _
The bank:s performance under the Lending Test in Idaho is rated AOutstanding.@

Conclusionsfor Areas Receiving Full-Scope Reviews _ _
Based on afull-scope review, Key-s overall lending in the Boise AA is excellent.

L ending Activiti/_ _ _
R(—;[ffe_rtto Table 1in Appendix E for the facts and data used to eval uate the bank:s lending
activity.

Lending activity in the full-scope Boise AA isgood. Key=s market sharesin home purchase
and refinance loans are small and the lending levelsin these two |oan types are lower than
the bank-s deposit percenta?e. Key-s market share in home improvement loans is good with
lending activity in excess or the bank:s deposit percentage. Key-s market share in small
loans to businesses is excellent with lending activity that significantly exceeds the bank:s
deposit percentage.

Duringithe evaluation period Key made 591 HMDA loans, divided fairly evenly among the
three HMDA loan types, and 872 small loans to businesses in Boise.

Digtribution of Loans by Income L evel of the Geography _ _
The overall geographic distribution of HMDA loans in the full-scope Boise AA is good and
the geographic distribution of small loans to businesses is excellent.

Home Mortgage L oans
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Refer to Tables 2, 3, and 4 in Appendix E for the facts and data used to evaluate the
geographic distribution of the bank-s HMDA |oans.

The geographic distribution of home purchase loans in the Boise AA isadequate. The
portion of home Tpurchase loans Key made in low-income geographies somewhat exceeds
the percentage of owner-occupied housing units, but there are comparatively few owner-
occupied unitsin these tracts. The portion of home purchase loans Key made in moderate-
income tracts is low, representing only about half of the owner-occupied unitsin those
tracts. However, the bank:s 1997 market share of home purchase loansin LMI geographies
exceeds its overall market share for home purchase loans.

The geographic distribution of home improvement loansin the Boise AA is excellent. The
portion of home improvement |oans Key made in low-income geographiesis triple the
percentage of owner-occugl_ed housing units in those tracts and the portion made in.
moderate-income geographies is near the percentage of owner-occupied housing units. The
bank-s 1997 market share of home improvement loansin LMI geographies exceeds its
overall market share for home improvement |oans.

The geographic distribution of refinance loansin the Boise AA is adequate. The portion of
refinance loans Key made in low-income geographies exceeds the percentage of owner-
occupied housing units in those tracts with the portion made in moderate-income
%eo%raphlessomewhat near the percentage of owner-occupied housing units. The bank:s

997 market share of refinance loansin LMI geographiesislower than its overall market
share for refinance loans.

Small Loansto Businesses _
Refer to Table 5 in Appendix E for the facts and data used to eval uate the geographic
distribution of the bank-s small |oans to businesses.

The geographic distribution of small loans to businessesin the Boise AA is excellent. The
Bortlon of loans Key made in |low-income geographies exceeds the percentage of

usinesses in those tracts and the portion made in moderate-income geographies nearl
matches the percentage of businessesin those tracts. The bank=s 1997 market share o
small loans to businesses in LMI geographies exceeds its overall market share for small
loans to businesses.

Distribution of L oans by Income Level of the Borrower
The distribution of HMDA loans and small |oans to businesses among borrowers of
different income levelsin the full-scope Boise AA is excellent.

Home Mortgage Loans )
Refer to Tables 7, 8, and 9 in Appendix E for the facts and data used to evaluate the
distribution of the bank-s HMDA loans by the income level of the borrower.

The distribution of home purchase loansto LMI borrowersin the Boise AA is excellent.
The portion of home purchase |oans Key made to low-income borrowers represents a
substantial percentage of families at that income level and the portion made to moderate-
income borrowers si Enlfl cantly exceeds the percentage of families at that income |evel.
The bank:s 1997 market share of home purchase loansto LM borrowers exceeds its overall
market share for home purchase loans.

The distribution of home improvement loans to LMI borrowersin the Boise AA is
excellent. The portion of home improvement loans Key made to |ow-income borrowers
represents a significant percentage of families at that income level and the portion made to
moderate-income borrowers significantly exceeds the percentage of families at that

income level. The bank=s 1997 market share of home improvement loansto LMI borrowers
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significantly exceeds its overall market share for home improvement loans.

The distribution of refinance loansto LMI borrowers in the Boise AA is adequate. The
portion of refinance |oans Key made to low-income borrowers represents somewhat |ess
than half of the families at that income level and the portion made to moderate-income
borrowers is somewhat near the percentage of families at that income level. The bank:s
1997 market share of refinance loansto LMI borrowersislower that its overall market
share for refinance loans.

Small Loansto Businesses o
Refer to Table 10 in Appendix E for the facts and data used to evaluate the distribution of
the bank:=s small |oans to businesses by the income level of the borrower.

The distribution of small loans to busi nessesatl)g borrower income level inthe Boise AA is
excellent. The portion of small loans Key made to businesses with revenues of $1 million
or less eCfuals the percentage of small businesses in the Boise AA. The bank-s market share
of small loans to small businesses significantly exceedsits overall market share of small
loansto all size businesses. The bank:s portion of loans of $100 thousand or less equals the
percentage of small businesses in Boise.

Conclusionsfor Areas Receiving Limited-Scope Reviews o

Based on limited-scope reviews, KeE(Fs overall HMDA lending performancein its two other
|daho AAsis consistent with the bank-s overall Bgo_od HMDA lending performance in the
full-scope Boise AA, with two exceptions. In Boise, the bank has good performancein
home purchase lending; excellent performance in home improvement lending; and adequate
performance in refinance lending. The exceptions are: excellent performance in home
purchase lending in the Pocatello AA; and good performance in refinance lending in the
nonurban AA. The difference in performance between the full-scope AA and the limited-
scope AAs did not affect the overall Lending Test rating for the State of Idaho.

Based on limited-scope reviews, Key-s overall lending performance with respect to small
loans to businesses in the limited scope AAs s not consistent with the bank-s excellent
Berformar_lce in the full-scope Boise AA. Key:s distribution of small loans to businesses by

orrower income level is excellent throughout all of itsIdaho AAs. However, the bank=s
geographic distribution of small loans to businesses is adequate in Pocatello and the
nonurban AA. Since the limited-scope AAs represent twice the percentage of statewide
deposits in Idaho than Boise does, the overall conclusion for lending performance in small
loans to businesses is considered good.

Community Development L ending
Refer to Table 1 in Appendix E for the facts and data used to evaluate the bank:s level of
community development lending.

The volume of community development lending in Idaho is excellent. Key committed funds
for five community development [oans totaling over $6 million. Community development
lending in the Boise AA isexcellent. K%/ ranted two loans for affordable housi nP totaling
$1.5 million. The bank also made a $500 thousand commitment to support a small business
micro-loan program in Boise. Key made alarge $4.2 million loan commitment to a
statewide affordable housing loan consortium. This fund Iends throughout the state and
benefits the Boise AA, as well as the limited-scope Pocatello and combined nonurban AAs.

INVESTMENT TEST

The bank-s performance under the Investment Test in Idaho is rated AOutstandi n?.@ Refer to
fl'abéset 12 |rt1 Appendix E for the facts and data used to eval uate the bank-s level of qualified
investments.
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Conclusionsfor AreasReceiving Full-Scope Reviews . _ '
Baselcf oq afull-scope review, Key:s volume of qualified investmentsin the Boise AA is
excellent.

During the evaluation period, the bank made six _cllual ified investments totaling $3.5 million
in affordable hou_s!gg projectsin the Boise AA. The bank also has $4.1 millionin
outstandi n%qual ified Investments from the prior period. These investments were also for
affordable housing.

Conclusionsfor AreasReceiving Limited-Scope Reviews _

Based on limited-scope reviews, the bank:s volume of qualified investmentsin the two
other Idaho AAsis not consistent with the excellent performance noted in the Boise AA.
Thelevel of qualified investments in Pocatello and the nonurban areasis small, but
adequate, considering the limited investment opportunities available in those communities.
The difference in performance between the full-scope AA and the limited-scope AAs did
not affect the overall Investment Test rating for the State of 1daho, because of the very high
volume of investmentsin the Boise AA.

SERVICE TEST

Key:s performance under the Service Test in Idaho israted AHigh Satisfactory.i Refer to
Table 13 in A'Pﬁlendlx E for the facts and data used to evaluate the distribution of the bank=s
branch and A delivery system.

Conclusionsfor Areas Receiving Full-Scope Reviews _ _
Based on a full-scope review, Key-s provision of retail banking and community
development servicesin the Boise AA is good.

Retail Banking Services _ _ _ o

Key-s overall delivery systems are readily accessible to geo%raphles and individual's of
different income levelsin the Boise AA. The proportion of bank branches and ATMsin the
low- and moderate-income areas of the Boise AA generally exceeds the percentage of the
population living in those areas. The services offered at each branch are generallK
consistent and do not vary in away that would inconvenience certain portions of the AA.
Branch hours are adequate. Regular business hours are supplemented by extended hours on
Saturday at two of the eleven branches, none of which arein low- or moderate-income
areas. Branch hours are tailored to the needs of an area by monitoring the timing and
volume of branch transactions. Branch openings, closings and consolidations did not
adversely affect the accessibility of banking servicesin low- and moderate-income areas.
One branch was opened and another branch was consolidated in a middle-income tract. One
branch was closed in an upper income area.

In June 1998, Key sold a cluster of branches |ocated in the states of Oregon, Idaho and
Washington. Ten branches were located in Idaho. The sale was aresult of Key=s First
Choice 2000 Initiative.

Community Development Services o o '
Key:soverall level of community development servicesis good, consideri n%the high level
of opportunitiesin the Boise AA. Bank employees are actively involved in 17 community
development organizations; nine of the organizations are represented by Key employees
who serve as board or committee members. These organizations provide educational,
health and financial servicesto low- and moderate-income individual's, address affordable
housing needs, and assist with economic development and neighborhood revitalization of
low- and moderate-income areas. These services appear responsive to the areas most
pressing needs, but are not considered innovative.

Conclusionsfor Areas Receiving Limited-Scope Reviews
Based on limited-scope reviews of branch distributions, the bank:s performance under the
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Service Test in the limited-scope Idaho AAs is consistent with the bank:s overall good
distribution in the Boise AA.
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STATE RATING
CRA Rating for the State of Indiana: Outstanding

TheLending Test israted: Outstanding
Thelnvestment Test israted: utstan mP
The Service Test israted: iq istactory

Factors that support this rating include: .
< a good geographic distribution of HMDA loans and small |oans to businesses;

© BRTowers of titiarent incomelevele > o Al loans o businesses among
< an excellent volume of community development lending;

< an excellent level of qualified investments;

< accessible service delivery systems for geographies and individuals of different

income levels; and,

< an adequate level of community development services that are generally responsive
to the needs of the AAs.

Description of the institution=s operationsin the State of I ndiana.
Refer to Appendix D for the market demographics for the full-scope AAs of Elkhart,
Indianapolis and South Bend.

Key:-s deposit market share in the full-scope Elkhart AA is high at 21 percent and ranks
second out of 18 institutions. The leading institution in Elkhart has 30 percent of the AA:s
deposits. The bank:s deposit market share in the full-scope South Bend AA isgood at 9
percent and ranks fourth out of 23 institutions. In the full-scope Indianapolis AA, Key-s
deposit market share is modest at 3 percent and ranks seventh out of 89 institutions. In both
the Indianapolis and South Bend AAs, the leading institutions have over 60 percent of each
AA:s deposits. Elkhart, Indianapolis and South Bend account for 79 percent of Key-s
depositsin Indiana. All of Key-s customer depositsin Indiana make up 4.5 percent of
bankwide deposits.

LENDING TEST _ _ o _
The bank:s performance under the Lending Test in Indianais rated AOutstanding.(

Conclusionsfor Areas Receiving Full-Scope Reviews
Based on ful I-scogg reviews, Key-s overall lending in the three full-scope AAs of Elkhart,
Indianapolis, and South Bend is good.

L ending Activiti/_ _ _
R(?fe_rtto Table 1 in Appendix E for the facts and data used to evaluate the bank:s lending
activity.

Lending activit%/ in the full-scope AAs of Elkhart, Indianapolis and South Bend is adequate.
Key:s market shares in home purchase and refinance loans are small in Elkhart and South
Bend and very small in Indianapolis, with lending levels significantly lower in these two
|oan types than the bank-s respective deposit percentagseg. he bank=s market sharesin
home improvement |oans are excellent in Elkhart and South Bend and good in Indianapolis
with lending levels that match or are near Key-s deposit percentages. The market sharesfor
small loans to businesses are fair in Elkhart and South Bend with Tending levels somewhat
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below the bank:=s deposit percentages and good in Indianapolis with alending level that is
near the bank:s deposit percentage.

During the evaluation period Key made 539 HMDA loans in Elkhart, 1,309 HMDA loansin
Indianapolis, and 497 HMDA loans in South Bend. In each AA more loans were for home
improvement than home lourchase or refinance. During the evaluation period, the bank
_magg ttt%e |_3]:0| I O(Inwmg small loans to businesses: 319 in Elkhart; 925 in Indianapolis; and 226
in South Bend.

Distribution of L oans by Income L evel of the Geography _ _
The overall geographic distribution of HMDA loans and small loans to businesses in the
three Indiana full-scope AAs is good.

Home Mortgage Loans _ )
Refer to Tables 2, 3, and 4 in Appendix E for the facts and data used to evaluate the
geographic distribution of the bank-s HMDA |oans.

The overall geographic distribution of home purchase loansin the LMI areas of Elkhart,
Indianapolis and South Bend isgood. Elkhart hasjust one low-income CT with only 14
owner-occupied housing units. Key did not make any home purchase loansin this tract.
The portions of loans Key made inthe low-income geographies of Indianapolis and South
Bend exceed their respective cPercen_tages of owner-occupied housing units. The portions
of loans Key made in the moderate-income geographies of Elkhart and South Bend are each
more than double their respective percentages of owner-occupied units. The portion of
loans Key made in the moderate-income geographies of Indianapolisislower than the
percentage of owner-occupied housing units. The bank:=s 1997 market shares of home
purchase loans in the LMI areas of Elkhart and South Bend exceed their respective overall
market share for home purchase loans. The bank-s 1997 market share of home purchase
loansin Indianapolisis near its overall market share.

The overall geographic distribution of home improvement loansin the LMI areas of Elkhart,
Indianapolis and South Bend is good. The portions of home improvement loans Key made
in the low- and moderate-income geographies of Elkhart and South Bend exceed or nearly
match the percentages of owner-occupied housing unitsin those areas. The portion of
home improvement _ _ _ S

loans Key made in the low-income geographies of Indianapolisis significantly lower than
the percentage of owner-occupied housing units and the portion made in moderate-income
tractsis also lower than the percentage of owner-occupied housing units. The bank:=s 1997
market shares in home improvement Toans in the LMI areas of Elkhart, Indianapolis and
South Bend mirror the lending distribution with excellent market shares in Elkhart and
South Bend and a poor market share in Indianapolis.

The overall geographic distribution of refinance loans in the LMI areas of Elkhart,
Indianapolis and South Bend is poor. The portion of refinance loans Key made in the
moderate-income geographies of Elkhart exceeds the percentage of owner-occupied
housing units. The bank did not make any refinance loans in Elkhart-s one low-income tract.
The portions of refinance loans Key made in the LM1 geographies of Indianapolis and
South Bend are significantly lower than the percentage of owner-occupied housing units,
except in the low-income tracts of South Bend, where the bank:s portion of loans matched
the ]percentage of owner-occupied housing units. The bank:s 1997 market share _
|oer_ ormance for refinance loans in Elkhart-s LMI tracts is adequate, the market share in
ndianapolis LM tractsis very poor and South Bend:s LM tracts is poor, compared to each
city-s respective overall market shares for refinance loans.

Small Loansto Businesses _
Refer to Table 5 in Appendix E for the facts and data used to evaluate the geographic
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distribution of the bank:=s small |oans to busi nesses.

The overall geographic distribution of small loans to businesses in the LMI areas of Elkhart,
Indianapolis and South Bend is good. The portions of small loans to businesses Key made
in the low-income tracts of Elkhart and Indianapolis are somewhat near the percentage of
businesses located in those tracts. The portion of small loans to businesses Key madein
South Bend:s low-income tracts exceeds the percentage of businesses |ocated in those
tracts. The portions of small loans to businesses Key made in the moderate-income tracts
of Elkhart, Indianapolis and South Bend are all near the percentages of businesses located in
those tracts. The bank:=s 1997 market share of small loans to businessesin the LMI
%eog}raphl es of Elkhart and Indianapolis are near the bank-s overall market share. Key:s

997 market share of small loans to businesses in South Bend:-s LM areas exceeds its
overall market share.

Distribution of L oans by Income Level of the Borrower
The distribution of HMDA |oans and small |oans to businesses among borrowers of
different income levelsin Key:s three full-scope Indiana AAs is excellent.

Home Mortgage Loans _
Refer to Tables 7, 8, and 9 in Appendix E for the facts and data used to evaluate the
distribution of the bank-s HM DA loans by the income level of the borrower.

The overall distribution of home purchase loans to LMI borrowersin Elkhart, Indianapolis
and South Bend is excellent. The 5%)rtl ons of home purchase loans Key made to low-
income borrowers in Elkhart and South Bend exceed the percentages of families at that
income level and the portion made in Indianapolis represents a substantial percentage of
low-income families.” The bank-s POI‘tI ons of home purchase |oans made to moderate-
income borrowers in the three full-scope AAs exceed the percentages of families at that
income level. Key-s 1997 market share of home purchase |loans among LMI_borrowersin
Elkhart is somewhat near the overall market share for home purchase loans. The bank:s
1997 market shares of home purchase loans among LMI borrowersin Indianapolis and
South Bend exceed the overall market share for home purchase loans in each community.

The overall distribution of home improvement loansto LMI borrowers in Elkhart,
Indianapolis and South Bend is excellent. The portions of home improvement |oans Key
made to low-income borrowersin all three full-scope AAs represent a substantial

ercentage of families at that income level. The bank:s portions of home improvement
oans to moderate-income borrowers exceed the percentages of families at that income
level. Key-s 1997 market share of home improvement loans among LMI borrowers
exceeds its overall market share in Elkhart and is near the overall market sharein
Indianapolis and South Bend.

The overall distribution of refinance loansto LMI borrowersin Elkhart, Indianapolis and
South Bend is adequate. The portion of refinance loans Key made to low-income
borrowersin Elkhart is lower than the percentage of families at that income level; the
Portl_on made to |low-income borrowers in Indianapolis is somewhat near the ﬁercentage of
ow-income families; and the portion made to low-income borrowers in South Bend
represents a substantial portion of low-income families. The portion of refinance |oans
Key made to moderate-income borrowersin Elkhart is near the percentage of families at
that income level and the portions of refinance |oans the bank made in Indianapolis and
South Bend are somewhat near the percentages of moderate-income families. Key=s 1997
market share of refinance loans is somewhat near its overall market share in Elkhart, lower
than its overall market share in Indianapolis, and near its overall market share in South Bend.

Small Loansto Businesses o
Refer to Table 10 in Appendix E for the facts and data used to evaluate the distribution of
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the bank:s small |oans to businesses by the income level of the borrower.

The overall distribution of small loans to businesses by borrower income level in the three
full-scope Indiana AAs is excellent. The portion of small loans Key made to businesses
with revenues of $1 million or less nearly equals the percentages of small businessesin
Elkhart and exceeds the percentages of small businesses in Indianapolis and South Bend.
The bank=s 1997 market share of small loans to businesses substantially exceedsits overall
market share of small loansto all size businessesin each full-scope AA. The bank:s
Eortl ons of |oans of $100 thousand or |ess exceed the percentages of small businessesin
Ikhart, Indianapolis and South Bend.

Conclusionsfor Areas Receiving Limited-Scope Reviews o

Based on limited-scope reviews, Key-s overall HMDA lending performance in its four
other Indiana AAs has some inconsi stencies compared to the bank:s overall good HMDA
lending performance in the three full-scope AAs. The differences in performance between
the full-scope AAs and the limited-scope AAs did not affect the overall Lending Test rating
for the State of Indiana. In the three full-scope AAs, Key has excellent performancein
home purchase lending; good dperformance in home improvement lending; and adequate
performance in refinance lending.

Key has consistent performance in home purchase lending in the limited-scope Fort Wayne
AA, where there are no LMI geographies, but two of three loans made were to low-income
borrowers. The bank:s performance is not consistent in the remaining limited-scope AAs.
In Bloomington, the bank has adequate performance based on excellent geographic
distribution and very poor borrower distribution; in Kokomo, performance Is good based on
adequate geographic distribution and excellent borrower distribution; and in the nonurban
ﬁug\t , _%ertf_ormance is adequate based on poor geographic distribution and excellent borrower
istribution.

Key has consistent performance in home improvement lending in the limited-scope AAs of

Fort Wayne and the nonurban area. The bank-s performance is not consistent in the two

remaining limited-scope AAs. In Bloomington, the bank has adequate performance based

on excellent geographic distribution and very poor borrower distribution; and in Kokomo,

Ehe bank has excellent performance based on excellent distributions by both geography and
orrower.

Key has consistent performance in refinance lending in the limited-scope nonurban AA.
The bank:s performance is not consistent in Bloomington, which has poor performance
based on adequate geographic distribution and very poor borrower distribution; in Fort
Wayne, which has excellent performance based on excellent borrower distribution (there
areno LMI geographiesin Fort Wayne); and in Kokomo, which has poor performance based
on poor distributions by both geography and borrower.

Based on limited scope reviews, Key-s overall lending performance with respect to small

loans to businesses has one inconsistency compared to the bank:s overall good performance

in the three full-scope AAs. While Bloomington, Kokomo, and the nonurban AA all have

g_ooo_l performance, performance in Fort Wayne is excellent based on excellent borrower
istribution. Again, there are no LMI geographiesin Fort Wayne.

Community Development Lendin
Refer to Table 1 in Appendix E for the facts and data used to evaluate the bank:s level of
community development lending.

The volume of community development lending in Indianais excellent. During the

evaluation period, Key made 18 loans totaJinﬂ over $13.5 million within the state.
Community development lending in each of the full-scope Indiana AAsis excellent. In
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Elkhart, Key made five loans totaling almost $1.7 million for the construction of affordable
housing projects. The bank also provided a $610 thousand |oan guaranty to an affordable
housing project for |ow- and moderate-income seniors, on which Key made the renovation
loan. InIndianapolis, Key provided five loansto LIHTC construction or gap financing for
affordable housing projects totaling $8.2 million and bought a $250 thousand participation
inasi nglefamH_Y affordable housing loan program. In South Bend, Key made seven [oans
totaling $3.4 million for the construction of affordable housing projects. No community
development loans were identified in the limited-scope AAs.

INVESTMENT TEST _ S _

The bank:s performance under the Investment Test in Indianais rated AOutstanding.i Refer
to Teesutble 1% in Appendix E for the facts and data used to evaluate the bank=s level of qualified
investments.

Conclusionsfor Areas Receiving Full-Scope Reviews o _
Based on a full-scope review, Key-s overall volume of qualified investmentsin the three
full-scope Indiana AAsis excellent. Key has an especially high volume of investmentsin
Indianapolis. During the evaluation period, the bank made 17 investments totaling $4.7
million and has 11 prior period investments outstanding for over $5 million. Key:s
ualified investments in Elkhart and South Bend are adequate at $505 thousand and $47
thousand, respectively. Most of the bank:s investments benefitted affordable housi n(};]
projects, but some current period investments include funding for small businesses through
asmall business investment company and other equity type investments which fund small
businesses and promote job creation/retention.

Conclusionsfor Areas Receiving Limited-Scope Reviews _

Based on limited-scope reviews, the bank:s volume of qualified investmentsin the four
other Indiana AAs is not consistent with the overall excellent performance in the full-scope
AAs. Thevolume of investments in Bloomington, Fort Wayne and the nonurban AAsis
good. Key=sinvestmentsin these communities funded affordable housing projects. There
were no qualified investments identified in Kokomo. The difference in performance
between the full-scope AAs and the limited-scope AAs did not affect the overall Investment
Test rating for the State of Indiana.

SERVICE TEST

Key-s performance under the Service Test in Indianais rated AHigh Satisfactory.i Refer to
Table13in A_PBIendlx E for the facts and data used to eval uate the distribution of the bank:s
branch and A delivery system.

Conclusionsfor Areas Receiving Full-Scope Reviews _ . .
Based on full-scope reviews, Key=s overall provision of retail banking and community
development services in the three full-scope Indiana AAsis good.

Retail Banking Services . _ o _
Key:s overall delivery systems are accessible to geographies and individuals of different
income levelsin the t reefull-scoPeIndlanaAAs. In Elkhart, Indianapolis, and South Bend,
the proportion of branches and ATMs in low-income areas exceeds the percentage of the
Eopulatl on living in those areas. In the moderate-income areas of Indianapolis and South
end, the percentage of branches and ATMs is somewhat |ess than the percentage of the
population living in those areas. Elkhart does not have any branches or ATMsin moderate-
Income areas; however, onl?/ 6.5 percent of the population livesin moderate-income
geographies. Fourteen of Elkhart:s 16 branches are in middle-income geographies where
almost 83 percent of low- and moderate-income families live.

Branch hours and the services offered are generaJI% consistent and do not vary in away that
would inconvenience certain portions of an AA. Regular business hours are supplemented
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by extended hours on Saturday. Inthe Elkhart AA, branch hours are very convenient; 11 of
the 16 branches have Saturday hours, including one of the two branchesin the low-income
eographies. Inthe Indianapolis and South Bend AAs, branch hours are convenient. In
[ndianapolis, 22 of the 30 branches maintain Saturday hours, including two of the branches
in low- and moderate-income areas. In South Bend, six of the 11 branches maintain
Saturday, including two in low- and moderate-income areas. Branch hours are tailored to
the needs of the community by monitoring the timing and volume of branch transactions.

Branch openings, closings and consolidations did not adversely affect the accessibility of
bankln_%_s_erwces in low- and moderate-income areas. Branch openings improved the
accessibility to low- and moderate-income areas in Indianapolis AA as one of two branch
openings was in alow-income tract. ThI’OL(J:PhOUt all three AAs, Key closed branchesin two
moderate-income, two middle-income, and two upper-income areas.

In December 1997, Key sold a cluster of branches located in the State of Indiana. The

cluster consisted of six branches |located in the cities of Kendallville, Ligonier, Logansport,

gé)élénl’]bltaa(%l ty, Medaryville, and Rochester. The sale was aresult of Key-s First Choice
nitiative.

Community Development Services o o

Key-s overall level of community development services is adequate considering the
opportunities available in the three full-scope AAs. Community development Services are
excellent in the South Bend AA, adeguate in the Elkhart AA, and poor in the Indianapolis
AA. Throughout the three AAs, bank employees are involved in 28 community
development or%anlzan_o.ns. Eighteen organizations are represented by bank employees who
serve in leadership positions such as board or committee members. These organizations
provide educational, health and financial servicesto low- and moderate-income individuals,
address affordable housing needs, and assist with economic development and revitalization
of low- and moderate-income areas. Although the community development services
prowgte_d are responsive to the areas most pressing needs, they are not considered
Innovative.

Conclusionsfor Areas Receiving Limited-Scope Reviews

Based on limited-scope reviews of branch distributions, the bank:s performance under the
Service Test in the limited-scope Indiana AAs is not consistent with the good distributions
in the three full-scope Indiana AAs. In Kokomo and the nonurban AAs, Key-s branch
distribution is strong due to more readily accessible branches in low- and moderate-income
areas. Inthe Bloomington AA, the bank:s performance is poorer due to limited
accessibility to branchesin low- and moderate-income areas. The differencesin branch
distributions between the full -scoPe and limited-scope AAs did not change the overall
Service Test rating for the State of Indiana.
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STATE RATING

CRA Rating for the State of Maine: Outstanding
ThelLending Test israted: Outstandin
Thel nve;strr?ent Test israted: Outstandi n?
The Service Test israted: g istactory

Factors that support this rating include: .
< a good geographic distribution of HMDA loans and small |oans to businesses;

< an excellent distribution of HMDA loans and small loans to businesses among
borrowers of different income levels;

< an excellent volume of community development lending;

< an excellent level of qualified investments;

< accessible service delivery systems for geographies and individuals of different
income levels; and,

< an excellent level of community development services that are responsive to the
needs of the AAs.

Description of the ingtitution=s operationsin the State of Maine.

Refer to Appendix D for the market demographics for the full-scope AAs of Portland and
th% Cé)ombl neo{ nonurban counties of Aroostook, Franklin, Kennebec, Oxford, Piscataquis
an merset.

Key:s deposit market share in Portland is high at 20 percent and ranks third out of 30
institutions. The two leading institutions have 43 percent of Portland:s deposits. The bank:s
deposit market share in the six county nonurban AA is also high with 18 percent of the
combined counties deposits and ranks first among 59 institutions. Portland and the six
county nonurban area account for 65 percent of Key:=s depositsin Maine. All of Key:s
customer depositsin Maine make up 4.6 percent of bankwide deposits.

LENDING TEST . _ o .
The bank:s performance under the Lending Test in Maine is rated AOutstanding.f

Conclusionsfor Areas Receiving Full-Scope Reviews .
Based on full-scope reviews, Key:s overall lending in the two full-scope AAs is excellent.

L ending Activiti/_ _ _
R(ife.rtto Table 1 in Appendix E for the facts and data used to evaluate the bank:s lending
activity.

Lending activity in the full-scope AAs of Portland and the six county nonurban areais good.
Key:=s market shares in home purchase and refinance loans in Portland are modest and the
lending levels in these two loan types are significantly lower than the bank:=s deposit
percentage. The bank=s market shares in home purchase and refinance loans in the six
county nonurban AA are fair with lending levels somewhat below the bank=s deposit

ercentage. Key-s market share in home improvement loans in Portland is good with a
lending level somewhat below the bank:s deposit percentage. The market share in home
improvement loansis excellent in the six county nonurban AA, where Key is the leading
home improvement lender. Lending activity in'this product is nearly double the bank-s
deposit percentage. Key-s market share of small loans to businessesin Portland is
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excellent and lending activity approximates the bank-s deposit percentage. Market sharein
small loans to businesses cannot be calculated in nonurban areas because of the manner in
which the data are aggregated.

During the evaluation period Key made 529 HMDA loansin Portland and 1,295 HMDA
loans In the six county nonurban’AA. The HMDA loansin Portland were divided fairly
evenly among the three loan types. The HMDA loans in the six county area were dominantly
for home improvement. During the evaluation period the bank made 989 small loans to
businesses in Portland and 1,336 in the six county nonurban AA.

Distribution of L oans by Income L evel of the Geography _ _

The overall geographic distribution of HMDA loans and small loans to businesses in the
two full-scope Maine AAsis good. The six county nonurban AA has only two low-income
census tracts with atotal of 13 owner-occupied housing units. Thiswas not sufficient data
for a meaningful analysis, so only moderate-income tracts are considered in the geographic
distribution analyses of HMDA |0ans in the six county nonurban AA.

Home Mortgage Loans _ )
Refer to Tables 2, 3, and 4 in Appendix E for the facts and data used to evaluate the
geographic distribution of the bank-s HMDA |oans.

The overall geographic distribution of home purchase loansin the LMI areas of Portland
and in the moderate-income tracts of the six county nonurban AA isgood. The portions of
home purchase |oans Key made in both low- and moderate-income geographiesin Portland
exceed the percentages of owner-occupied housing unitsin those areas. However, the
bank-s 1997 market share of home purchase loansin Portland-s LMI areasis only somewhat
near its overall market share. The portion of home purchase loans Key made in the
moderate-income tracts of the six countﬁ_nonurban AA exceeds the percentage of owner-
occupied housing unitsin those geographies. The bank=s 1997 market share of home

purck atsehl oans in the moderate-income tracts of the nonurban AA exceeds its overall

market share.

The overall C%J_eogkrlaphic distribution of home improvement loansin the LMI areas of
Portland and in the moderate-income tracts of the six county nonurban AA isexcellent. The
portions of home improvement loans Key made in the LMI" geographies of Portland exceed
the percentages of owner-occupied housing units in those areas, and the portion made in the
moderate-income geographies of the nonurban AA almost matches the percentage of
owner-occupied housing units. The bank=s 1997 market share of home improvement loans
in Portland-s LMI areas exceeds its overall market share. The bank:=s 1997 market share of
home improvement |oans in the moderate-income geographies of the nonurban AA is near
the overall market share.

The overall geographic distribution of refinance loans in the LMI areas of Portland and in
the moderate-income tracts of the six county nonurban AA isgood. The portions of
refinance loans Key made in the LM geographies of Portland exceed the percentages of
owner-occupied housing unitsin those areas. However, the bank:=s 1997 market share of
refinance loansin Portland=s LMI areas is lower than its overall market share. The portion
of refinance loans Key made in the moderate-income geographies of the nonurban AA
exceeds the percentage of owner-occupied unitsin those areas. The bank=s 1997 market
share of refinance loansin the nonurban AA is almost double the overall market share.

Small Loansto Businesses _
Refer to Table 5 in Appendix E for the facts and data used to evaluate the geographic
distribution of the bank-s small loans to businesses.

The overall geographic distribution of small loans to businessesin the LMI areas of
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Portland and in the moderate-income tracts of the six county nonurban AA is excellent. The
ortions of small loans to businesses Key made in the low- and moderate-income tracts of
ortland exceed the percentages of businesses located in those areas. The bank-s 1997

market share of small loans to businesses in Portland-s LM| areas exceeds its overall

market share. The portion of small loans to businesses Key made in the moderate-income
tracts of the nonurban AA is near the percentage of businesses located in those geographies.

Market share data on small loans to businesses cannot be cal culated for specific nonurban
areas because of the manner in which the data are aggregated.

Distribution of L oans by Income L evel of the Borrower _
The overall distribution of HMDA |oans and small |oans to businesses among borrowers of
different income levelsin Key-s two full-scope Maine AAs is excellent.

Home Mortgage Loans _ )
Refer to Tables 7, 8, and 9 in Appendix E for the facts and data used to evaluate the
distribution of the bank-s HMDA loans by the income level of the borrower.

The distribution of home purchase loansto LMI borrowers in Portland and the six county
nonurban AA is excellent. The portions of home purchase |oans Key made to low-income
borrowersin both AAs represent a substantial percentage of families at that income level.
The portion of home purchase |oans Key made to moderate-income borrowers matches the
percentage of moderate-income families in Portland and exceeds the percentage of
moderate-income families in the nonurban AA. The bank:s 1997 market shares for home
purchase loansto LMI borrowers exceed the respective overall market sharesin each AA.

The distribution of home improvement loansto LMI borrowersin Portland and the six
county nonurban AA is excellent. The portions of home improvement |oans Key made to
low-income borrowers in both AAs represent a substantial percentage of familiés at that
income level. The portions of home improvement loans Key made to moderate-income
borrowers exceed the percentages of moderate-income familiesin each AA. The bank:s
1997 market shares for home improvement loans to LM borrowers exceed the respective
overall market sharesin Portland and the nonurban AA. Key-s market share is excellent the
nonurban AA, representing almost half of the LMI borrowersin the six county area.

The distribution of refinance loansto LMI borrowers in Portland and the six county
nonurban AA is adequate. The portion of refinance loans Key made to low-income
borrowersin Portland is somewhat near the percentage of families at that income level.
The portion Key made to moderate-income borrowers in Portland is lower than the

ercentage of families at that income level. The bank-s 1997 market share of refinance
oansto LMI borrowersin Portland exceeds the overall market share. The portion of
refinance loans Key made to low-income borrowers in the nonurban AA islower than the
Bercentage of families at that income level, but the portion made to moderate-income

orrowers exceeds the percentage of families at that income level. The bank-s 1997 market
sﬂare of refinance loans to LMI borrowers in the nonurban AA exceeds the overall market
share.

Small Loansto Businesses o
Refer to Table 10 in Appendix E for the facts and data used to evaluate the distribution of
the bank:s small loans to businesses by the income level of the borrower.

The distribution of small loans to businesses by borrower income level is excellent in both
Portland and the six county nonurban AA. The portions of small loans Key made to
businesses with revenues of $1 million or less nearly equals the percentages of small
businesses in Portland and the nonurban AA. The bank:=s 1997 market share of small loans
to small businesses exceeds its overall market shares of small loans to all size businesses
in the Portland AA. Market share data on small loans to businesses cannot be calculated for
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the nonurban area because of the manner in which the data are agfqregated. Key:s portions
of loans of $100 thousand or less nearly equal the percentages of small businesses in both
Portland and the nonurban AA.

Conclusionsfor Areas Receiving Limited-Scope Reviews o

Based on limited-scope reviews, Key-s overall HMDA lending performancein its three
other Maine AAs has some inconsistencies compared to its overall good HMDA lendi ng?
performance in the two full-scope AAs. The differences in performance between the full-
scope AAs and the limited-scope AAs did not affect the overall Lending Test rating for the
State of Maine. Inthetwo full-scope AAs, Key has good dperformanceln home purchase
lending; excellent performance in home improvement lending; and good performancein
refinance lending.

Key has consistent performance in home purchase lending in the nonurban AA. The bank:s
performance is not consistent in Bangor, which has adequate performance based on
excellent geographic distribution and weak borrower distribution, and in Lewiston, which
has both excellent geographic and borrower distribution.

Key has consistent Performan_ce in home improvement lending in Bangor and the nonurban
AA. The bank:s performance is not consistent in Lewiston, which has poor performance
based on very poor geographic distribution and adequate borrower distribution.

Key:s }?erformance in refinance lending is not consistent in any of the three limited-scope
AAs. The bank:s performance in Bangor is excellent in both geographic and borrower
distributions. Performa.nce.lsvelr:}/ poor in Lewiston with very poor geographic distribution
and poor borrower distribution. Performanceis poor in the nonurban AA with very poor
geographic distribution and adequate borrower distribution.

Based on limited-scope reviews, Key:s overall lending performance with respect to small
loans to businesses is consistent with the excellent performance noted in the two full scope
AAsin Bangor and Lewiston. The bank-s performance is good in the nonurban AA based on
adequate geographic distribution and excellent borrower distribution.

Community Development Lending
Refer to Table 1 in Appendix E for the facts and data used to evaluate the bank:s level of
community development lending.

The volume of community development lending in Maine is excellent. Key made ei g?ht
community development loans statewide totaling $27.2 million. Thisisastrong dollar
commitment in relation to the size of the state and Key-s presence in the state. Community
development lending in the full-scope Portland AA is excellent. Key made five community
development loans totaling $13.8 million. These loans provided financial support for low-
and moderate-income multifamily housing, affordable first time homebuyer activity, and
brldg%eflnanu ng for LIHTC affordable housing projects. Key also made two loans that
benetit the entire state including all of the bank:s full- and limited-scope Maine AAs. One
loan is a $13 million commitment to a housing fund that provides affordable housing loans
and the other is a $350 thousand loan to an organization that grants small business |oans.
Key made a $300 thousand revolving loan to support affordable housing in the limited-
scope nonurban AA. We did not |dent|f%/ anx Eeogr.aphlc specific community development
loans in the full-scope six county nonurban AA, or in the limited-scope AAs of Bangor and
Lewiston. Nevertheless, these communities benefit from the statewide community
development loan programs Key helped finance.

INVESTMENT TEST

The bank=s performance under the Investment Test in Maine is rated AOutstanding.; Refer to
Table 12 in Appendix E for the facts and data used to evaluate the bank:-s level of qualified
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investments.

Conclusionsfor Areas Receiving Full-Scope Reviews o o

Based on full-scope reviews, Key-s overall volume of qualified investmentsin its two full-
scope Maine AAsis excellent. During the evaluation period, Key made 11 investments
totaling $1.8 million in its Portland AA, in addition to four prior period investments
outstanding which total $1.9 million. During the current evaluation period, the bank also
made two investments in the six county nonurban AA for $70 thousand. One of the
investments was used to generate jobsfor 71 low-income peoplein distressed
communities. Twenty-six of the jobs went toATargeted Assistance to Needy Families)
recipients. In addition, some of the investments enabled 20 community development
corporations to take advantage of |ow-income housing tax credits. The bank-s prior period
investments are for rural job creation and retention by providing equity capital to small
businesses in rural areas of the state.

Conclusion for Areas Recelving Limited-Scope Reviews _

Based on limited-scope reviews, the bank:s volume of qualified investmentsin the Bangor
AA is consistent with the excellent volume found in the full-scope AAs. During this
evaluation period, Key made three investments in Bangor totaling $4.4 million. The bank:s
volume of qualified investments is inconsistent, although good, in the Lewiston and
nonurban AAs. During this evaluation period, Key made one investment in Lewiston for
$143 thousand and has $439 thousand in prior period investments in the nonurban AA. The
investmentsin the limited-scope AAs primarily supported aff ordable housing projects.

SERVICE TEST

Key:s performance under the Service Test in Maineis rated AHigh Satisfactory.§ Refer to
Table 13 in APE/IendIX E for the facts and data used to evaluate the distribution of the bank=s
branch and A delivery system.

Conclusionsfor Areas Receiving Full-Scope Reviews _ _ _
Based on full-scope reviews, Key:s overall R/rIOVISI on of retail banking and community
development servicesin the two full-scope Maine AAsis good.

Retail Banking Services _ _ o _
Key=s overall delivery systems are accessible to geographies and individual s of different
income levelsin the two full-scope Maine AAs. 1n the Portland AA, the proportion of
branches and ATMs in moderate-income areas exceeds the percentage of the population
living in those areas. Key has four banking offices in Portland:s moderate-income _
eographies; however, three of the four are in the same tract. Of those three, one branchis
ull service, one offers limited services as a personal banking center, and one is a seasonal
office. Key does not have any branches in the low-income geographies of the Portland AA;
however, only 4.1 percent of the population livesin alow-income area. Key has 14
branches in middle-income areas, where over 70 percent of the low- and moderate-income
familieslive. ATM coverage in Portland-s |ow-and moderate-income geographies exceeds
the percentages of the population living in those areas. Key does not have any branchesin
the low-income geographies of the six county nonurban AA, but it does have four ATMs.
The low-income area consists of two BNAs with only 32 inhabitants and no commercial
businesses. The proportion of branches in the moderate-income areas of the six county
nonurban AA islower than the percentage of the population living there; however, the
ercentage of ATMs greatly exceeds the percentage of the ﬂopulatl oninthose areas. Key
as 23 of its 27 branches in middle-income geographies, where over 76 percent of the [ow-
and moderate-income families live. Middle-income areas represent over 70 percent of the
geographiesin the six county nonurban AA and avery large portion of the land massin these
adjoining counties.

The services offered at each branch are generally consistent and do not vary in away that
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would inconvenience certain portions of the AAs. Branch hours are convenient. Regular
business hours are supplemented by extended hours on Saturday at 16 of the branchesin the
Portland AA, including all of the branches in middle-income areas. Key has Saturday hours
in 14 of its 27 branches in the six county nonurban AA, including one of the branches
located in a moderate-income tract and more than half of those in middle-income areas.
Branch hours are tailored to the needs of the surrounding area by monitoring the timing and
volume of branch transactions.

Branch openings, closings and consolidations did not adversely affect the accessibility of
banking services in low- and moderate-income areas. In the Portland AA, Key opened two
branches in middle-income areas and closed one. The bank closed two branches in middle-
income areas of the six county nonurban AA. Four branches were consolidated. Three were
in Portland; two branches were in moderate-income areas and one was in an upper-income
area. One branch in a middle-income area was consolidated in the six county nonurban AA.

In March 1998, Key sold a cluster of branches |ocated in the state of Maine. The cluster

consisted of 13 branches |ocated in the cities of West Buxton, Bucksport, Damariscotta,

Vinalhaven, Waldoboro, Madison, Limerick, Belgrade, Corinna, Dexter, Fairfield,
I_l_\{egtr_nore Falls, and Norridgewock. The sale was aresult of Key=s First Choice 2000
nitiative.

Community Development Services o o

Key-s overall level of community development servicesis excellent consi derln? the
moderate level of opportunitiesin the bank:s full-scope AAs. Key has an excellent record
of providing communltX development servicesin the Portland AA and a good record in the
six county nonurban AA. Bank employees are actively involved in 35 community
development organizations; 23 of the organizations are represented by Key employees who
serve as board or committee members. These organizations provide educational, health and
financial servicesto low- and moderate-income individuals, address affordable housing
needs, and assist with economic development and neighborhood revitalization of low- and
moderate-income areas. These services are responsive to the areas most pressing needs,
but they are not considered innovative.

Conclusionsfor Areas Receiving Limited-Scope Reviews
Based on limited-scope reviews of branch distributions, the bank:s performance under the
Service Test in the limited-scope Maine AAs s not consistent with the good distributions in
the two full-scope AAs. Key=s branch distributions are excellent in Bangor, Lewiston, and
the other nonurban AA, due'to better accessibility to branches in low-income areas when
compared to the ﬁropor_tl on of the Xopulanon living in those areas. The strength of branch
gltzttrlbl#t;\(jn_sm the limited-scope AAs supports the overall good Service Test rating for the
e of Maine.
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STATE RATING
CRA Rating for the State of Michigan: Outstanding

ThelLending Test israted: Outstanding
Thelnvestment Test israted: utstan mP

The Service Test israted: g istactory

Factors that support this rating include: _

< an excellent geographic distribution of HMDA loans and small |oans to businesses;

< an excellent distribution of HMDA loans and small loans to businesses among
borrowers of different income levels;

< an adequate volume of community development lending;

< an excellent level of qualified investments;

< accessible service delivery systems for geographies and individuals of different
income levels; and

< ah gciot\)g level of community development services that are responsive to the needs of
the AAs.

Description of the ingtitution=s operationsin the State of Michigan.
Refer to Appendix D for the market demographics for the full-scope Ann Arbor AA.

Kegrs_dep.osit market share in the Ann Arbor AA is good at seven percent and ranks fifth out
of 37 institutions. The four leading institutions have over 41 percent of Ann Arbor:s
deposits. The Ann Arbor AA accountsfor 74 percent of Ke%ns depositsin Michigan. All of
K ey:s customer depositsin Michigan make up 1.5 percent of bankwide deposits.

LENDING TEST . o _ '
The bank:s performance under the Lending Test in Michigan is rated AOutstanding.(

Conclusionsfor Areas Receiving Full-Scope Reviews _
Based on afull-scope review, Key-s overall lending in the Ann Arbor AA is excellent.

L ending Activiti/_ _ _
R(ife.rtto Table 1 in Appendix E for the facts and data used to evaluate the bank:s lending
activity.

Lending activity in the full-scope AA of Ann Arbor is adec?uate. Key-s market sharesin
home purchase and refinance |oans are very small and the [ending levelsin these two |oan

types are significantly lower than the bank:s deposit percentage. Key-s market share for
home improvement |oans is good with lending activity approximating the bank:s deposit
Ioerc_entage_. Key-s market share for small loans to businessesin Ann Arbor isfair and
ending activity 1n this product is near the bank=s deposit percentage.

During the evaluation Reriod_Key made 629 HMDA loansin Ann Arbor with fairly equal
volumes of lending in home improvement and refinance and a smaller volume in home
purchase. The bank made 386 small |oans to businesses.

Distribution of Loans by Income L eve of the Geograph

The geographic distribution of HMDA loans and smal Iyl oans to businesses in the full-scope
Ann Arbor AA is excellent.
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Home Mortgage Loans _ )
Refer to Tables 2, 3, and 4 in Appendix E for the facts and data used to evaluate the
geographic distribution of the bank-s HMDA |oans.

The overall geographic distribution of home purchase loansin the LMI areas of Ann Arbor
isexcellent. The portions of home purchase |loans Key made in both low- and moderate-
income _I%eograﬁhl es exceed the percentages of owner-occupied housing unitsin those
tracts. The bank=s 1997 market share of home purchase loansin Ann Arbor:s LMI areas
exceeds its overall market share.

The overall geographic distribution of home improvement loansin the LMI areas of Ann
Arbor is excellent. The portion of home improvement |oans Key made in low-income
geographies exceeds the percentage of owner-occupied housing units in those tracts and the
portion made in moderate-income geographies is almost double the percentage of owner-
occupied housing unitsin those tracts. The bank-s 1997 market share of home
improvement loansin Ann Arbor:s LMI areas exceeds its overall market share.

The overal I1%eographic distribution of refinance loansin the LMI areas of Ann Arbor is
excellent. The portion of refinance loans Key made in |ow-income geograﬁhles ismore
than doubl e the percentage of owner-occupied housing in those tracts and the portions made
in moderate-income %eo%r%ohl esis near the percentage of owner-occupied housing unitsin
those tracts. The bank=s 1997 market share of home improvement loansin Ann Arbor:s

LMI areas exceeds its overall market share.

Small Loansto Businesses _
Refer to Table 5 in Appendix E for the facts and data used to eval uate the geographic
distribution of the bank-s small |oans to businesses.

The overall geographic distribution of small loans to businesses in the LMI areas of Ann
Arbor is excellent. The portion of small loans to businesses Key made in low-income
geographies is near the percentage of businesses |ocated in those areas and the portion
made in moderate-income eograﬁhles almost matches the percentage of businessesin
those tracts. The bank:=s 1997 market share of small loans to businessesin Ann Arbor:s
LMI areas exceeds its overall market share.

Distribution of L oans by Income L evel of the Borrower _
The overall distribution of HMDA loans and small loans to businesses among borrowers of
different income levelsin the full-scope Ann Arbor AA is excellent.

Home Mortgage Loans )
Refer to Tables 7, 8, and 9 in Appendix E for the facts and data used to evaluate the
distribution of the bank-s HMDA loans by the income level of the borrower.

The overall distribution of home purchase loansto LMI borrowersin the Ann Arbor AA is
excellent. The portion of home purchase loans Key made to |low-income borrowers
represents a substantial percentage of families at that income level. The portion of home
urchase |loans Key made to moderate-income borrowers exceeds the percentage of
amilies at that income level. The bank=s 1997 market share of home purchase [oans to LMI
borrowers exceeds its overall market share.

The overall distribution of home improvement loans to LMI borrowersin the Ann Arbor AA
isexcellent. The portion of home improvement |oans Key made to low-income borrowers
almost matches the percentage of families at that incomelevel. The portion of home
improvement loans Key made to moderate-income borrowers significantly exceeds the
percentage of families at that income level. The bank=s 1997 market share of home
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improvement loansto LMI borrowers exceeds its overall market share.

The overall distribution of refinance loansto LMI borrowersin the Ann Arbor AA is good.
The portion of refinance loans Key made to |low-income borrowers represents somewhat
less than half the percentage of families at that income level and the portion of refinance
|oans made to moderate-income borrowersis near the percentage of families at that income
level. Thebank-s 1997 market share of refinance loansto LMI borrowers exceeds its
overall market share.

Small Loansto Businesses o
Refer to Table 10 in Appendix E for the facts and data used to evaluate the distribution of
the bank:=s small |oans to businesses by the income level of the borrower.

The overall distribution of small loans to businesses by borrower income level in the Ann
Arbor AA isexcellent. The portion of small loans Key made to businesses with revenues of
$1 million or less matches the percentage of small businessesin the Ann Arbor AA. The
bank:s 1997 market share of small loans to small businesses significantly exceeds its
overall market share of small loansto all size businesses. Key-s portion of loans of $100
thousand or |ess exceeds the percentage of small businessesin the Ann Arbor AA.

Conclusionsfor Areas Receiving Limited-Scope Reviews o

Based on limited-scope reviews, Key-s overall HMDA lending performance in its two other

Michigan AAs has some inconsistencies compared to its overall excellent HMDA lending
erformance in the full-scope Ann Arbor AA. The differences in performance between the
ull-scope AA and the limited-scope AAs did not change the overall Lending Test rating for

the State of Michigan. The bank has excellent performance in home purchase and home

improvement lending in Ann Arbor with good performance in refinance lending.

Key hasinconsistent performance in home purchase lending in Detroit and the nonurban
AA. In Detroit, the bank:s performance is good based on ec%uate geographic distribution
and excellent borrower distribution. In the nonurban AA, performance is very poor based
on very poor borrower distribution. There are no LMI geographies in the nonurban AA.

K ey:s performance in home improvement lending in both Detroit and the nonurban AA is
excellent and consistent with the bank-s performance in the full-scope Ann Arbor AA.

Key has inconsistent performance in refinance lending in Detroit and the nonurban AA. In
Detroit, the bank:s performance is poor based on very poor geographic distribution and
adequate borrower distribution. Inthe nonurban AA] performanceis excellent based on
excellent borrower distribution. There are no LMI geographies in the nonurban AA.

Based on limited-scope reviews, Key-s overall lending performance with respect to small
loans to businesses in the limited-scope AAs has inconsistencies compared to the bank-s
excellent performance in the full-scope Ann Arbor AA. Key-s performance is not
consistent in Detroit, which has good performance based on adequate %mgrmhlc
distribution and excellent borrower distribution, and in the nonurban AA, which has
adequgte R('a&formance based on borrower distribution. There are no LMI geographiesin the
nonurban AA.

Community Development Lendin
Refer to Table 1 in Appendix E for the facts and data used to evaluate the bank:s level of
community development lending.

The volume of community development Iendig% in Michigan is adequate. In the full-scope

Ann Arbor AA, Key made two loans totaling $1 million to aloan pool that supports
multifamily affordable housing and to a Community Development Corporation that supports
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asmall business micro-loan program. No community development loans were identified in
the Detroit or nonurban limited-scope AAS.

INVESTMENT TEST S _

The bank:s a%erformance under the Investment Test in Michigan is rated AOutstanding.@
Refer to Table 12 in Appendix E for the facts and data used to evaluate the bank:s level of
gualified investments.

Conclusionsfor Areas Receiving Full-Scope Reviews o _

Based on afull-scope review, Key=s overall volume of qualified investmentsin the full-

scope Ann Arbor AA is adequate.” The bank made 13 grants during the evaluation period

}A(\)tglln 215 thousand. These grants support community development activities in the Ann
rbor AA.

Conclusionsfor Areas Receiving Limited-Scope Reviews o _

Based on limited-scope reviews, the bank-s overall volume of qualified investmentsin the
two other Mlchllgan AAsisexcellent. Thelevel of qualified investmentsin the Detroit AA
isvery strong. Key made 13 investments totaling almost $3 million during this evaluation
period. The investments funded affordable housing for low-income residents. The
investment in Detroit, in aprimarily low-income area, represents a substantial percent_z(ajge
of allocated Tier | capital and strengthened the overall rating for the state. The bank did not
have any investments in the limited-scope nonurban AA.

SERVICE TEST _ S _ _

Ke_¥:s erformance under the Service Test in Michigan is rated AHigh Satisfactory.l Refer
to Table 13 in Appendix E for the facts and data used to eval uate the distribution of the
bank-s branch and ATM delivery system.

Conclusionsfor Areas Receiving Full-Scope Reviews . ' _
Based on a full-scope review, Key-s overall provision of retail banking and community
development servicesin the Ann Arbor AA is good.

Retail Banking Services . _ S _
Key=s overall del |verX systems are accessible to geographies and individuals of different
income levelsin the Ann Arbor AA. Key:s proportion of branches and ATMsin the
moderate-income areas of the Ann Arbor AA greatly exceeds the percentage of the
population living in those areas. In the low-income areas, the bank:s proportion of branches
and ATMs is somewhat |ess than the percentage of the population that livesthere. The
services offered at each branch are generally consistent and do not vary in away that would
inconvenience certain portions of the AA. Branch hours are adequate. Only two branches
extend regular business hours by opening on Saturday; one of those branchesisina
moderate-income area. Branch hours are tailored to the needs of the area by monitoring the
timing and volume of branch transactions. Branch openings, closings and consolidations
did not adversely affect the accessibility of banking servicesin low- and moderate-income
areas. Key closéd two branches. One branch wasin a middle-income areain Y psilanti and
Ehe otﬂer was in amoderate-income areain Adrian. The bank did not open any new

ranches.

In November 1997, Key sold two branches located in the State of Michigan. The branches
were located in the cities of Bronson and Constantine. The sale was aresult of Key=s First
Choice 2000 Initiative.

Community Development Services o o .
Key:soverall level of community development servicesis good considering the high level
of opportunitiesin the Ann Arbor AA. Bank employees areinvolved in 13 community
development organizations. Seven organizations are represented by bank employees who
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hold leadership positions such as board or committee members. These organizations
provide educational, health and financial servicesto low- and moderate-income individuals,
address affordable housing needs, and assist with economic development and revitalization
of low- and moderate-income areas. The bank-s community development services are
responsive to the areas most pressing needs, but they are not considered innovative.

Conclusionsfor Areas Receiving Limited-Scope Reviews

Based on limited-scope reviews of branch distributions, the bank:s performance under the
Service Test in the limited-scope Michigan AAs has one inconsistency compared to the
overall good distribution in the full-scope Ann Arbor AA. The bank:s performanceis
consistent in the nonurban AA; however, it is poorer in the Detroit AA dueto less
accessibility to branchesin low- and moderate-income areas. The difference in branch
distributions did not change the overall Service Test rating for the State of Michigan.
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STATE RATING
CRA Rating for the State of New Hampshire: Outstanding

ThelLending Test israted: Outstanding
Thelnvestment Test israted: utstan mP

The Service Test israted: g istactory

Factors that support this rating include: _

< an excellent geographic distribution of HMDA loans and small |oans to businesses;

< an excellent distribution of HMDA loans and small loans to businesses among
borrowers of different income levels;

< an excellent volume of community development lending;

< an excellent level of qualified investments;

< accessible service delivery systems for geographies and individuals of different

income levels; and,

< an adequate level of community development services that are generally responsive
to the needs of the AAs.

Description of the ingtitution=s operationsin the State of New Hampshire.
Refer to Appendix D for the market demographics for the full-scope Manchester AA.

Key-s deposit market share in the full-scope Manchester AA isvery small at slightly over
one percent and ranks tenth out of 43 institutions. The nine leading institutions have over
95 percent of Manchester=s deposits. The Manchester AA accounts for 50 percent of Key-s
defosnsm New Hampshire. All of Key:s customer depositsin New Hampshire make up

0.2 percent of bankwide deposits.

LENDING TEST _ _ o _
The bank=s performance under the Lending Test in New Hampshire is rated AOutstanding.(

Conclusionsfor Areas Receiving Full-Scope Reviews .
Based on afull-scope review, Key-s overall lending in the Manchester AA is excellent.

L ending Activiti/. _ _
Reifertto Table 1in Appendix E for the facts and data used to evaluate the bank:s lending
activity.

Lending activity in the full-scope Manchester AA is good in light of Key=s deposit
presence. Key-s market sharesin home purchase loans and small loansto businesses
exceed the bank:s deposit percentage. The bank:=s market share in home improvement |oans
matches the deposit percentage, but the volume of loansisinsufficient for analysis. Key
?ﬁ d not {jnakte any refinance loans in Manchester in 1997 and has no market share data for

is product.

During the evaluation period Key made 77 HMDA loans most of which were for home
purchase. The bank made 46 small loans to businesses.

Distribution of Loans by Income Leve of the Geography

The geographic distribution of home purchase |oans and small loans to businessesin the
full-scope Manchester AA is excellent. Key did not generate sufficient volume in home
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improvement or refinance loans to warrant analysis.

Home MortgageLoans _
Refer to Tables 2, 3, and 4 in Appendix E for the facts and data used to evaluate the
geographic distribution of the bank-s HMDA |oans.

The geographic distribution of home purchase loans in the LMI areas of the Manchester AA
isexcellent. The portions of home purchase |loans Key made in both low- and moderate-
income _I%eograﬁhl es exceed the percentages of owner-occupied housing unitsin those
tracts. The bank-s 1997 market share of home purchase loans in Manchester-s LMI areas
exceeds its overall market share.

Small Loansto Businesses _
Refer to Table 5 in Appendix E for the facts and data used to eval uate the geographic
distribution of the bank-s small loans to businesses.

The geographic distribution of small loans to businessesin the LMI areas of the
Manchester AA isexcellent. The portion of small loans to businesses Key made in low-
income geographies is somewhat near the percentage of businesses located in those tracts
and the portion made in moderate-income 8eograph| es significantly exceeds the percentage
of businesses in those tracts. The bank-s 1997 market share of small loans to businesses In
Manchester-s LMI areas exceeds its overall market share.

Digtribution of L oans by Income Level of the Borrower .

The distribution of home purchase |oans and small loans to businesses among borrowers of
different income levelsin the full-scope Manchester AA is excellent. Again, Key did not
generate sufficient volume in home improvement or refinance loans to warrant analysis.

Home Mortgage Loans )
Refer to Tables 7, 8, and 9 in Appendix E for the facts and data used to evaluate the
distribution of the bank-s HMDA loans by the income level of the borrower.

The distribution of home purchase loansto LMI borrowers in the Manchester AA is
excellent. The portion of home purchase loans Key made to low-income borrowers
represents a substantial percentage of the families at that income level. The portion of
home purchase |oans Key made to moderate-income borrowers is more than double the
percentage of families at that income level. The bank-s 1997 market share of home
purchase loansto LMI borrowers exceeds its overall market share.

Small Loansto Businesses o
Refer to Table 10 in Appendix E for the facts and data used to eval uate the distribution of
the bank:=s small |oans to businesses by the income level of the borrower.

The distribution of small |oans to businesses by borrower income level is excellent in the
Manchester AA. The portion of small loans Key made to businesses with revenues of $1
million or lessis near the percentage of small businesses in the AA. The bank=s 1997
market share of small loans to small businesses substantially exceeds the overall market
share of small loansto all size businesses. Key:s portion of loans of $100 thousand or less
isvery near the percentage of small businessesin the Manchester AA.

Conclusionsfor Areas Receiving Limited-Scope Reviews _ _

The Nashua AA and a nonurban AA were targeted for limited-scope reviews in New
Hampshire. Key had avery small volume of HMDA loans in Nashua with almost half for
home purchase.” Key had a similar volume of small loans to businessesin Nashua. Our
Ilmlted-scclage review focused on geographic and borrower distribution in these two
products. Key did not make sufficient HMDA or small loans to businesses in its nonurban
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AA to warrant analysis.

Based on alimited-scope review, Key-s overall performance in home purchase lending in
the Nashua AA isinconsistent with the bank:s excellent geographic and borrower
distributionsin Manchester. Key:s overall home purchase lending performance in Nashua
was adequate with very poor geographic distribution in the AA:=s moderate-income tracts,
but excellent distribution among low- and moderate-income borrowers. Nashua does not
have any low-income tracts. Key-s overall lending performance with respect to small |loans
to businesses in the Nashua AA was consistent with the bank:s excellent performancein_
Manchester. The differencesin performance between the full- and limited-scope AAs did
not change the overall Lending Test rating in the State of New Hampshire.

Community Development L ending
Refer to Table 1 in Appendix E for the facts and data used to evaluate the bank:s level of
community development lending.

The volume of community development lending in New Hampshire is excellent. Key made

alarge $8 million commitment to a housing agency to provide bridge loan financing on
LIHTC projectsin the state. Thisis a sizeable commitment in relation to the bank=s
Iqre_sence in New Hampshire. The full-scope Manchester AA and the Nashua and nonurban
imited-scope AAs benefit from this statewide housing fund.

INVESTMENT TEST _ o

The bank:s performance under the Investment Test in New Hampshireis rated
AOutstanding.i Refer to Table 12 in Appendix E for the facts and data used to evaluate the
bank:s level of qualified investments.

Conclusionsfor Areas Receiving Full-Scope Reviews _

Based on a full-scope review, Key:s volume of qualified investmentsin the full-scope
Manchester AA is excellent. During the evaluation period, Key made six investments
totaling almost $3.4 million in affordable housing projectsin the Manchester AA. The bank
also has one prior period affordable housing investment outstanding for $2.7 million. Key
also made an equity investment in a small business investment company for $250 thousand.
Thisinvestment provides funds for small businesses, promoting economic development
and contributing to job creation and retention.

Conclusionsfor AreasReceiving Limited-Scope Reviews .
Based on limited-scope reviews, the overall volume of qualified investmentsin the two
other New Hampshire AAsisinconsistent with the excellent volume found inthe
Manchester AA. The bank-s performance is weaker in the limited-scope AAs. We did not
find any qualified investments in Nashua and there is a small investment in the nonurban AA.
The poorer performance in the limited-scope AAs did not diminish the overall Investment
;\I’/Iest rﬁtégtg for the State of New Hampshire due to the very high volume invested in
anchester.

SERVICE TEST

K ey:s performance under the Service Test in New Hampshire is rated AHigh Satisfactory.(
Refer to Table13in A [‘iu_endlx E for the facts and data used to evaluate the distribution of
the bank:s branch and ATM delivery system.

Conclusionsfor Areas Receiving Full-Scope Reviews _ _ _
Based on a full-scope review, Key-s overall provision of retail banking and community
development services in the Manchester AA is good.

Retail Banking Services _ _ o _
Key:soverall delivery systems are accessible to geographies and individuals of different
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income levelsin the Manchester AA. Key has four branchesin the Manchester AA. The.
proportion of branches in low-income aréas exceeds the percentage of the population living
there. The bank does not have any branches in moderate-income areas where almost 23
percent of the population lives. However, three branches are located in middle- and upper-
Income areas where almost 75 percent of the general population and 61 percent of the [ow-
and moderate-income familieslive.

The services offered at each branch are Tgenerally consistent and do not vary in away that
would inconvenience certain portions of the AA. Branch hours are very convenient. Two of
the branches located in the middle- and upper-income areas extend regular business hours
by being open on both Saturday and Sunday. Branch hours are tailored to the needs of the
area by monitoring the timing and volume of branch transactions.

Branch openings, closings and consolidations did not adversely affect the accessibility of
banking services in low- and moderate-income areas. No branches were closed and one
branch was opened that improved accessibility to low- and moderate-income areas.

Community Development Services o o

Key-s overall level of community development services is adequate considering the low
level of opportunities available. Bank employees are involved in six community
development organizations. One organization is represented by bank employees who hold
|eadership positions such as board or committee members. These organizations provide
educational, health, and financial servicesto low- and moderate-income individuals, address
affordable housing needs, and assist with economic development and revitalization of |ow-
and moderate-income areas. The bank:s community development services are responsive to
the areas most pressing needs, but they are not considered innovative.

Conclusionsfor Areas Receiving Limited-Scope Reviews

Based on limited-scope reviews of branch distributions, the bank:s performance under the
Servi %e Tg\s'&l n the limited-scope New Hampshire AAs s consistent in Nashua and in the
nonurban AA.
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STATE RATING
CRA Rating for the State of New York:  Qutstanding

TheLending Test israted: Outstanding
Thelnvestment Test israted: utstan mP
The Service Test israted: g istactory

Factors that support this rating include: _

< an excellent geographic distribution of HMDA loans and small |oans to businesses;

< an excellent distribution of HMDA loans and small loans to businesses among
borrowers of different income levels;

< agood volume of community development lending;

< an excellent level of qualified investments;

< accessible service delivery systems for geographies and individuals of different
income levels; and,

< ah gciot\)g level of community development services that are responsive to the needs of
the AAs.

Description of the ingtitution=s operationsin the State of New York .
ﬁeferYto ﬁ\ppendlx D for the market demographics of the five full-scope AAs in the State of
ew York.

Ke{:s deposit market share in the full-scope Albany AA isgood at almost 10 percent and
ranks fourth out of 82 institutions. The three leading institutions have 46 percent of
Albany-s deposits. Albany accounts for 19 percent of Key-s depositsin the State of New
York. Key-s deposit market share in the full-scope Buffalo AA isgood at 11 percent and
ranks third out of 155 institutions. The two leading institutions have 58 percent of
Buffalo=s deposits. Buffalo accounts for 24 percent of Key-s deposits in the State of New
York. Key-s deposit market share m_thefull-scoge Nassau AA issmall at under two percent
and ranks'sixteenth out of 92 institutions. The 15 |leading institutions have 81 percent of
Nassau-s deposits. Nassau accounts for 13 Percent of Key:s depositsin the State of New
York. Key-s deposit market share in the full-scope Syracuse AA is good at almost 11
percent and ranks third out of 61 institutions. The two Ieadln% nstitutions hold 37 percent
of Syracusess deposits. Syracuse accounts for ten percent of Key-s depositsin the State of
New York. Key-sdeposit market share in the full-scope five county nonurban AA is
excellent at 22 percent and ranksfirst out of 56 institutions. The five county nonurban AA
accounts for eight fercent of Key:s deposits in the State of New Y ork. ToHether the full-
scope AAs have 74 percent of Key:-s depositsin the State of New York. All of Key-s
customer depositsin New Y ork State make up 22.6 percent of bankwide deposits.

LENDING TEST
The bank:s performance under the Lending Test in the State of New York is rated
AQutstanding.@

Conclusionsfor Areas Receiving Full-Scope Reviews _

Eised on full-scope reviews, Key=s overall lending in the five full-scope New Y ork State
Sis

excellent.

Lending Activity
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Reifertto Table 1in Appendix E for the facts and data used to evaluate the bank:s lending
activity.

Lending activity is good with respect to home improvement |oans and small loansto
businesses in the five full-scope New Y ork State AAs. Lending activity is adequate with
respect to home purchase and refinance loans in these AAs. _ _

Key-s market shares of home improvement loans and small |oans to businesses in the
Albany AA are good with the percentage of home improvement |oans approximating and the
percentage of small loans to businesses exceeding the bank-s deposit percentage. Key-s
market shares of home purchase and refinance loans are very small and significantly lower
than the bank:s deposit percentag%e. During the evaluation period the bank made 7

HMDA loans, over 70 percent of which were for home improvement, and 1,837 small |oans
to businesses in Albany.

Key:s market shares of home improvement loans and small loans to businessesin the
Buffalo AA are good with the percentage of home improvement loans equaling and the
ercentage of small loans to businesses somewhat near the bank:s deposit percentage.
ey=s market shares of home purchase and refinance loans are small and lower than the
bank-s deposit percentage. During the evaluation period the bank made 1,495 HMDA |oans,
85 f('edlrcent of which were for home improvement, and 1,402 small loans to businessesin
urfalo.

K ey:s market shares of home improvement loans and small loans to businesses in the

Nassau AA are good and each almost matches the bank-s deposit percentage. Key-s market

shares of home purchase and refinance loans are very small and signifi cantIX lower than the

bank-s deposit percentage. During the evaluation péeriod the bank made 444 HMDA |oans,

as percent of which were for home improvement, and 943 small |oans to businesses in
assau.

K ey:s market shares of home improvement |loans and small loans to businessesin the
Syracuse AA are excellent with each exc_:eedmgI the bank:s deposit percentage. Ke?ﬁs
market shares of home purchase and refinance loans are very small and significantly lower
than the bank:s deposit percenta%e. During the evaluation period the bank made 1,530
HMDA loans, over 80 percent of which were for home improvement, and 1,325 small loans
to businessesin Syracuse.

K(—g/:s market share of home improvement loans is excellent in the five county nonurban AA
and exceeds the bank:s deposit percentage. Market share of small loans to businesses
cannot be cal culated in nonurban areas because of the manner in which the data are
aggregated. Key-s market share of home purchase and refinance |oans are modest and
somewhat lower than the bank:s deposit percentage. During the evaluation period the bank
made 1,207 HMDA loans, 80 percent of which were for home improvement, and 826 small
loans to businesses in the five county nonurban AA.

Distribution of Loans by Income L eve of the Geogr aphy . .
The overall geographic distribution of HMDA loans and small loans to businesses in the
five full-scope New York AAsis excellent.

Home Mortgage Loans )
Refer to Tables 2, 3, and 4 in Appendix E for the facts and data used to evaluate the
geographic distribution of the bank-s HMDA |oans.

The overall geo%raphi c distribution of home purchase loansin the LMI areas of the five
full-scope New Y ork State AAs |sgood. The geographic distributions of home purchase
loansinthe LMI tracts of Albany, Buffalo, Nassau, and Syracuse are excellent, with poor
distribution in the five county nonurban AA. The portions of home purchase loans Key
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made in the low-income geographies of Albany and Buffalo exceed their respective
percentages of owner-occupied housi nghunlt_s, but the portion made in Syracuse is |ower
than the percentage of owner-occupied housing units. The portions of home purchase loans
Key made in the moderate-income geographies of Albany, Buffalo and Syracuse meet or
exceed their res?ectlve percentages of owner-occupied housing units. The bank:=s 1997
market shares of home purchase loansin the LMI areas of these three communities exceed
their respective overall market shares. There are nominal percentages of owner-occupied
housing unitsin the low-income tracts of the Nassau and the five county nonurban AAs
making analysisimpractical. The portion of home ﬂurchase loans Key made in the .
moderate-income _?eographles in Nassau exceeds the percentage of owner-occupied units,
but the bank-s 1997 market share in these tracts was lower than its overall market share in
home purchase loans. The fportl on of home purchase loans Key made in the moderate-
income e8eograph|es in the five county nonurban AA islower than the percentage of owner-
occupied housi nﬁ units and the 1997 market share of home purchase loansin these tractsis
somewhat near the overall market share.

The overall geo%;aphic distribution of home improvement loansin the LMI areas of the five
full-scope New York State AAsisexcellent. The portions of home improvement loans Key
made in the low-income ?eographl es of Albany, Buffalo and Syracuse exceed their
respective percentages of owner-occupied housing units. Distribution in the low-income
ﬁeographles of Nassau and the five county nonurban AAs was not analyzed. The portions of

ome |m£rovement loans Key made in the moderate-income geographies of all five full-
scope AAs exceed their respective percentages of owner-occupied housi n? units. The
bank-s 1997 market shares of home improvement loans in the LMI areas of Albany, Nassau,
Séracuse and the five county nonurban AAs exceed their respective overall market shares.
The bank:=s 1997 market share of home improvement loans in Buffalo-s LMI tractsis near
the overall market share.

The overall\geographic distribution of refinance loans in the LMI areas of the five full-
scope New York State AAsisadequate. Geographic distribution in the LMI tracts of
Albany and Nassau is excellent with adequate distribution in Buffalo and the five county
nonurban AA, and very poor distribution in Syracuse. The portion of refinance loans Key
made in Albany:s low-income 8eograph[ es match the percentage of owner-occupied
housing unitsin those areas and the portions made in Albany and Nassau-s moderate-income
geographles exceed their respective percentages of owner-occupied housing units. The
ank-s 1997 market share of refinance loansin the LMI areas of Albany exceedsits overall
market share and in Nassau the LMI| market share is near the overall market share. The
portion of refinance loans Key made in the low-income geographiesin Buffalo is lower
than the percentage of owner-occupied housing units and the portion extended inthe
moderate-income fm?raphl esis somewhat near the percentage of owner-occupied housing
units. The bank-s 1997 market share of refinance loansin Burfalo-s LMI areas s somewhat
near the overall market share. The portion of refinance loans Key extended in the
moderate-income geographies of the nonurban AA islower than the percentage of owner-
occupied housing unitsin those tracts. The bank-s 1997 market share of refinance loansin
the nonurban AA'is near its overall market share. The portion of refinance loans Key made
in the low-income geographies of Syracuse exceeds the percentage of owner-occupied
housing units, but the portion extended in the moderate-income geographies is significantly
lower than the percentage of owner-occupied housing units. The bank:=s 1997 market share
of r?(flpaﬂce loansin the LMI areas of Syracuse is significantly lower than its overall
market share.

Small Loansto Businesses _
Refer to Table 5 in Appendix E for the facts and data used to evaluate the geographic
distribution of the bank-s small loans to businesses.

The overall geographic distribution of small loans to businesses in the LMI areas of the five
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full-scope New Y ork State AAsis excellent. The portions of small loans to businesses Key
made in the low-income geographies of Albany, Buffalo, Syracuse and the five county
nonurban AA exceed the percentage of businesses |ocated 1n those tracts. There are only
35 businesses located in the three [ow-income tracts in Nassau which is not sufficient data
to analyze. The portions of small loans to businesses Key made in the moderate-income
geographles of Buffalo, Nassau and Syracuse match or exceed the percentages of
businesses located in those tracts. The portion of small loans extended in the moderate-
income geograohl esof Albany is near the percentage of businesses located there. The
portion of small loans to businesses the bank made in the moderate-income tracts of the
nonurban AA is somewhat near the percentage of businesses located in those tracts. The
bank-s 1997 market shares of small loans to businesses in the LM geographies of Albany,
Nassau and Syracuse exceed their respective overall market shares. Key-s 1997 market
share of small loans to businessesin the LMI areas of Buffalo is near its overall market
share. Market share data on small loans to businesses cannot be cal culated for specific
nonurban areas because of the manner in which the data are aggregated.

Distribution of L oans by Income L evel of the Borrower _

The overall distribution of HMDA loans and small |oans to businesses among borrowers of
different income levelsin the five full-scope New Y ork State AAsis excellent.
HomeMortgage Loans _

Refer to Tables 7, 8, and 9 in Appendix E for the facts and data used to evaluate the
distribution of the bank:=s loans by the income level of the borrower.

The overall distribution of home purchase loansto LMI borrowersin the five full-scope
New York AAsisexcellent. The portions of home purchase |oans Key made to low-income
borrowers in Nassau and the five county nonurban AA represent a significant percentage of
the low-income families in those areas and the portions made to low-income borrowersin
Buffalo and Syracuse represent a substantial percentage of the low-income familiesin
those communities. The portion of home purchase loans made to low-income borrowersin
Albany is somewhat near the percentage of low-income families. The portion of home
purchase loans Key made to moderate-income borrowers in Albany was near the percentage
of moderate-income families. The portions made in the four other full-scope new Y ork
AAs exceed the percentages of moderate-income families in those communities. The
bank-s 1997 market shares of home purchase loans among LMI borrowers exceed their
respective overall market share in each full-scope AA, except Albany where the LMI market
share islower than the overall.

The overall distribution of home improvement loans to LMI borrowers in the five full scope
New York AAsisexcellent. The portions of home improvement loans Key made to low-
income borrowers in Syracuse and the five county nonurban AA represent a significant
Bercentage of the low-1ncome families in those areas; the portions made to low-income

orrowersin Albany and Buffalo represent a substantial percentage of the low-income
families in those communities; and, the portion of loans made in Nassau significantly
exceeds the percentage of low-income families there. The ﬂort! ons of home improvement
loans Key made to moderate-income borrowers in each of the five full-scope New Y ork
AAs exceed their respective percenta?es of moderate-income families. The bank:=s 1997
market shares of home improvement loans among LMI borrowers exceed the respective
overall market sharesin each full-scope New York AA.

The overall distribution of refinance loansto LMI borrowersin the five full-scope New
York AAs |sag|ood. The distribution among LM| borrowers is excellent in Nassau, good in
Albany, Buffalo and Syracuse, and adequate in the five county nonurban AA. The Eortlon of
refinance loans Key made to low-income borrowers in Nassau is somewhat near the
Bercentage of low-1ncome families, while the portion extended to moderate-income
orrowers significantly exceeds the percentage of moderate-income families. The bank=s
1997 market share of refinance loans among LMI borrowers in Nassau exceeds its overall
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market share. The portions of refinance loans Key made to low-income borrowersin
Albany and Syracuse are somewhat near the percentage of low-income families and in
Buffalo the portion of loansis significantly lower than the percentage of low-income
families. The portion of refinance loans Key made to moderate-income borrowersin
Albany is near the percentage of moderate-income families, in Buffalo the portion of loans
exceeds the percentage of moderate-income families, and in Syracuse the portion of loans
is somewhat near the percentage of moderate-income families. In all three communities
the bank-s 1997 market shares of refinance loans among LM borrowers exceed their
respective overall market shares. The portion of refinance loans Key made to low-income
borrowersin the nonurban AA is significantly lower than the percentage of low-income
families and the portion made to moderate-income families is somewhat near the
percentage of moderate-income families. The bank:=s 1997 market share of refinance loans
to LMI borrowers in the nonurban AA is near the overall market share.

Small Loansto Businesses o
Refer to Table 10 in Appendix E for the facts and data used to evaluate the distribution of
the bank:s small loans to businesses by the income level of the borrower.

The overall distribution of small loans to businesses by borrower income level in the five
full-scope New Y ork AAsisexcellent. The portions of small loans Key made to businesses
with revenues of $1 million or less nearly equals the percentage of small businessesin
Albany, Buffalo, Syracuse, and the five county nonurban AA. The portion made in Nassau
represents a significant percentage of the small businesses there. The bank:=s 1997 market
shares of small loans to small businesses exceeds its overall market share of small loans to
all size businessesin Al ban[\;, Buffalo, Nassau, and Syracuse. Market share data on small
|oans to businesses cannot be cal culated for specific nonurban areas because of the manner
in which the data are a?gregated. Key=s portions of loans of $100 thousand or less nearly
equal the percentage of small businesses in Albany, Buffalo, Syracuse, and the nonurban
AA. These smaller loans are near the percentages of small businesses in Nassau.

Conclusionsfor Areas Receiving Limited-Scope Reviews o

Based on limited-scope reviews, Keys-s HMDA lending performance in its eight other New
York State AAs has some inconsistencies compared to 1ts overall excellent performance in
the five full-scope AAs. The differencesin performance between the full- and limited-
scope AAs did not change the overall Lending Test rating for the State of New York. The
full-scope AAs have excellent performance in home purchase and home improvement
lending and good performance in refinance lending.

Key has consistent performance in home purchase lending in the following limited-scope
AAs: Dutchess County; Jamestown; Newburgh; and Rochester. The bank:s performanceis
not consistent in the following AAs: Glen Falls, very poor performance based on both
geographic and borrower distribution; New Y ork City, adequate performance based on very
poor geographic distribution, but excellent borrower distribution; Utica, good performance
In both geographic and borrower distribution; and the nonurban AA, adequate performance
based on very poor geographic distribution, but excellent borrower distribution.

Key has consistent performance in home improvement lending in the following limited-
scope AAs: Jamestown; Newburgh; Rochester; and Utica.  The bank:s performance is not
consistent in the following AAs: Dutchess County, Glen Falls and New Y ork City, which
have adequate gerformance based on very poor geographic distribution, but excellent
borrower distribution; and the nonurban AA, which has good performance in both
geographic and borrower distribution.

Key has consistent performance in refinance lending in the following limited-scope AAS:

Jamestown; Newburgh; and Rochester. The bank:s performance is not consistent in the
following AAs: Dutchess County and New Y ork City, which have adequate performance
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based on verK.poor geographic distribution, but excellent borrower distribution; Glen Falls
and Utica, which have poor performance based on very poor geographic distribution and
adequate borrower distribution; and the nonurban AA, which has very poor performancein
both geographic and borrower distribution.

Based on limited-scope reviews, Key:s lending performance with respect to small loans to

businessesin the ei ?_ht limited-scope AAs was consistent with the bank:s excellent

performance in the five full-scope AAs, with one exception. New Y ork City-s performance

|d S é:to'nbswj_ered good based on adequate geographic distribution and excellent borrower
istribution.

Community Development L ending
Refer to Table 1 in Appendix E for the facts and data used to evaluate the bank:s level of
community development lending.

The volume of community development lending in New Y ork State is good. During the
evaluation period Key made 16 community development loans totaling almost $25 million.
The overall ?ood level of lending reflects a mixture of excellent and adequate performance
among the full- and limited-scope AAS.

The level of community development loansin the full-scope Albany and Syracuse AASis
excellent. Key made three community development loans in each areatotaling $5.8 million
and $8.6 million, respectively. The majority of these funds were for construction and gap
financi n? of LIHTC projects. Key also granted two |oans totaling $5 million that support
affordable housing activities throughout the state. The level of community development
lending in Buffalo, Nassau, and the five county nonurban AAsis adequate. Community
ﬂeve! oprlnent benefitsin these AAs are primarily derived from the two statewide affordable
ousing loans.

The level of community development lending in the limited-scope AAs isinconsistent with
the overall %?Od performance of the state. Key had excellent performance in the
Newburgh, Rochester and Utica AAs and adequate performance in the Dutchess, Glen Falls,
Jamestown, New Y ork City and nonurban AAs.

INVESTMENT TEST _ _ _
The bank:s performance under the Investment Test in New Y ork State is rated AOutstanding.@
Refer to Table 12 in Appendix E for the facts and data used to evaluate the bank:s level of
gualified investments.

Conclusionsfor Areas Receiving Full-Scope Reviews o _ .

Based on full-scope reviews, Key=s overall volume of qualified investmentsin the five full-
scope New York State AAsisexcellent. Thevolume of qualified investmentsis excellent
in Albany, Buffalo, and Syracuse, with a good volume in the nonurban AA and alow volume
in Nassau. During the evaluation period, Key invested $4.9 millionin two LIHTCs
supporting affordable housing projectsin Albany and has over $5 million outstanding from
three prior period LIHTC investments. In Buffalo, Key has two current period investments
in affordable housing projects totaling over $1.8 million and three prior period affordable
housing investments outstanding for over $6.4 million. In Syracuse, the bank has one
current period investment totaling over $1.2 million and four prior period investments
outstandln%for $2.8 million. Theinvestmentsin Syracuse were in LIHTCs supporting
affordable housing. In Albany, Buffalo and Syracuse the remaining number of investments
were contributions to local community groups to support their activities. In the five county
nonurban AA, Ke% has a prlorXerlod Investment in an affordable housing project that totals
$1.4 million. Inthe Nassau AA, Key made several contributions totaling $27 thousand to
support local community groups.
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Conclusionsfor Areas Receiving Limited-Scope Reviews .

Based on limited-scope reviews, Key-s volume of qualified investmentsin the Newburgh,
New Y ork City, Rochester and Utica AAs is consistent with the overall excellent
performance found in the full-scope AAs. The followi gﬂ limited-scope AAS have

Inconsi stent llo_erformance compared to the bank:s overall excellent performance in the full-
scope AAs. The difference in performance in these AAs did not change the overall
Investment Test rating for the State of New York. The bank:=s volume of investmentsis
adequate in the Dutchess County and the nonurban AAs. We did not identify any qualified
investments in the Glen Falls or Jamestown AAS.

SERVICE TEST

Key-s performance under the Service Test in New Y ork State is rated AHigh Satisfactory.
Refer to Table 13 in AX[f_endlx E for the facts and data used to evaluate the distribution of
the bank:s branch and ATM delivery system.

Conclusionsfor Areas Receiving Full-Scope Reviews _ . .
Based on full-scope reviews, Key-s overall erOVISI on of retail banking and community
development services in the five full-scope New Y ork State AAsis good.

Retail Banking Services . _ o _
Key:s overall del |ver]>( systems are accessible to geographies and individuals of different
income levelsin the five full-scope New Y ork State AAs. The proportions of bank branches
in the low- and moderate-income areas of the Nassau and Syracuse AAs exceed the
Bercentages of the population living in those areas. Inthe Albany AA, the proportion of

ank branches in low-income areas exceeds the percentage of the Popul ation living there,
while in the moderate-income areas the proportion of branchesis|lower than the percentage
of the population living in those areas. Inthe Buffalo AA, the proportion of bank branches
in low-income areas is lower than the percentage of the population living there, but in
moderate-income areas the proportion of branchesis hi %her than the percentage of
population living in those areas. Key does not have any branches in the low-income
geographies of the five county nonurban AA, but those areas are home to less than two
P_ercent of the population. The proportion of branches in the moderate-income areas of the

ive county nonurban AA is somewhat lower than the percentage of the population living in
those areas. Key has 19 of its 27 branches in middle-income d?quraphles, where 66
percent of the low- and moderate-income families live. Middle-income areas represent
over 64 percent of the geographiesin the five county nonurban AA and avery large portion
of the land mass in these adjoining counties.

The services offered at each branch are ?enerally consistent and do not vary in away that
would inconvenience certain portions of any of the full-scolﬁ)e AAs. Branch hours are
convenient. Inthe Buffalo AA, 15 branches have extended hours on Saturday and two of
these are also open on Sunday; none arein LMI areas. Inthe Syracuse AA, éight branches
have extended hours on Saturday and one branch is also open on Sunday: none arein LMI
areas. In the five county nonurban AA, nine branches have extended hours on Saturday,
including two of the branches in moderate-income areas. One of the nonurban branches
also has Sunday hours. Inthe Albany AA, 22 branches have Saturday hours, including one
branch in a moderate-income area. Three branches also have Sunday hours. In the Nassau
AA, 19 branches have extended hours on Saturday, including four branches in low- and
moderate-income areas. Branch hours are tailored to the needs of the area by monitoring
the timing and volume of branch transactions.

Branch openings, closings and consolidations did not adversely affect the accessibility of
banking services in the low- and moderate-income areas of the five full-scope New Y ork
State AAs. Key opened three branches in middle- and upper-income areas and closed five,
nine and five branches in moderate-, middle-, and upper-income areas, respectively. Eight
of the nineteen closures were in the Albany AA. Four branches were consolidated with
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nearby branches, one of which wasin alow-income area.

In July and November 1997, Key sold two clusters of branches located in the State of New
York. The sale was aresult of Key-s First Choice 2000 Initiative.

Community Development Services o o _
Key:soverall level of com_munlt]}{ development servicesis good considering the high level
of opportunities available in the five full-scope New Y ork State AAs. Many bank
employees are involved in 86 community development organizations. Sixty-one
organizations are represented by bank employees who hold |eadership positions such as
board or committee members. These organizations provide educational, health, and
financial servicesto low- and moderate-income individuals, address affordable housing
needs, and assist with economic development and revitalization of low- and moderate-
income areas. The bank:s community development services are responsive to an areas
most pressing needs, but they are not considered innovative.

Conclusionsfor Areas Receiving Limited-Scope Reviews
Based on limited-scope reviews of branch distributions, the bank:s performance under the
Service Test has some inconsistenciesin its limited-scope New York State AAs. Key:s
branch distribution is better than the overall good distribution found in the five fuII-scqge
AAsin Dutchess County, Rochester, Utica and the nonurban AA, due to readily accessible
branches in low- and moderate-income areas. The bank:s branch distribution iS somewhat
Boorer in Glen Falls, Jamestown, Newburgh, and New Y ork City, due to |less accessibility to
ranches in low- and moderate-income areas. The differences in branch distributions did
not change the overall Service Test rating for the State of New Y ork.
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STATE RATING

CRA Rating for the State of Ohio: Outstanding
ThelLending Test israted: Outstanding
Thelnvestment Test israted: utstan mP
The Service Test israted: g istactory

Factors that support this rating include: _

< an excellent geographic distribution of HMDA loans and small |oans to businesses;

< an excellent distribution of HMDA loans and small loans to businesses among
borrowers of different income levels;

< agood volume of community development lending;

< an excellent level of qualified investments;

< accessible service delivery systems for geographies and individuals of different
income levels; and,

< ah gciot\)g level of community development services that are responsive to the needs of
the AAs.

Description of the intitution=s operationsin the State of Ohio _ '
Refer to Appendix D for the market demographics of the five full-scope AAsin Ohio.

Ke)&:s deposit market share in the full-scope Cleveland/Akron AA is high at 25 1:percent and
ranks first out of 244 institutions. Cleveland/Akron accounts for 48 percent of Key:s
depositsin Ohio. Key-s deposit market sharein thefull-scqlpe Cincinnati AA issmall at
under three percent and ranks fifth out of 135 institutions. The four leading institutions
have 64 percent of Cincinnati=s deposits. Cincinnati accounts for six percent of Key-s
depositsin Ohio. Key-sdeposit market share in the full-scope Columbus AA issmall at
three percent and ranks ninth out of 88 institutions. The eight leading institutions have 84
percent of Columbus- deﬁosns. Columbus accounts for eight percent of Key-s depositsin
Ohio. Key-sdeposit market sharein the full-scope Dayton AA is good at eight percent and
ranks fifth out of 64 institutions. The four leading institutions have 52 percent of Daytorrs
deposits. Dayton accounts for 10 percent of Key:=s depositsin Ohio. Key:s deﬂosn market
sharein Toledo is high at 13 percent and ranks second out of 73 institutions. The leading
institution has 14 percent of Toledo=s deposits. Toledo accountsfor 15 percent of key-s
depositsin Ohio. Cleveland/Akron, Cincinnati, Columbus, Dayton, and Toledo have 8
percent of Key:=s depositsin Ohio. All of Key:=s customer depositsin Ohio make up 40.8
percent of bankwide deposits.

LENDING TEST ' . o .
The bank:s performance under the Lending Test in Ohio is rated AOutstanding.(

Conclusionsfor Areas Receiving Full-Scope Reviews _ . .
Based on full-scope reviews, Key:s overall lending in the five full-scope Ohio AAsis
excellent.

L ending Activiti/. _ _
Reifertto Table 1in Appendix E for the facts and data used to evaluate the bank:s lending
activity.

Lending activity in the five full-scope Ohio AAs is adequate.
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Key:s market shares in home purchase and refinance loans are small in the Cleveland/Akron
AA and lower than the bank-s deposit percentage. Key:=s market share in home improvement
loans is good and somewhat near its deposit percentage. The bank:-s market share in small
loans to businesses isfair and lower than the bank:s deposit percentage. During the
evaluation period the bank made 6,101 HMDA loans, over half of which were for home
improvement, and 2,611 small loans to businesses in the Cleveland/Akron area.

K%/:s market shares in home purchase and refinance loans are small in the Cincinnati AA
and lower than the bank-s deposit percentage. Key:s market share in home improvement
loans is good and matches the bank-s deposit percentage. The bank:=s market share in small
loans to businesses is modest, but exceeds the deposit percentage. During the evaluation
period the bank made 820 HMDA loans, about half of which were for home improvement,
and 757 small loans to businesses in Cincinnati.

Key:=s market shares in home purchase and refinance loans are very small in the Columbus
AA and lower than the bank:s deposit percentage. Key-s market share in home improvement
loans is good and exceeds the bank-s deposit percentage. The bank=s market share in small
loans to businesses is modest, but equal's the deposit percentage. During the evaluation
eriod the bank made 819 HMDA l|oans, half of which were for home improvement, and
44 small loans to businesses in Columbus.

K ey:s market shares in home purchase and refinance loans are small in the Dayton AA and
lower than the bank:-s deposit percentage. Key-s market share in home improvement loans
isgood and is near the bank:=s deposit percentage. The bank-s market share in small loans to
businesses is fair and somewhat near the bank-s deposit percentage. During the evaluation
period the bank made 1,399 HMDA |oans, over half of which were for home improvement,
and 639 small loans to businesses in Dayton.

Key:s market shares in home purchase and refinance loans are fair in the Toledo AA, but
lower than the bank-s deposit percentage. Key-s market share in home improvement loans
IS good and somewhat near the bank-s deposit percentage. The bank-s market share in small
loans to businesses isfair, while lower than the bank:s deposit percentage. During the
evaluation period the bank made 1,358 HMDA |oans, divided somewhat equally among the
three mortgage products, and 694 small loans to businesses in Toledo.

Distribution of Loans by Income L eve of the Geogr aphy . .
The overall geographic distribution of HMDA loans and small loans to businesses in the
five full-scope Ohio AAsis excellent.

Home Mortgage Loans )
Refer to Tables 2, 3, and 4 in Appendix E for the facts and data used to evaluate the
geographic distribution of the bank-s HMDA |oans.

The overall geographic distribution of home purchase loansin the LMI areas of the five
full-scope Ohio AAsisexcellent. The portions of home purchase loans Key made in the
low- and moderate-income geographies of each AA exceed their respective percentages of
owner-occupied housing units. The bank=s 1997 market shares of home purchase loansin
the LMI areas of all five full-scope AAs exceed their respective market shares.

The overall geographic distribution of home improvement loans in the LMI areas of the five
full-scope Ohio AAsis excellent. The F?‘ortlons of home improvement loans Key madein
the low- and moderate-income geographies of Cleveland/Akron, Dayton, and Toledo exceed
their respective percentages of owner-occupied housing units. The portion of home
improvement loans Key made in Cincinnati-s low-income geographies is somewhat near the
percentage of owner-occupied housing units and the portion made in the moderate-income
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%eographies almost matches the percentage of owner-occupied housing units. In Columbus,
the portion of home improvement loans Key made in low-income geographies exceeds the
percentage of owner-occupied housing units and in the moderate-income geo%r hies the
portion is near the percentage of owner-occupied housing units. The bank:=s 1997 market
shares of home improvement loansin the LMI ?eographles of Cleveland/Akron and Dayton
exceed their respective overall market shares. nthe LMI geographies of Cincinnati and
Toledo, Key=s 1997 market shares of home improvement |oans are near the overall market
share. In Columbus the bank-s 1997 market share of home improvement loansin LMI areas
is somewhat near the overall market share.

The overall geographic distribution of refinance loansin the LMI areas of the five full-
scope Ohio AAsisadequate. The portion of refinance loans Key made in the low-income
%eographles of Dayton almost matches the percentage of owner-occupied housing units and
the portion made in the moderate-income geographies is near the percentage of owner-
occupied housi ngi units. The portion of refinance loans Key made in the low-income
geographies of Cleveland/Akron is very near the percentage of owner-occupied housing
units and the portion made in the moderate-income geographies is somewhat near the =~
percentage of owner-occupied housing units. The portions of refinance loans Key made in
the low-income geographies of Cincinnati and Columbus are significantly lower and lower
than their respective percentages of owner-occupied housing units, while the portions made
in the moderate-income geographies are lower and significantly lower than the percentages
of owner-occupied housing units. The portions of refinance |loans Key made in the low- and
moderate-income geographies of Toledo are both significantly lower than their respective
Ioercer_ltages of owner-occupied housing units. The bank-s 1997 market share of refinance
oansis somewhat near its overall market share in Dayton; the 1997 market shares are
lower than their respective overall market shares in Cleveland/Akron and Cincinnati; and the
1997 market shares in Columbus and Toledo are significantly lower than their respective
overall market shares.

Small Loansto Businesses _
Refer to Table 5 in Appendix E for the facts and data used to eval uate the geographic
distribution of the bank-s small loans to businesses.

The overall e_ogrzx)hi_c distribution of small loans to businessesin the LMI areas of the five
full-scope Ohio AAsis excellent. The portions of small |oans to businesses Key made in
the low- and moderate-income geographies in Cleveland/Akron and Dayton exceed the
respective percentages of businesses located in those tracts. The portion of small loans to
businesses Key made in the low-income tracts in Columbus exceeds the percentage of
businesses |ocated in those tracts, while the portion made in moderate-income gleographles
nearly matches the percentage of businesses|ocated there. The portions of small |oans to
businesses Key made in the [ow- and moderate-income %eographlesm Cincinnati are near
the percentages of businesses located in those tracts. The ﬁ)ortlon of small loansto
businesses Key made in the low-income %eograp_hl esin Toledo is near the percentage of
businesses located in those tracts, while t g&)ortlon made in moderate-income geographies
exceeds the percentage of businesses |ocated there. The bank:=s 1997 market shares o

small loans to businesses in the LMI geographies of Cleveland/Akron, Columbus, Dayton,
and Toledo exceed their respective overall market shares. The 1997 market share of small
loans to businesses in the LMI tracts in Cincinnati is near the overall market share.

Distribution of L oans by Income L evel of the Borrower _
The overall distribution of HMDA |oans and small |oans to businesses among borrowers of
different income levelsin the five full-scope Ohio AAs s excellent.

Home Mortgage Loans

Refer to Tables 7, 8, and 9 in Appendix E for the facts and data used to evaluate the
distribution of the bank-s HMDA loans by the income level of the borrower.
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The overall distribution of home purchase loansto LMI borrowersin the five full-scope
Ohio AAsisexcellent. In Columbus and Dayton, the portions of home purchase loans Key
made to |low- and moderate-income borrowers exceed the respective percentages of low-
and moderate-income families in those communities. In Cleveland/Akron and Toledo, the
portions of home purchase loans Key made to low-income borrowers represent substantial
percentages of the low-income families in those communities and the portions made to
moderate-income families exceed the percentages of moderate-income families. The
portion of home purchase loans Key made to low-income borrowers in Cincinnati
represents a significant percentage of the low-income families there and the portion made
to moderate-income borrowers exceeds the percentage of moderate-income tamilies. The
bank-s 1997 market shares of home purchase loans among LM| borrowers exceed their
respective market shares in each full-scope AA. . .

The overall distribution of home improvement loans to LMI borrowersin the five full-
scope Ohio AAsisexcellent. The portions of home improvement loans Key made to low-
income borrowers in Cleveland/Akron, Dayton, and Toledo represent substantial
percentages of the low-income families in those communities and the portions made to
moderate-income borrowers exceed the percentages of moderate-income families. The
portion of home improvement |oans Key made to low-income borrowers in Cincinnati
represents a significant percentage of the low-income families there and the portion made
to moderate-income borrowers exceeds the percentage of moderate-income families. The
portion of home improvement loans Key made to low-income borrowers in Columbusis
somewhat near the percentage of low-income families there, while the portion made to
moderate-income borrowers exceeds the percentage of moderate-income families. The
bank-s 1997 market shares of home improvement loansto LMI borrowersin
Cleveland/Akron, Dayton and Toledo exceed their respective overall market shares. In
Cincinnati and Columbus, the 1997 market shares of home improvement loansto LM|
borrowers is somewhat near their respective overall market shares.

The overall distribution of refinance loansto LMI borrowersin the five full-scope Ohio
AAsispoor. The portion of refinance loans Key made to |low-income borrowersin Dayton
is somewhat near the percentage of low-income families, while the portion made to
moderate-income borrowers exceeds the percentage of families at that income level. In
Cleveland/Akron, Cincinnati and Toledo, the overall distribution of refinance loansto LMI
borrowersis very poor with very low percentages of LMI families represented. In
Columbus, the overall distribution of refinance loansis poor with alow percentage of LMI
families represented. The bank=s 1997 market share of refinance loans among LMI .
borrowers exceeds the overall market share in Dayton, it is near the overall market sharein
Ci gch nTéag and Columbus and it is lower than the overall market share in Cleveland/Akron
and Toledo.

Small Loansto Businesses o
Refer to Table 10 in Appendix E for the facts and data used to evaluate the distribution of
the bank:=s small |oans to businesses by the income level of the borrower.

The overall distribution of small loans to businesses by borrower income level in thefive
full-scope Ohio AAsisexcellent. The portions of small loans Key made to businesses with
revenues of $1 million or less nearly equal or exceed the percentages of small businesses
in all five full-scope AAs. The bank=s 1997 market shares of small loans to small _
businesses exceed their respective market shares of small loansto all size businessesin all
five full-scope AAs. Key:s portions of loans of $100 thousand or |ess exceed the
respective percentages of small businessesin all five full-scope AAs.

Conclusionsfor Areas Receiving Limited-Scope Reviews

Based on limited-scope reviews, Key-s HMDA lending performance in its six other Ohio
AAs has some inconsistencies compared to its overall excellent HMDA performance in the
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five full-scope AAs. Thedifferencesin %gerformance between the full- and limited-scope
AAsdid not change the overall Lending Test rating for the State of Ohio. The full-scope
AAs have excellent performance in home purchase and home improvement lending and poor
performance in refinance lending.

Key has consistent performance in home purchase lending in the following limited-scope
AAs: Canton; Hamilton; Mansfield; Y oungstown; and the combined nonurban AAs. The
bank-s performance is not consistent in Limawith very poor distribution among LMI
borrowers. Lima does not have any LMI geographies.

Key has consistent performance in home improvement lending in the following limited-
scope AAs: Hamilton; Lima; Mansfield; and the combined nonurban AAs. The bank:s
performance is not consistent in Canton and Y oungstown which each have adequate
performance based on poor geographic distribution and good borrower distribution.

Key has consistent performance in refinance lending in the following limited-scope AAS:
Canton; Lima; and Mansfield. The bank:s performance is not consistent in the following
AAs: Hamilton and the combined nonurban AAs each have good performance based on
adequate geo?raphlc distributions and excellent borrower distributions; Y oungstown has
very poor performance based on very poor geographic and borrower distributions.

Based on limited-scope reviews, Key:s lending performance with respect to small loans to

businesses in the six limited-scope Ohio AAs was consistent with the bank:s excellent,

eerformance in the five full-scope AAs, with one exception. The bank:s performancein

dlgtungs'%pwn was adequate based on poor geographic distribution and good borrower
istribution.

Community Development L ending
Refer to Table 1 in Appendix E for the facts and data used to evaluate the bank:s level of
community development lending.

The volume of community development lending in Ohio isgood. During the evaluation
period, Key made 44 community development [oans totaling $32.1 million. The overall
good level of community development loans reflects a mixture of excellent, adeguate and
smaller volumes of community development loansin the five full-scope Ohio AAs.

The volume of community development loans in the full-scope Cleveland/Akron and
Cincinnati AAsis excellent. Key made 28 community development loansin
Cleveland/Akron totaling almost $28 million. The number and dollar amounts are
considered significant and reflective of Key-s effort to be responsive to local needs and
efforts to improve and stabilize various |low- and moderate-income neighborhoods in the
City of Cleveland. In several instances the bank worked extensively with local government
officials and devel o'gers. Key:s qualified community development loansinthe
Cleveland/Akron AA included six loans for gap financing of LIHTC projects and six |oans to
non-profits that develop low- and moderate-income affordable housing. Funds from 14
|loans were used to help stabilize targeted low- and moderate-income areas; one loan was
for the rehabilitation of affordable multi-family housing; and, one loan supported small
business lending activities. In the full-scope Cincinnati AA, Key made three |oans totaling
$2.4 millionto a communlgly development fund that provides affordable housing loans. In
the full-scope Dayton and Toledo AAs, Key made three loans for $129 thousand and two
loans for $564 thousand, respectively, for affordable housing projects. The bank made one
community development loan for $55 thousand in the full-scope Columbus AA.

The level of community development lending in Key=s limited-scope Ohio AAsis

inconsistent with the overall good level of lending in the full-scope AAs. Key made four
community development loans totaling $122 thousand in Canton. No community
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d.ev.eIQOCPment loans were identified in the Hamilton, Lima, Mansfield, and the nonurban

limited-scope AAs. Key:s community development lending in the limited-scope _

Y oungstown AA is consistent with the full-scope AAs. The bank made two loans totaling

%540_0 thousand to development organizations that support mini-loan programs for small
usi nesses.

INVESTMENT TEST

The bank-s performance under the Investment Test in Ohio is rated AOutstanding.i Refer to
fl'abeltgzt 12 |rt] Appendix E for the facts and data used to evaluate the bank:s level of qualified
investments.

Conclusionsfor Areas Receiving Full-Scope Reviews o _
Based on full-scope reviews, Key=s overall volume of qualified investmentsin each of the
five full-scope Ohio AAsisexcellent. During the evaluation period, Key made ten equity
investments in small business investment companies in the Cleveland/Akron AA totaling
$29.8 million. These investments provided funding for small businesses, promoting
economic development and contributing to job creation and retention. The bank has $1.8
million in current period equity investments in companies that fund small businesses which
meet the eligibility standards established by the Small Business Administration (SBA) for
promotion of economic development and job retention/creation. Key has 68 current and
prior é)el‘l od investments in affordable housing projects in the Cleveland/Akron AA totaling
over $15.7 million. Inthe Cincinnati AA, Key has 26 current and prior period investments
in affordable housing projects totaling $2.9 million. The bank also has almost $1 millionin
direct equity investments in companies that fund small businesses promoting economic
development and job creation/retention. In the Columbus AA, Key made eight current
period investments in affordable housing projects totaling $4.3 million and maintains 16
ﬁrlor period affordable housing investments al so totaling $4.3 million. The bank has over a
alf million dollars of current period qualified equity investments in support of small
businessesin Columbus. Inthe Dayton AA, Key has 14 current and prior period
investments in affordable housing projects totaling $3 million. The bank also has three
PI’IOI‘_ period qualified equity investments totaling $1.6 million in companies that support
unding and job creation/retention for small businesses. Inthe Toledo AA, Key made a
current PeI’IOd equity investment in a small business investment company totaling almost.
$10 million. Thisisasignificant boost to small business funding and job creation/retention
in adistressed community. The bank has six current and prior period investmentsin
affordable housi gﬂ projectsin Toledo totaling $1.9 million. Key made numerous charitable
contributionsin all of its Ohio assessment areas in support of local community groups.

Conclusionsfor Areas Receiving Limited-Scope Reviews _ _

Based on limited-scope reviews, Key-s volume of qualified investmentsin the Lima and

Y oungstown AAs are consistent with the overall excellent performance found in the full-
scope AAs. Although inconsistent, Key-s volume of investments in Canton and the
nonurban AAsisgood. We did not identify any qualified investments in the Mansfield AA.
The differences in performance between the limited-scope AAs and the full-scope AAs did
not change the overall Investment Test rating for the State of Ohio.

SERVICE TEST

Key:s performance under the Service Test in Ohio is ratediHigh Satisfactory.¢ Refer to
Table13in A_PBIendlx E for the facts and data used to evaluate the distribution of the bank:=s
branch and A delivery system.

Conclusionsfor Areas Receiving Full-Scope Reviews _ . .
Based on full-scope reviews, Key=s overall provision of retail banking and community
development services in the bank:s five full-scope Ohio AAsis good.

Retail Banking Services
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Key:s overall del iverTy systems are accessible to geographies and individuals of different
income levelsin the five full-scope Ohio AAs. Inthe Dayton AA, the proportion of bank
branches in low- and moderate-income areas matches thé percentage of the population
living in those areas. In the Cleveland\Akron and Toledo AAs, the proportions of bank
branches in low-income geographies exceed the percentages of the population living there;
in the moderate-income %eographles the proportion of branchesis near the percentage of
the population living in those areas. Branch accessibility is poorer in the low- and
moderate-income areas of the Cincinnati and Columbus AAS, because the proportions of
branches in low- and moderate-income geographies are significantly lower than the
percentage of the population living in those areas.

The services offered at each branch are generally consistent and do not vary in away that
would inconvenience certain portions of any of the full-scope AAs. Branch hours are very
convenient. Regular business hours are supplemented by extended hours on Saturdays. In
the Cleveland/Akron AA, regular businesses hours are su%pl emented by extended hours on
Saturday in 76 of the 99 branches, including 13 of the 27 branchesin LMI areas. Inthe
Cincinnati AA, 19 of the 22 branches have Saturday hours, including one of the two
branches in moderate-income geogre}ohles. In the Columbus AA, 19 of the 20 branches
have Saturday hours, including two of the three branchesin LMI areas. Inthe Dayton AA,
18 of the 25 branches have Saturda£ hours, including three of the seven branchesin LMI
areas. Inthe Toledo AA, 20 of the 27 branches have Saturday hours, including one of the
seven banking locations in LMI areas. Branch hours are tailored to the needs of the area by
monitoring the timing and volume of branch transactions.

Branch openings, closings and consolidations did not adversely affect the accessibility of
banking servicesin the low- and moderate-income areas of the five full-scope Ohio AAS.
Fourteen branches were closed in the full-scope Ohio AAs. One branch serving as a private
banking facility was opened and is not accessible to all bank customers. Most of the
closures were in the Cleveland/Akron AA where Key closed nine branches, six of which
were in moderate-income areas. One branch in an upper-income area of Cleveland was
consolidated with another nearby branch.

Inlate 1997, Key sold five clusters of branches. The sales were aresult of Key-sFirst
Choice 2000 Initiative. One of the five clustersincluded all of Key=s branchesin the Lima
AA. Dueto the timing of the sale (December 1997), the bank-=s performance under the
servicetest in the Lima AA was not evaluated.

CommunitP/ Development Services o o _
Key:s level of community development services is good, considering the moderate-to-high
number of o%)ortunltles availablein the five full-scope AAs. Many bank employees are
involved in 167 community development organizations throughout the AAs. Bank
employees hold |eadership positions, such as board or committee members, in 121 of the
or?anlzatlons. The various organizations provide educational, health and financial services
to Tow- and moderate-income individuals, address affordable housing needs, and assist with
economic development of low- and moderate-income areas. The bank:s community
development services are responsive to an areas most pressing needs, but they are not
considered innovative.

Conclusionsfor Areas Receiving Limited-Scope Reviews

Based on limited-scope reviews of branch distributions, the bank:s performance under the
Service Test has some inconsistenciesin its limited-scope Ohio AAs. Inthe Mansfield and
nonurban AAs, Key-s branch distribution is excellent, compared to the overall good
distribution foundin the five full -scoge AAs, dueto readily accessible branches and ATMs
in low- and moderate-income areas. The bank:s branch distributions are adequate in the
Canton, Hamilton, and Y oungstown AAS.
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STATE RATING

CRA Rating for the State of Oregon: Outstanding
ThelLending Test israted: Outstandin
Thel nve;strr?ent Test israted: Outstandi n?
The Service Test israted: g istactory

Factors that support this rating include: .
< a good geographic distribution of HMDA loans and small |oans to businesses;

< agood distribution of HMDA loans and small loans to businesses among borrowers
of different income levels;

< an excellent volume of community development |oans;

< an excellent level of qualified investments;

< accessible service delivery systems for geographies and individuals of different
income levels; and,

< ah gciot\)g level of community development services that are responsive to the needs of
the AAs.

Description of the ingtitution=s operationsin the State of Oregon '
Refer to Appendix D for the market demographics of the two full-scope AAsin Oregon.

Key:s deposit market share in the full-scope Portland AA isfair at five percent and ranks
fifth out of 110 institutions. The four Ieadln(%mstltutlons have 66 percent of Portland:s
deposits. Portland accounts for 56 percent of Key:s depositsin Oregon. Key-s deposit
market share in the full-scope Salem AA is good at ten percent and ranks second out of 21
institutions. The leading institution has 27 IJJoercent of Salem-s deposits. Salem accounts for
ten percent of Key-s dePosnsm Oregon. Portland and Salem have 66 percent of Key-s
depositsin Oregon. All of Key-s customer depositsin Oregon make up five percent of
bankwide deposits.

LENDING TEST . _ . .
The bank:s performance under the Lending Test in Oregon is rated AOutstanding.(

Conclusionsfor Areas Receiving Full-Scope Reviews _
Baseﬁ on full-scope reviews, Key:s overall lending in the two full-scope Oregon AAsis
excellent.

L ending Activiti/. _ _
Reifertto Table 1in Appendix E for the facts and data used to evaluate the bank:s lending
activity.

Lending activity in the two full-scope Oregon AAsisgood. Key-s market sharesin home
purchase and refinance loans in the Portland AA are very small and significantly lower than
the bank-s deposit percentage. Key:=s market sharesin home improvement |oans and small
loans to businesses are excellent with each more than double the bank-s deposit percentagﬁ.
During the evaluation period the bank made 2,330 HMDA loans, over 70 percent of whic
were for home improvement, and 3,814 small loans to businesses in Portland.

K%/:s market sharesin home purchase and refinance loans in the Salem AA are very small
and significantly lower than the bank:s deposit percentage. Key:=s market share in home

69



KeyBank National Association, Cleveland, Ohio Charter Number 14761

improvement loans and small loans to businesses are both excellent. The home
improvement market share substantially exceeds the bank:s deposit percentage and the
market sharein small loans to businesses equalsit. During the evaluation period the bank
made 622 HM DA loans, over 60 percent of which were for home improvement, and 421
small loans to businesses in Salem.

Distribution of L oans by Income L evel of the Geography _ _
The overall geographic distribution of HMDA loans and small loans to businesses in the
two full-scope Oregon AAsis good.

Home MortgageLoans _
Refer to Tables 2, 3, and 4 in Appendix E for the facts and data used to evaluate the
geographic distribution of the bank-s HMDA |oans.

The overall geographic distribution of home purchase loansin the LMI areas of Portland
and Salem is excellent. The portions of home purchase loans Key made in the low- and
moderate-income geographies of Portland exceed their respective percentages of owner-
occupied housing units. The portions of home purchase loans Key made in the moderate-
income geographies of Salem is near the percentage of owner-occupied housing units.
Salem does not have any low-income tracts. The bank-s 1997 market share of home .
purchase loans in the LMI areas of Portland exceeds its overall market share. The bank did
not rknatlkeh any loans in the moderate-income geographies of Salem in 1997 and has no
market share.

The overall(?esg?raphic distribution of home improvement loansin the LMI areas of
Portland an em is excellent. The portions of home improvement loans Key made in the
low- and moderate-income geographies of Portland exceed or match their respective
ercentages of owner-occupied housing units. The portion of home improvement loans
ey made in Salem:s moderate-income tracts almost equal s the percentage of owner-
occupied housing units. The bank=s 1997 market shares of home improvement loansin the
LMI tracts of Portland and Salem are near their respective overall market shares.

The overall geographic distribution of refinance loansin the LMI areas of Portland and
Salemispoor. The portion of refinance loans Key made in the low-income geographies of
Portland Is near the percentage of owner-occupied housing units, but the portion made in
moderate-income geographies is lower than the percentage of owner-occupied housing
units. The portion of refinance loans Key made in the moderate-income tractsin Salem is
significantly lower than the percentage of owner-occupied housing units. The bank:=s 1997
market share of refinance loansin the LMI areas of Portland is somewhat near the overall
market share. The bank did not make any loans in the moderate-income geographies of
Salem in 1997 and has no market share.

Small Loansto Businesses _
Refer to Table 5 in Appendix E for the facts and data used to eval uate the geographic
distribution of the bank=s small loans to businesses.

The overalldggrap_hic distribution of small loans to businesses in the LMI areas of
Portland an em isgood. The portions of small [oans to businesses Key made in the
low- and moderate-income geographies of Portland and in the moderate-income
geographies of Salem represent substantial percentages of the businesses located in those
tracts. The bank-s 1997 market share of small loans to businesses in the LM I geographies
of Portland is near the overall market share. Key-s 1997 market share in Salem-s moderate-
income tracts is somewhat near the overall market share of small loans to businesses.

Distribution of L oans by Income L evel of the Borrower _
The overall distribution of HMDA loans and small loans to businesses among borrowers of
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different income levelsin the Portland and Salem AAsis good.

Home Mortgage Loans _
Refer to Tables 7, 8, and 9 in Appendix E for the facts and data used to evaluate the
distribution of the bank-s HM DA loans by the income level of the borrower.

The overall distribution of home purchase loansto LMI borrowersin Portland and Salem is
excellent. The portions of home purchase |oans Key made to low-income borrowers are
lower than the percentages of low-income families in both Portland and Salem. However,
the portions made to moderate-income borrowers in Portland and Salem substantially
exceed the percentages of moderate-income familiesin each area. The bank:=s 1997 market
shares of home purchase loans to LMI borrowers in Portland and Salem significantly
exceed their respective overall market shares.

The overall distribution of home improvement |loans to LMI borrowersin Portland and
Salemisgood. The portions of home improvement |loans Key made to low-income
borrowers are somewhat near the percentages of low-income families in both communities.
The portion made to moderate-income borrowers in Portland represents a substantial
portion of moderate-income families and the portion made in Salem is near the percentage
of moderate-income families. The bank-s 1997 market shares of home improvement |oans
to LMI borrowers exceed their respective overall market shares in both Portland and Salem.

The overall distribution of refinance loans to LMI borrowersin Portland and Salemis
adequate. The portion of refinance loans Key made to low-income borrowersin Portland is
significantly lower than the percentage of families at that income level, while the portion
made to moderate-income borrowersis somewhat near the percentage of families at that
income level. The portion of refinance loans Key made to [ow-income borrowersin Salem
is somewhat near the percentage of low-income families and the portion made to moderate-
income borrowers almost equal s the percentage of families at that income level.. The
bank-s 1997 market shares of refinance loansto LMI borrowers are near the overall market
share in Portland and exceed the overall market share in Salem.

Small Loansto Businesses o
Refer to Table 10 in Appendix E for the facts and data used to evaluate the distribution of
the bank:=s small loans to businesses by the income level of the borrower.

The overall distribution of small loans to businesses by borrower income level in Portland
and Salem is excellent. The portions of small loans Key made to businesses with revenues
of $1 million or less nearly equal the percentages of small businessesin Portland and
Salem. The bank-s 1997 market shares of small loans to small businesses significantly
exceed their respective market shares of small loans to all size businesses in both Portland
and Salem. Key=s portions of loans of $100 thousand or less almost match the respective
percentages of small businesses in Portland and Salem.

Conclusionsfor Areas Receiving Limited-Scope Reviews o

Based on limited-scope reviews, Key-s HMDA lending performance in its three other
Oregon AAs has some inconsistencies compared to its overall good performance in the two
full-scope AAs. The differencesin performance between the full- and limited-scope AAs
did not change the overall Lending Test rating for the State of Oregon. Performance in the
full-scope AAsis excellent in home purchase lending, good in home improvement loans,
and adequate in refinance | oans.

Key has consistent performance in home purchase lendi nlg in the limited-scope AAs of
Eugene and the combined nonurban areas. The bank:=s performance is not consistent in
Medford which has good performance with excellent geographic distribution and adequate
borrower distribution.
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Key has consistent performance in home improvement lending in the limited-scope AA of
Medford. The bank:=s performance is not consistent in: Eugene, which has adequate
performance based on poor geographic distribution and good borrower distribution; and the
combined nonurban areas, which have poor performance based on very poor geographic
distribution and adequate borrower distribution.

Key has consistent performance in refinance lending in the limited-scope AA of Eugene.

The bank-s performance is not consistent in: Medford, which has good performance based

on good geographic and borrower distributions; and the combined nonurban AA, which has

895?( e([ rormance based on very poor geographic distribution and adequate borrower
istribution

Based on limited-scope reviews, Key:s lending performance with respect to small loans to
businesses in Eugene and Medford was consistent with the bank:=s excellent performance in
the two full-scope AAs. The bank-s performance was not consistent in the combined
nonurban AA, which had good performance based on poor geographic distribution, but
excellent borrower distribution.

Community Development L ending
Refer to Table 1 in Appendix E for the facts and data used to evaluate the bank:s level of
community development lending.

The volume of community development lending in Oregon is excellent. During the .
evaluation period Key made 14 community development |oans throughout the state totaling
$33.6 million. KeY made ten community development loans totaling almost $27 millionin
the full-scope Portland AA. Nine of theloans were for construction and bridge financing of
LIHTC projects. Key also made a $195 thousand |oan to a non-profit organization to
finance a neighborhood grocery store in alow- and moderate-income area. These funds
helped stabilize and improve the neighborhood and create job training opportunities. Inthe
full-scope Salem AA, Key has a $1 million participation in an affordable housing loan
consortium and funded a$1.6 million loan to finance a LIHTC project. Key made alarge
$5.5 million participation commitment to a non-profit organization that provides affordable
housing opportunities throughout the state. In addition to the full-scope areas, the limited-
scope communities of Eugene, Medford and the nonurban areas benefit from the bank:s
statewide commitment to fundi n? affordable housing. Key-s high volume of community
development loans in the State of Oregon is a significant factor in the bank-s overall
Aoutstanding(@ rating under the Lending Test.

INVESTMENT TEST _ _ ,

The bank:s performance under the Investment Test in Oregon is rated AOutstanding.f Refer
to Tegstble 1% in Appendix E for the facts and data used to evaluate the bank:s level of qualified
investments.

Conclusionsfor Areas Receiving Full-Scope Reviews o _

Based on full-scope reviews, Key:s overall volume of qualified investmentsin the two full-
scope Oregon AAsis excellent. Duri r;\? the evaluation period, Key made 35 new
investments in the State of Oregon totaling slightly over $36 million. In addition, the bank
has 11 prior period investments outstanding totaling almost $10.5 million. In thefull-
scope Portland AA, Kgg has over $37.7 million invested in 23 LIHTC projects for the
construction of affordable housing. Some of the tax credits are under a state program that
sponsors the construction of affordable housing for farm workers. Key also hasthree
equity investments totallnlg $4.9 million in small business investment companiesin the
Portland AA that provide [oans to small businesses in turn promoting job creation and
retention. The remaining number of investments in Portland were contributions to |ocal
community groups to support their activities. In the full-scope Salem AA, the bank has
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ﬁlmqst $1.1 millioninvested in 5 LIHTC projects for the construction of affordable
ousing.

Conclusionsfor Areas Receiving Limited-Scope Reviews o .
Based on limited-scope reviews, the bank:s overall volume of qualified investments in the
three other Oregon AAs is consistent with the bank:s excellent performance in the full-
scope areas, except for Medford. Key has three investments totaling about $1.1 million
dollars for affordable housing projects in Eugene and two investments totaling over $1.6
million for affordable housing projects in the nonurban AA. The bank did not have any
gualified investmentsin Medford. This did not diminish the overall Investment Test rating
for the State of Oregon.

SERVICE TEST . _ . _ .

Key:s performance under the Service Test in Oregon is rated AHigh Satisfactory.i Refer to
Table 12 in APE/IendIX E for the facts and data used to eval uate the distribution of the bank:s
branch and A delivery system.

Conclusionsfor Areas Receiving Full-Scope Reviews _ _ _
Based on full-scope reviews, Key-s OveI’aJ|8I‘OVISI on of retail banking and community
development servicesin its two full-scope Oregon AAs s good.

Retail Banking Services _ _ o _

Key:=s overall delivery systems are accessible to geographies and individuals of different
income levelsin the two full-scope Oregon AAs. Inthe Portland AA, the proportion of
branches in low- and moderate-income areas exceeds the percentage of the population
living in those areas. However, one branch in a moderate-income area serves as a private
banking facility and is not accessible to all bank customers. In the Salem AA, which does
not have any |ow-income geographies, the proportion of branches in moderate-income
areas exceeds the percentage of the population that lives there.

The services offered at each branch are generally consistent and do not vary in away that
would inconvenience certain portions of any of the full-scope AAs. Branch hours are
convenient. Regular business hours are supplemented by extended hours on Saturday in a
few locations. Inthe Portland AA, three of the 34 banking locations offer Saturday hours,
including one branch in amoderate-income area. In the Salem AA, one of eight branches
has Saturday hours. Branch hours are tailored to the needs of the area by monitoring the
timing and volume of branch transactions.

Branch openings, closings and consolidations did not adversely affect the accessibility of
bankler(ljg_ services in low- and moderate-income areas. In the Portland AA, one branch was
opened In an upper-income area to serve as a private banking facility. Key closed nine
branches. One wasin amoderate-income area. One branch in an upper-income area was
consolidated with another nearby branch.

In June 1998, Key sold a cluster of branches |ocated in the states of Oregon, |daho and
Washington. Two branches were located in Oregon. The sale was a result of Key:=s First
Choice 2000 Initiative.

Community Development Services o

Key:=s overall level of community development servicesin the two full-scope Oregon AAs
is good, considering the moderate-to-high number of opportunities available to provide
such services. Between the two AAs bank employees are involved in 35 community
development organizations. Sixteen organizations are represented by bank employees who
hold |eadership positions such as board or committee members. Several employees have
assisted with credit counseling and home buyers seminars to low- and moderate-income
individuals. The community organizations provide educational, health and financial services
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to low- and moderate-income individuals, address affordable housing needs, and assist with
economic development of low- and moderate-income areas. The bank-s services are
responsive to the areass most pressing needs, but they are not considered innovative.

Conclusionsfor Areas Receiving Limited-Scope Reviews

Based on limited-scope reviews of branch distributions, the bank:s performance under the
Service Test has one inconsistency in the limited-scope AAs. In the Eugene and nonurban
AAs, Key-s branch distributions are consistent with the overall good distribution found in
the two full-scope AAs. Inthe Medford AA, the bank:s performance is better due to greater
accessibility to branchesin low- and moderate-income areas. This difference in branch
distribution did not change the overall Service Test rating for the State of Oregon.

STATE RATING

CRA Rating for the State of Utah: Outstanding
TheLending Test israted: Qutstanding
Thelnvestment Test israted: utstan mg
The Service Test israted: Is| istactory

Factors that support this rating include: _

< an excellent geographic distribution of HMDA loans and small loans to businesses;

< an excellent distribution of HMDA loans and small loans to businesses among
borrowers of different income levels;

< an excellent volume of community development lending;

< an excellent level of qualified investments;

< readily accessible service delivery systems for geographies and individual s of
different income levels; and,

< an adequate level of community development services that are responsive to the
needs of the AAs.

Description of theinstitutionss operationsin the State of Utah
Refer to Appendix D for the market demographics of the full-scope Salt Lake AA.

Key:s deposit market share in the full-scope Salt Lake AA isfair at just under four Eercent
and ranks seventh out of 130 institutions. The six |eading institutions have over 54% of Salt
Lake-s deposits. Salt Lake accounts for 79 percent of Key:=s depositsin Utah. All of Key-s
customer deposits in Utah make up 1.9 percent of bankwide deposits.

LENDING TEST _ _ _ _
The bank:s performance under the Lending Test in Utah is rated AOutstanding.(
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Conclusionsfor Areas Receiving Full-Scope Reviews _
Based on afull-scope review, Key-s overall lending in the Salt Lake AA is excellent.

L ending Activitill _ _
Retfe_rtto Table 1in Appendix E for the facts and data used to evaluate the bank:s lending
activity.

Lending activity in the full-scope Salt Lake AA is good. Key-s market sharesin home
purchase and refinance lending in the Salt Lake AA are very small and significantly lower
than the bank:-s deposit percentage. Key-s market share in home improvement loans is good
and is somewhat near the bank-s deposit percentage. The bank:-s market share in small loans
to businesses is excellent at almost doubl e the deposit percentage. During the eval uation
period Key made 626 HMDA loans, distributed fairly evenly among the three HMDA loan
types, and 1,226 small loans to businessesin Salt L ake.

Distribution of Loans by Income L eve of the Geography . .
The overall geographic distribution of HMDA loans and small loans to businesses in the
full-scope Salt Lake AA is excellent.

Home Mortgage Loans )
Refer to Tables 2, 3, and 4 in Appendix E for the facts and data used to evaluate the
geographic distribution of the bank-s HMDA |oans.

The geographic distribution of home purchase loansin Salt Lake:s LMI areasis excellent.
The portion of home purchase loans Key made in the low-income geographies of Salt Lake
exceeds the percentage of owner-occupied units and the portion made in the moderate-
income geographles IS nearly triple the percentage of owner-occupied housing units. The
bank:s 1997 market share of home purchase loansin the LMI areas of Salt Lake is near the
overall market share.

The ﬂmgraghic distribution of home improvement loansin Salt Lake-s LM| areasis
excellent. The portions of home improvement |oans Key made in the low- and moderate-
income geographies of Salt Lake both exceed their respective percentage of owner-
occupied housing units. The bank-s 1997 market share of home improvement loansin LMI
geographies exceeds its overall market share.

The geographic distribution of refinance loansin Salt Lake-s LM| areasis adequate. The
ortions of refinance loans Key made in the low- and moderate-income geographies of Salt
ake are both somewhat near their respective percentages of owner-occupied housing units.

The bank:s 1997 market share of refinance loansin LM geographiesis also somewhat near
the overall market share.

Small Loansto Businesses _
Refer to Table 5 in Appendix E for the facts and data used to evaluate the geographic
distribution of the bank-s small loans to businesses.

The ﬂeogr hic distribution of small loans to businessesin the LMI areas of Salt Lakeis
excellent. The portions of small loans to businesses Key made in the low- and moderate-
income _I%eograﬁhl es of Salt Lake exceed the percentages of businesses located in those
tracts. The bank-s 1997 market share of small loans to businessesin the LM geographies
of Salt Lake exceeds the overall market share.

Distribution of Loans by Income L evel of the Borrower

The overall distribution of HMDA |oans and small |oans to businesses among borrowers of
different income levelsin the full-scope Salt Lake AA is excellent.
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Home Mortgage Loans _ )
Refer to Tables 7, 8, and 9 in Appendix E for the facts and data used to evaluate the
distribution of the bank-s HMDA loans by the income level of the borrower.

The distribution of home purchase loansto LMI borrowersin Salt Lake is excellent. The
portion of home purchase |oans Key made to low-income borrowers exceeds the
Bercentage_ of low-income families'in Salt Lake and the portion made to moderate-income

orrowers is more than twice the percentage of moderate-income families. The bank:s
1897 market share of home purchase loansto LMI borrowers exceeds its overall market
share.

The distribution of home improvement loansto LMI borrowersin Salt Lake is excellent.
The portion of home improvement loans Key made to |ow-income borrowers represent a
substantial percentage of the low-income familiesin Salt Lake and the portion made to
moderate-income borrowers exceeds the percentage of moderate-income families. The
bank:s 1997 market share of home improvement loansto LMI borrowers exceeds its
overall market share.

The distribution of refinance loansto LMI borrowersin Salt Lake is adequate. The portion
of refinance |oans Key made to |ow-income borrowers is significantly lower than the
percentage of low-income familiesin Salt Lake. The portion of refinance loans made to
moderate-income borrowers is somewhat near the percentage of moderate-income
families. The bank:=s 1997 market share of refinance loans to LM borrowers is somewhat
near the overall market share.

Small Loansto Businesses o

Refer to Table 10 in Appendix E for the facts and data used to evaluate the distribution of
the bank-s small loans to businesses by the income level of the borrower. .

The distribution of small loans to businesses by borrower income level in Salt Lakeis
excellent. The portion of small loans Key made to businesses with revenues of $1 million
or less represents a substantial portion of the small businessesin Salt Lake. The bank:s
1997 market share of small loans to small businesses significantly exceeds the market
share of small loansto all size businessesin Salt Lake. Key:s portion of loans of $100
thousand or less represents a substantial percentage of the small businessesin Salt L ake.

Conclusionsfor Areas Receiving Limited-Scope Reviews o

Based on limited-scope reviews, Key-s HMDA lending performance in its two other Utah

AAs has some inconsistencies compared to the overall excellent HMDA lending

Performarpce in the full-scope Salt Lake AA. The differencesin performance between the
ull- and limited-scope AAs did not change the overall Lending Test rating for the State of

Utah. Performancein Salt Lake is excellent in home purchase and home improvement

lending with adequate performance in refinance lending.

K ey:s performance in home purchase lending is not consistent in either limited-scope AA.
The bank has poor performance in Provo-Orem with very poor geographic distribution and
adequate borrower distribution. The bank:s performance in the nonurban areasis very poor
in both geographic and borrower distributions.

Key has consistent performance in home improvement lending in the limited-scope AA of
Provo-Orem. The bank:s performance is not consistent in the nonurban AAs. However,
performance is good in both geographic and borrower distributions.

Kegﬂs performance in refinance lending was consistent with Salt Lake in both Provo-Orem
and the nonurban areas.
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Based on limited scoge reviews, Key:s lending performance with respect to small loans to
businesses in Provo-Orem and the nonurban areas was consistent with the excellent
performance in the full-scope Salt Lake AA.

Community Development L ending
Refer to Table 1 in Appendix E for the facts and data used to evaluate the bank:s level of
community development lending.

The volume of community development lendi nq in Utah is excellent. During the evaluation
period, Key made ten community development loans totaling $11.9 million. In the full-
scope Salt Lake AA, Key provided funds totaling over $6.7 million for construction, glap,
and permanent financing of four LIHTC projects. The bank also Bal’t_l cipated in sever
housing and economic development loan pools providing over $2 million for affordable
low- and moderate-income housing and home ownership programs. No community
development |oans were identified in the full-scope Provo-Orem AA. Key made one |oan
total_lngi]ove_r $2.8 million for the geaéo and construction financing of an affordable multi-
family housing project in the limited-scope nonurban AA.

INVESTMENT TEST _ _ _

The bank-s performance under the Investment Test in Utah is rated AOutstanding.0 Refer to
fl'abeltgzt 12 |rt] Appendix E for the facts and data used to evaluate the bank:s level of qualified
investments.

Conclusionsfor Areas Receiving Full-Scope Reviews _

Based on a full-scope review, Key:s volume of qualified investmentsin the full-scope Salt
Lake AA isexcellent. During the evaluation period, Key made nine new investmentsin its
Utah AAstotaling over $2.4 million. The bank also has $1.4 million still outstanding in
prior period investments. In the full-scope Salt Lake AA, Key has two investments totaling
$3.7 million in affordable housing projects. The remaining number of investments were
contributions to local community groups to support their activities.

Conclusionsfor Areas Receiving Limited-Scope Reviews o .
Based on limited-scope reviews, the bank:s overall volume of qualified investments in the
two other Utah AAs isinconsistent with the bank:s excellent performance in the full-scope
Salt Lake AA. Key hasone $1 thousand investment in a community a1gfrou in Provo-Orem.
In the nonurban AA, the bank has a $115 thousand investment in an arfordable housing
project and a $257 equity investment in a small business investment company. The lesser
volume of investmentsin the two limited-scope AAs did not change the overall Investment
Test rating for the State of Utah.

SERVICE TEST

Key:s performance under the Service Test in Utah is rated AHigh Satisfactory.i Refer to
Table 13 in APE/IendIX E for the facts and data used to evaluate the distribution of the bank=s
branch and A delivery system.

Conclusionsfor Areas Receiving Full-Scope Reviews _ _
Based on full-scope reviews, the bank:-s performance in the Salt Lake City AA isgood. The
adequate level of community development services precludes a higher rating.

Retail Banking Services _ _ _ o
Key:soverall delivery systems are readily accessible to geographies and individual s of
different income levelsin the Salt Lake AA. The proportions of bank branchesin the low-
and moderate-income geographies of Salt Lake substantially exceed the percentages of the
population living in those areas. The services offered at each branch are generaIIK
consistent and do not vary in away that would inconvenience certain portions of the AA.
Branch hours are convenient. Regular business hours are supplemented by extended hours
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on Saturday. Seven of the bank:=s 20 branches maintain Saturdays hours, including one
branch in a moderate-income area. Branch hours are tailored to the needs of the area by
monitoring the timing and volume of branch transactions.

Key closed six branchesin the Salt Lake AA during the evaluation period. Two of the
closures were in moderate-income areas. The closures did not adversely affect the
accessibility of banking servicesin low- and moderate-income areas or for low- and
moderate-income individual s, because there are several branchesin surrounding
geographies that are accessible to the areas where the branches were closed. No branches
were opened or consolidated since the last examination.

Community Development Services o _

Key-s overall level of community development servicesin the Salt Lake AA is adequate,
considering the high number of opportunities available to provide such services.
Employees are involved in only nine community development organizations. These
organizations provide educational, health and financial services to |ow- and moderate-
income individual's, address affordable housing needs, and assist with economic
development and revitalization of low- and moderate-income areas. Five organizations are
represented by Key employees who serve as board or committee members. The services
prowgted are responsive to the areas most pressing needs, but they are not considered
Innovative.

Conclusionsfor Areas Receiving Limited-Scope Reviews

Based on limited-scope reviews of branch distributions, the bank:s performance under the
Service Test has one Inconsistency in the limited-scope AAs. In the nonurban AA, Key:s
branch distribution are consistent'with the overall excellent distribution found in the Salt
Lake AA. Inthe Provo-Orem AA, the bank-s branch distribution is poorer, due to adequate
accessibility to branchesin low-income areas when compared to the percentage of the
population living in those areas.
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STATE RATING
CRA Rating for the State of Vermont: Outstanding

TheLending Test israted: Outstanding
Thelnvestment Test israted: utstan mP
The Service Test israted: g istactory
Factors that support this rating include: _
< an excellent geographic distribution of HMDA loans and small |oans to businesses;
< an excellent distribution of HMDA loans and small loans to businesses among
borrowers of different income levels;
< agood volume of community development loans;
< an excellent level of qualified investments;
< accessible service delivery systems for geographies and individuals of different

income levels; and,

< an excellent level of community development services that are highly responsive to
the needs of the AAs.

Description of the ingtitution=s operationsin the State of Vermont _
Refer to Appendix D for the market demographics of the full-scope Burlington AA.

Key-s deposit market share in the full-scope Burlington AA is good at just over eight
percent and ranks fifth out of 21 institutions. The four leading institutions have 62 percent
of Burlingtores deposits. Burlington accounts for 67 percent of Key-s depositsin Vermont.

All of Key:s customer depositsin Vermont make up 1.2 percent of bankwide deposits.

LENDING TEST _ ' _ .
The bank:s performance under the Lending Test in Vermont is rated AOutstanding.(

Conclusionsfor Areas Receiving Full-Scope Reviews _ _
Based on afull-scope review, Key-s overall lending in the Burlington AA is excellent.

L ending Activiti/_ _ _
R(ife.rtto Table 1 in Appendix E for the facts and data used to evaluate the bank:s lending
activity.

Lending activity in the full-scope Burlington AA is adequate. Key-s market sharesin home
purchase and refinance loans in the Burlington AA are modest and |ower than the bank-s
deposit percentage. Key-s market share in home improvement Iendln? isfair and somewhat
near the bank:s deposit percentage. The bank:=s market share in small loans to businesses is
ood and almost equal s the deposit percentage. During the evaluation period Key made 229
MDA loans, distributed fairly evenly among the three HMDA loan types, and 325 small
loans to businesses in Burlington.

Distribution of L oans by Income L evel of the Geogr aphy _ _

The overall distribution of HMDA loans and small loans to businesses in the full-scope
Burlington AA is excellent.

Home MortgageLoans _

Refer to Tables 2, 3, and 4 in Appendix E for the facts and data used to evaluate the
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geographic distribution of the bank-s HMDA |oans.

The geographic distribution of home purchase loans in Burlingtorrs LMI areas is excellent.
The portion of home purchase loans Key made in the low-income geographies of
Burlington substantially exceeds the percentage of owner-occh])l ousing units and the
portion made in moderate-income geographies almost equal s the percentage of owner-
occupied housing units. The bank-s 1997 market share of home purchase |loansin the LMI
areas of Burlington exceeds the overall market share.

The ﬂeogr hic distribution of home improvement loansin Burlingtorrs LMI areasis
excellent. The portion of home improvement loans Key made in the low- and moderate-
mcomtzgeographl es of Burlington both exceed the resgectlve percentag?es of owner-
occupied housing unitsin those tracts. The bank-s 1997 market share of home
improvement loansin LMI geographiesis near its overall market share.

The geographic distribution of refinance loans in Burlingtorrs LM areasis excellent. The
ortions of refinance loans Key made in the low- and moderate-income geographies of
urli nglt_on both exceed the respective Perc_entages of owner-occupied housing in those

tracts. The bank:=s 1997 market share of refinance loansin LMI geographies exceeds the

overall market share.

Small Loansto Businesses _
Refer to Table 5 in Appendix E for the facts and data used to eval uate the geographic
distribution of the bank-s small |oans to businesses.

The geographic distribution of small loans to businesses in the LMI areas of Burlington is
good. The portion of small loans to businesses Key made in low-income geographies
represents a substantial percentage of the businesses |ocated in those tracts and the portion
made in moderate-income geographies represents a significant percentage of the .
businesses in those tracts. The bank-s 1997 market share of small loansto businessesin
Burlingtorrs LM geographies exceeds the overall market share.

Distribution of L oans by Income L evel of the Borrower _
The overall distribution of HMDA loans and small loans to businesses among borrowers of
different income levelsin the full-scope Burlington AA is excellent.

Home Mortgage Loans )
Refer to Tables 7, 8, and 9 in Appendix E for the facts and data used to evaluate the
distribution of the bank-s HMDA loans by the income level of the borrower.

The distribution of home purchase loansto LM borrowers in Burlington is excellent. The
portion of home purchase |oans Key made to |low-income borrowers represents a
substantial percentage of the low-income familiesin Burlington and the portion made to
moderate-income borrowers exceeds the percentage of moderate-income families. The
bankk:st19h97 market share of home purchase loansto LMI borrowers exceeds the overall
market share.

The distribution of home improvement loans to LMI borrowersin Burlington is excellent.
The portion of home improvement loans Key made to low-income borrowers equals the
Bercentage of low-income families in Burlington and the portion made to moderate-income
orrowers exceeds the percentage of moderate-income families. The bank=s 1997 market
share of home improvement loans to LMI borrowers exceeds the overall market share.

The distribution of refinance loansto LMI borrowersin Burlington is adequate. The

portion of refinance loans Key made to low-income borrowersis significantly lower than
the percentage of low-income familiesin Burlington, but the portion made to moderate-
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income borrowers is somewhat near the percentage of moderate-income families. The
bﬁnk=s 1997 market share of refinance loansto LMI borrowersis near the overall market
share.

Small Loansto Businesses o
Refer to Table 10 in Appendix E for the facts and data used to evaluate the distribution of
the bank:=s small loans to businesses by the income level of the borrower.

The distribution of small loans to businesses by borrower income level in Burlington is
excellent. The portion of small loans Key made to businesses with revenues of $1 million
or less represents a substantial portion of the small businessesin Burlington. The bank-s
1997 market share of small loans to small businesses is nearly double the market share of
small loansto all size businesses in Burlington. Key=s portion of loans of $100 thousand or
less almost equal s the percentage of small businesses in Burlington.

Conclusionsfor Areas Receiving Limited-Scope Reviews _

Based on limited-scope reviews, Key-s HMDA lending performance in the nonurban areas
of Vermont are consistent with the performance in the full-scope Burlington AA with one
exception. Burlington has excellent performance in home purchase lending. However, the
bank:s performance in the nonurban areas is adequate based on very poor geographic
distribution, but excellent borrower distribution. This difference in performance did not
change the overall Lending Test rating for the State of Vermont. Key-s performancein
home improvement lending is excellent in Burlington and the nonurban areas and
performance is good in refinance lending in both AAs.

Based on limited-scope reviews, Key:s lending performance with respect to small loans to
businesses in the nonurban areas was consistent with the excellent performance in the full-
scope Burlington AA.

Community Development Lending
Refer to Table 1 in Appendix E for the facts and data used to evaluate the bank:s level of
community development lending.

The volume of community devel ogment loansin Vermont isgood. Key made one
community development loan for $2.4 million to provide bridge financing for aLIHTC
property in the full-scope Burlington AA. No community development |oans were
identified in the limited-scope nonurban AA.

INVESTMENT TEST _ _ _

The bank:s performance under the Investment Test in Vermont is rated AOutstanding.i Refer
to Te?stble 1% in Appendix E for the facts and data used to evaluate the bank:s level of qualified
investments.

Conclusionsfor Areas Receiving Full-Scope Reviews . .

Based on afull-scope review, Key:=s volume of qualified investmentsin the Burlington AA

IE',S g?_od. The bank made two current period investments in affordable housing projectsin
urlington.

Conclusionsfor AreasReceiving Limited-Scope Reviews _

Based on alimited-scope review, Key-s volume of qualified investments in the nonurban AA
isinconsistent with the %)od Kerformance noted in Burlington. Thelevel of qualified
investments in the nonurban AA is excellent, partlcularIK In view of the limited .
opportunities available in rural areas, and strengthened the overall Investment Test rating for
the State of Vermont.

SERVICE TEST
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Key:s performance under the Service Test in Vermont is rated AHig.h Satisfactory.i Refer to
Table 13 in A‘Pﬁ)/lendlx E for the facts and data used to eval uate the distribution of the bank:s
branch and ATM delivery system.

Conclusionsfor Areas Receiving Full-Scope Reviews ' _ _
Based on afull-scope review, the bank:s provision of retail banking and community
development services in the Burlington AA is good.

Retail Banking Services . _ S _

Key=s overall del |verg systems are accessible to geographies and individuals of different
income levelsin the Burlington AA. The proportion of branchesin low-income areasis
almost double the percentage of the population living in those areas. There are no branches
or ATMs in moderate-income areas where 13 percent of the population lives. However, the
branches in middle- and uEper-l ncome areas serve over 82 percent of the general population
and almost 72 percent of the low- and moderate-income familiesin the Burlington AA.

The services offered at each branch are 1generally consistent and do not vary in away that
would inconvenience certain portions of the AA. Branch hours are convenient. Regular
business hours are sugpl emented by extended hours on Saturday and Sunday in four of the
12 branches, all of which are in middle- and upper-income areas. Branch hours are tailored
to the needs of the area by monitoring the timing and volume of branch transactions.

Branch openings and closings did not adversely affect the accessibility of banking services
in low- and moderate-income areas. Key opened three branches in the Burlington AA in
middle- and upper-income %eographles. Although this did not improve ph_Y_SI cal
accessibility in low- or moderate-income areas, it does improve accessibility for low- and
moderate-income families, 72 percent of whom livein these areas. The new branches are
wrs;g(;e banking offices with extended hours on Saturday and Sunday. No branches were
closed.

Communit?/ Development Services o o )

Key:s level of community development services is excellent considering the high level of
opportunities to provide such servicesin the Burlington AA. Many bank employees are
involved in 12 community development organizations. Ten organizations are represented by
Key employees who hold leadership positions such as board or committee members. These
organizations provide educational, health and financial services to low- and moderate-
income individual's, address affordable housing needs, and assist with economic _
development of low- and moderate-income areas. These services are highly responsive to
the areas most pressing needs.

Conclusionsfor Areas Receiving Limited-Scope Reviews

Based on alimited-scope review of branch distribution, the bank:s performance under the

%er\ll_l ce TesAt\ 'IA\ n the nonurban AA is consistent with the reasonable accessibility found in the
urlington AA.
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STATE RATING
CRA Rating for the State of Washington: Outstanding

TheLending Test israted: Outstanding
Thelnvestment Test israted: utstanding
The Service Test israted: utstanding

Factors that support this rating include: _

< an excellent geographic distribution of HMDA loans and small |oans to businesses;

< an excellent distribution of HMDA loans and small loans to businesses among
borrowers of different income levels;

< an excellent volume of community development |oans;

< an excellent level of qualified investments;

< readily accessible service delivery systems for geographies and individual s of
different income levels; and,

< ah gciot\)g level of community development services that are responsive to the needs of
the AAs.

Description of the ingtitution=s operationsin the State of Washington.
Refer to Appendix D for the market demographics of the full-scope Seattle/Bellevue AA.

Ke%/:,s deposit market share in Seattle is good at almost ten percent and ranks third out of
157 institutions. The two leading institutions have 42 percent of Seattless deposits. Seattle
accounts for 78 percent of Key-s deposits in Washington State. All of Key=s customer
deposits in Washington State make up 12.7 percent of bankwide deposits.

LENDING TEST . . . . _
The bank:s performance under the Lending Test in Washington State is rated AOutstanding.(

Conclusionsfor Areas Receiving Full-Scope Reviews .
Baseloll on afull-scope review, Key:s overall lending in the full-scope Seattle AA is
excellent.

L ending Activiti/. _ _
Reifertto Table 1in Appendix E for the facts and data used to evaluate the bank:s lending
activity.

Lending activity in the full-scope Seattle AA isgood. Key-s market sharesin home .
purchase and refinance lending are very small and significantly lower than the bank:s deposit
percentage. Key=s market sharesin home improvement loans and small loans to businesses
are excellent and substantially exceed the deposit percentage. During the evaluation period
Key made 5,944 HMDA loans, over 70 percent of which were for home improvement, and
8,389 small loans to businesses in Seattle.

Distribution of L oans by Income L evel of the Geography _ _
The overall geo?r hic distribution of HMDA loans and small loans to businessesin the
full-scope Seattle AA is excellent.

Home MortgageLoans _
Refer to Tables 2, 3, and 4 in Appendix E for the facts and data used to evaluate the
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geographic distribution of the bank-s HMDA |oans.

The geographic distribution of home purchase loansin Seattless LMI areasis excellent. The
portions of home purchase loans Key made in the low- and moderate-income geographies
of Seattle both exceed their respective percentage of owner-occupied housing units. The
bankk=st1%97 market share of home purchase loansin LMI| geographies exceeds its overall
market share.

The geographic distribution of home improvement loans in Seattless LMI areas is excellent.
The portion of home improvement loans Key made in the low-income geographies of
Seattle exceeds the percentage of owner-occupied housing units and the portion madein
moderate-income geographies almost matches the percentaPe of owner-occupied housing
units. The bank-s 1997 market share of home improvement [oansin LM geographies
exceeds its overall market share.

The geographic distribution of refinance loans in Seattless LM| areasis adequate. The
portion of refinance loans Key made in the low-income geographies of Seattle exceeds the
percentage of owner-occupied housing units and the portion made in moderate-income
%eo%raphles is somewhat near the per(_:ent?\%e of owner-occupied housing units. The bank:s

99k r{la{]ket share of refinance loansin LMI geographies is somewhat near its overall
market share.

Small Loansto Businesses _
Refer to Table 5 in Appendix E for the facts and data used to eval uate the geographic
distribution of the bank=s small loans to businesses.

The ﬂeogr hic distribution of small loans to businessesin the LMI areas of Seattleis
excellent. The portion of small loans to businesses Key made in Seattless |ow-income
geographies exceeds the percentage of businesses |ocated in those tracts and the portion
made in moderate-income eog]raphles almost equal s the percentage of businesses |ocated
in those tracts. The bank:=s 1997 market share of small loans to businessesin LMI
geographiesis near its overall market share.

Distribution of Loans by Income Level of the Borrower
The distribution of HMDA loans and small |oans to businesses among borrowers of
different income levelsin the full-scope Seattle AA is excellent.

Home Mortgage Loans _ )
Refer to Tables 7, 8, and 9 in Appendix E for the facts and data used to evaluate the
distribution of the bank-s HM DA loans by the income level of the borrower.

The distribution of home purchase loansto LMI borrowersin Seattleis excellent. The
portion of home purchase |loans Key made to low-income borrowers represents a
substantial percentage of low-income familiesin Seattle. The portion made to moderate-
income borrowers is twice the percentage of moderate-income families. The bank:s market
share of home purchase loansto LMI borrowers exceeds the overall market share.

The distribution of home improvement loans to LMI borrowersin Seattle is good. The
portion of home improvement |oans Key made to |low-income borrowers is somewhat near
the percentage of low-income familiesin Seattle and the portion made to moderate-income
borrowers exceeds the percentage of moderate-income families. The bank-s 1997 market
share of home improvement loansto LMI borrowersis near the overall market share.

The distribution of refinance loansto LMI borrowersin Seattle is good. The portion of

refinance |loans Key made to |low-income borrowers is somewhat near the percentage of
low-income families in Seattle and the portion made to moderate-income borrowersis near
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the percentage of moderate-income families. The bank-s 1997 market share of refinance
loansto LMI borrowersis near the overall market share.

Small Loansto Businesses o
Refer to Table 10 in Appendix E for the facts and data used to eval uate the distribution of
the bank:=s small |oans to businesses by the income level of the borrower.

The distribution of small loans to busi nessesall)al borrower income level in Seattleis
excellent. The portion of small loans Key made to businesses with revenues of $1 million
or less exceeds the percentage of small businesses in Seattle. The bank-s 1997 market
share of small loans to small businesses substantially exceeds the market share of small
loans to all size businessesin Seattle. Key:s portion of loans of $100 thousand or less
almost equals the percentage of small businesses in Seattle.

Conclusionsfor Areas Receiving Limited-Scope Reviews o

Based on limited-scope reviews, Key-s HMDA lending performancein its four other
Washington State AAs has some inconsistencies compared to the overall excellent HMDA
lending performance in the full-scope Seattle AA. The differencesin performance between
the full- and limited-scope AAs did not change the overall Lendi n% Test rating for the State
of Washington. Performance in Seattle is excellent in home purchase and home
improvement lending with adequate performance in refinance lending.

Key has consistent performance in home purchase lending in the nonurban area. The bank:s
performance is not consistent in Bellingham, Richland and Yakima. In Bellingham
performance is good with adequate geographic distribution and good borrower distribution.
In both Richland and Y akima performance is adequate with very poor geographic
distributions, but excellent borrower distributions.

Key has consistent performance in home improvement lending in Bellingham, Richland and
the nonurban areas. The bank:-s performance is not consistent in Y akimawhich has good
performance with good geographic and borrower distributions.

Key has consistent performance in refinance lending in Bellingham. The bank=s

performance is not consistent in Richland, Y akima and the nonurban area. I1n both Richland

and the nonurban area performance is good with excellent geographic distributions and

gooo! borrower distributions. In Y akima performance is adequate with poor geographic
istribution and good borrower distribution.

Based on limited-scope reviews, Key:s lending performance with respect to small |oans to
businesses in the four limited-scope AAs was consistent with the excellent performance
found in the Seattle AA.

Community Development L ending
Refer to Table 1 in Appendix E for the facts and data used to evaluate the bank:s level of
community development lending.

The volume of community development |oans in Washington State is excellent. During the
evaluation period, Key made 30 community development loans throughout the state totaling
over $46 million. The bank made 18 community development loans totaling $19.8 million
in the full-scope Seattle AA. Thirteen of these [oans were construction or gap financing for
LIHTC affordable housing projects. Some of the bank-s other loans supported other
affordable multi-family housing projects, low- and moderate-income home ownership
programs, and small business Iendlgﬁ programs. Key also issued $8.1 million in Letters of
Credit to support two multi-family affordable housing projects being devel oped by alocal
housing authority in the Seattle/Bellevue area. Key made alarge $13.1 million
commitment to a non-profit organization as part of a multi-lender loan pool to finance
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affordable housing loans and home-ownership programs throughout the state. All of the
bank:s full- and limited-scope AAsin Washington State benefit from the bank-s
commitment to this statewide |oan pool for low- and moderate-income borrowers. Key
also made multiple loans totaling about $12 million in the nonurban areas of the state to
finance LIHTC projects and non-profit organizations that provide affordable housing
programs and other social servicesto low- and moderate-income persons.

INVESTMENT TEST , _ _

The bank-s performance under the Investment Test in Washington State is rated
AQutstanding.f Refer to Table 12 in Appendix E for the facts and data used to evaluate the
bank:s level of qualified investments.

Conclusonsfor Areas Receiving Full-Scope Reviews _ _
Based on afull-scope review, Key-s volume of qualified investments in the Seattle AA is
excellent. During the evaluation period, Key made three equity investments totaling over
$8.1 million in small business investment companiesin the Seattle AA. These investments
provide funding for small businesses, help promote economic development and contribute
to job creation and retention. The bank al'so has one $7.5 million equity investment in a
company that funds small businesses which meet the eligibility standards of the SBA. Key
has 16 current period and 21 frlor period investments in affordable housing projectsin the
Seattle AA totaling almost $24.8 million.

Conclusionsfor Areas Receiving Limited-Scope Reviews _
Based on limited-scope reviews, Key-s volume of qualified investmentsin each of the four
gter;‘?rl V\,/Aaihl ngton State AAsis consistent with the excellent performance found in the

tle .

SERVICE TEST

Ke?ﬂs performance under the Service Test in Washington State is rated AOutstanding.@
Refer to Table13in A prendlx E for the facts and data used to evaluate the distribution of
the bank:s branch and ATM delivery system.

Conclusionsfor Areas Receiving Full-Scope Reviews _ _ _
Based on afull-scope review, Key-s overall provision of retail banking and community
development servicesin the Seattle AA is excellent.

Retail Banking Services _ _ _ o

Key:soverall delivery systems are readily accessible to geographies and individual s of

different income levelsin the Seattle AA. The proportion of branchesin low- and

moderate-l ncome areas is excellent and exceeds the percentage of population living in
ose areas.

The services offered at each branch are 1generally consistent and do not vary in away that
would inconvenience certain portions of the AA. Branch hours are very convenient.
Regi(ular business hours are supplemented by extended hours on Saturday. Half of all the
bank=s branches maintain Saturday hours, incl udlng 15 of the 29 branchesin LMI areas.
One of the LMI branches also has Sunday hours. Branch hours are tailored to the needs of
the area by monitoring the timing and volume of branch transactions.

Branch closings and consolidations did not adversely affect the accessibility of bankin
servicesin low- and moderate-income areas. Eight branches were closed, two of whic
were in moderate-income areas. Two, one and two branches in low-, moderate-, and
mlddleg-l ncome areas were consolidated with other nearby branches. No branches were
opened.
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In June 1998, Key sold a cluster of branches |located in the states of Oregon, |daho and
Washington. Twenty-one branches were |ocated in western and eastern Washington. The
sale was aresult of Key=s First Choice 2000 Initiative.

Community Development Services o . . o
Key:soverall level of community development services in Washington is good primarily
due to the technical expertise provided to the community for Federal Home L oan Bank
(FHLB) applications and a specialized checking account product.

Ke%/ provides technical assistance to community banks and organizations submitting
Affordable Housing Program applications to the Seattle FHLB. During 1998, the bank
assisted in 11 project filings. Five projects were funded for $1.1 million.

In Washington State, the bank offers AKey Choice Checking,i an account with a prewaived
monthly service charge for low- and moderate-income customers. Customers must meet
income eligibility requirements, typically 60 percent of the County-s median family
income. This product is responsive to a need in Washington State, since approximately
eight thousand accounts have been opened since December 1998. o
In addition, bank employees are involved in 45 community development organizations.
Twenty-three organizations are represented by bank employees who hold |eadership
ﬁosm ons such as board or committee members. These organizations provide educational,
ealth and financial services to low- and moderate-income individuals, address affordable
housing needs, and assist with economic development and revitalization of low- and
moderate-income areas. These services are responsive to the areas most pressing needs.

Conclusionsfor Areas Receiving Limited-Scope Reviews

Based on limited-scope reviews of branch distributions, the bank:s performance under the
Service Test is consistent in the Bellingham and nonurban AAs with the excellent branch
distribution noted in the Seattle AA. Inthe Yakimaand Richland AAs, the bank:s branch
distributions are somewhat poorer due to reasonable accessibility of branchesin low- and
moderate-income areas. This difference in branch distribution did not change the overall
Service Test rating for Washington State.
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